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for new and established writers, and yet we 
can’t say we’ve reached the bottom or caught 
up with editorial demands made on us. Yes, 
we do have access to markets — and are in 
daily touch with editors in the largest publish- 
ing center in the world. Now it is up to you, 
if you want to sell that story, article or novel. 


Requests for material are coming to us from 
quality and pulp magazines, from publishers of 
novels and books, and from motion picture 
studios. Here is what one producer writes: ‘“‘l 
would prefer a comedy story with the custom- 
ary dramatic touches—a _ story with a new 
‘gimmick’ or some refreshingly novel idea.” 
Has your story or novel the germ of a good 
motion picture idea? 


10% is our commission to find that market 
and sell for you, if it meets requirements and 
you couldn’t sell it. Our fee is $1 per thou- 
sand words, up to 5,000 words; and 50c per 
thousand thereafter. The minimum fee on one 
manuscript is $3 — and each script should be 
accompanied with return postage. Our help is 
friendly, constructive and _ professional — and 
faithfully followed leads to sales. After two 
sales, we drop the fee and sell on a straight 
commission basis. We report promptly. 


We read book-length novels and sell them 
on a 10% commission basis, if found suitable 
for publication or motion picture production. 
On each novel, we require a small fee of $4 for 
our letter of appraisal to the writer. Writers 
should pay the express charges on books and 
novels and send in the small fee. 


Short stories with any theme or plot, and 
articles on social, economic and political prob- 
lems are in special demand. Send them now to 
make the sale. 
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MOSTLY PERSONAL 


By MARGARET A BARTLETT, Publisher 


ARMED with a sense of humor 
and an insatiable curiosity, Eileen 
O'Hayer came to Extension, na- 
tional Catholic magazine (circula- 
tion now 525,000) as secretary to 
the managing editor; five years later 
she was handed her present post as 
associate editor, “with the task of 
making ‘popular’ a fine old maga- 
zine that was then 34 years old.” 

“It struck me as very funny,” 
she recalls, “that I should be sit- 
ting in an editorial chair, judging the work—literary 
and artistic—of folks with strings of degree letters 
after their names, when I, poor lass, have not only 
no degrees in ‘larnin’’, but am also an art director 
without having studfed art.’ But Miss O’Hayer's 
eagerness to learn, and desire to do, proved far more 
valuable than any college degree. Last year she was 
elected to the Gallery of Living Catholic Authors. 

Extension demands good fiction and non-fiction. 
“But good doesn’t mean ‘goody-good,’’’ emphasizes 
Miss O’Hayer, “not stories whose villains are always 
converted—stories dripping with piety. Religion by 
name need not be mentioned. . . Non-Fiction is of 
general interest—2000 to 4000 words. Short-shorts 
are welcome, and short serials (about 30,000 words) 
intrigue us but are hard to find.” 
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The Consul for the Netherlands so liked Alice 
Cooper Bailey’s book about Katrina and Jan that he 
presented a copy of it to Queen Wilhelmina, who 
duly acknowledged it to the author. Yet Mrs. Bailey 
had never been in the Holland of which she wrote. 
She had grown up in Hawaii, was then living in 
Massachusetts where she now resides with her hus- 
band and three children. As president of the 
Boston Authors’ Club, she was the third woman to 
hold that office, the others being Julia Ward Howe, 
founder and first president, and Alice Brown, the 
novelist. “Adventures in Writing’ reflects the 
charming personality of the author, and affords kindly 
help and inspiration. 
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Tim Gayle (‘If You Must Write a Song’) should 
know something about the music business! He has 
been in it since he was 16, when he was Bandleader 
Paul Specht’s combination press agent-valet and truck 
driver. For five years he published The Baton, build- 
ing it from eight newsprint pages to 36 slick-paper 
pages and national circulation. He was Fred Waring’s 
publicity director for a year. Among the big names 
he has discovered are Marion Morgan, Harry James’s 
singing star, whom he manages, and Lorry Raine, 
Mark Warnow’s protegée, to whom he is married. 
He is co-writer of ‘December,’ with Gene Sutton and 
Maggi McNellis, popular radio commentator. 
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The experiences of Dr. Russell Raymond Voorhees 
and Eugene Conklin in the trade journal field recall 
so vividly John’s full-time trade-journal days—his 
interviewing trips and his homecomings. . . . We 
were living in the country, a long walk from the spot 


Margaret A. 
Bartlett 


where John got off the interurban to take the farm 
road home. Having tucked the littlest ones in bed, 
I would wait with Forrest and Johnny for Dad. I'd 
stand at the kitchen door and whistle down the dark. 
Far off a dog would bark. I'd whistle again. Even- 
tually, a joyful whistle would echo mine. Then away 
we'd go—roly-poly Johnny, quick, light-footed For- 
rest, and Mother—running down the road to oné we 
knew was there, yet one we could not see. (I like 
to remember that now.) Somehow, Johnny was al- 
ways the first to reach his Dad, tug his suit-case out 
of his hand, and struggle staunchly along with it 
bumping his sturdy legs. 

Later, when the house was quiet and we lay in 
the gentle darkness of a country night, John would 
relate to me every detail of his interviews, the people 
he had met, the problems he had faced—four days, 
five days, a week of interviewing. Content with him 
beside me, I would quickly relax, grow sleepy; but I 
knew he could not “let go’ till he had poured out 
everything to me. So I learned to almost-sleep, leav- 
ing a tiny crack to consciousness through which | 
could hear and thus be able to say the occasional word 
that assured him I was listening. Then, his days 
away wholly shared with me, John slept. 
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I hate to disappoint the pulp writers by referring 
them back to September, but there were so few 
changes it seemed advisable to enter only the changes, 
leaving room for the entire Trade Journal List. 
Copies of September can be secured from our office 
for 25 cents postpaid. . . January will carry our An- 
nual Verse Market List and our Semi-Annual Juve- 
nile List. . . How would you feel about having the 
Standard, Women's, and Pulp markets run each 
March and September, with additions and changes 
only in June and December, leaving space for Mis- 
cellaneous Markets in June and the complete Trade 
Journal List in December? I'd like reader reaction 
to this suggestion. 

AA 


How wonderful you've been to me since my hos- 
pital trip! My thanks for the many lovely letters and 
gay little cards—and yes, even for the California air 
one reader so carefully enclosed in an envelope! . . . 
How’s Mortimer? Wonderful! Knocking pens and 
pencils off the desk as I write. Margaret's 
roasting the Thanksgiving turkey this year (I can’t 
be on my feet long at a time). Johnny, Wanda, and 
the two little boys will be with us. And now, 
with John in my heart, I’m wishing you all 

A MERRY, MERRY CHRISTMAS! 
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The author, for more than 14 years editor of 
WINGS, and for many years more a poet, critic and 
reviewer of poctry, has written this in response to 
many requests of correspondents, “‘Won’t you tell me 
just what’s wrong with my verse?,” “Won’t you teil 
me why my work isn’t accepted? $2.00 
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(It is the sale of a friend of one of our employees a successful Michigan doctor who uses no agent. He 
writes about ten stories a year for the syndicate markets, setls half of them, and is completely satisfied. He 
: has found an enoyable hobby.) 
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(It is the sale of a Meredith client who is a full-time professional writer earning more than $50,000 a year. 
He, too, is completely satisfied.) 


All of which adds up to this: 

If you’re writing the kind of material you like to write and selling as much of 
it as you’d like to sell, there’s no reason in the world for you to secure an agent. 
You will be paying money for a service which is absolutely unnecessary to you. 

BUT if you’ve been trying to sell for a long time and haven’t been able to make 
the grade—or if you're selling a little, but not nearly as much as you'd like to sell 
—or if you’re selling to small markets because you haven’t been able to hit the better 
ones, and making yourself miserable pining for the top—or if you're selling your 
material only once, and never reselling foreign, motion picture, radio, or other sub- 
sidiary rights—the chances are either that (a) there’s something wrong with your 
stuff, or (b) you don’t know as much about marketing as you think you do. 

No writer (in view of the fact that completion of a satisfactory story or article 
is a hard enough job in itself) can also be expected to keep up with ever-shifting, 
ever-changing market needs and policies and taboos and overstocks. Nor can any 
writer (or his family, or his friends) determine the technique or salability flaws in 
his own material. 

But, to sum it up—whether you're a full-time writer or just part-time, that’s 
what we're here for. As in the case of the $50,000-plus author, competent agency 
representation is usually necessary to bring a man to the top of his ambitions and 
keep him there. 


Terms: 

Professionals: lf you have sold $500 worth of fiction or articles to national magazines, or one book 
to a major publisher, within the past year, we'll be happy to discuss handling your output on straight 
commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and all 
other toreign sales. 

Newcomers; As recompense tor working with beginners or newer writers until they can earn their 
keep through sales, our fee, payable with material sent, is one dollar per thousand words and final 
fraction (for example, five dollars for a script of 4,356 words) ; minimum fee per script, three dollars. 
$25 for books of all lengths. We drop all fees after we make several sales for new clients. Personal 
collaboration service—where the agency works with the writer from plot idea through finished script 
and sale—by arrangement; information upon request. A stamped, self-addressed envelope, please, 


with all manuscripts. 
Scott Meredith Literary Agency 1650 Broadway, New York 19, N. Y. 


For Best Service, Mention The Author & Journalist to Advertisers. 
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December, 1947 
| | ADVENTURES IN WRITING 


. . . By ALICE COOPER BAILEY 


I never once dreamed when | 
was young that one day I would 
become a writer of children’s 
books. At the age of tight, | 
decided that my future careet 
was to be that of a grand opera 
singer, simply because. while 
attending the farewell perform- 
ance of the Chicago Opera Com- 
pany at the old Royal Hawaiian 
Opera House in Honolulu, the 
prima donna tossed a rose into 
my lap. Perhaps she had no- 
ticed me there night after night, 

Alice Cooper Bailey sitting wide-eyed under the en- 
chantment of her glorious voice. 
My father was very fond of good music and never 
missed an opportunity of hearing it. At first when he 
suggested taking me to the opera with him, my mother 
protested that 1 was too young. But finally she gave 
in and had our little Portugese seamstress make a dress 
for me to wear. It was a green mousseleine-de-soie, 
trimmed with white lace. I have it still, tucked away 
in my attic. I kept the rose, too, for years, but finally 
it crumbled into dust. 

Throughout my girlhood, I never waivered from 
my youthful decision to dedicate my life to grand 
opera. And at twenty I found myself enrolled as a 
student in the New England Conservatory of Music. 
But romance suddenly entered into my life and, 
without a single regret that I was leaving my chosen 
career forever behind me, I married a certain dark- 
haired, dark-eyed young man I had met upon my 
arrival in Boston. And so I drifted along through 
the ensuing years, running my house, bringing up 
my babies, playing bridge, going to dances—a happy. 
pleasant existence. 

Then suddenly I was seized with a longing to leave. 
however small and faint, an imprint on the sands of 
time that would be peculiarly my own. But what 
could I do and still not neglect my duties at home? 
Write? If only I could! To have the power to 
‘reate characters who would become so real that peo- 
ple would love them. or hate them, laugh with them, 
or cry with them. It would be like possessing the 
magic wand of Merlin, the great magician. The more 
| thought of it the more I realized that I had struck 
upon the thing that I would like to do. But how did 
one go about writing a story? Where did plots come 
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from? Still lesser things than these troubled me. 
How and where to begin? What exactly designated a 
chapter, a paragraph even? 

All my life I had been a voracious reader, but until 
this moment it had never occurred to me to question 
how an author put his story together. The man build- 
ing a house had tools to work with, a definite plan to 
follow. A sculptor had his amature, his clay, cali- 


pers to measure diameters, things that one could see 


and touch, but a writer had his pen—and his imagiia- 
tion, nothing to guide him, nothing to restrain him, 
but a possible sense of good taste. He could build 
up, he could tear down, he could create a whole new 
world, he could, in a twinkling, destroy it — it was 
fascinating to contemplate. The more I thought of it 
the more obsessed I became with the idea of writing 

-and the more bewildered. 

Then, heaven-be-praised, | met my story, yes, ac- 
tually came in contact with it, a sort of head-on col- 
lision, which set me in the particular groove along 
which I was to proceed for years. A few authors are 
fortunate enough to be masters of all types of writing. 
like Robert Louis Stevenson, for instance, who tried 
his hand, successfully, at novels, plays, the adventure 
story, travel tales, memoirs, essays, and poetry, both 
lyric and epic. But most writers find themselves 
gravitating toward one particular form. Fortunately 
I discovered from the start that I would be more suc- 
cessful writing books than short stories, because I 
liked to do detailed descriptions. But I am getting 
ahead of my story. 

My head-on collision was with a duck. I was com- 
ing full-tilt around a corner of a narrow little street 
in Marblehead, and in my haste, stumbled over the 
poor thing. I lost my balance, and the duck lost a 
few feathers. Ah, but the duck’s forlorn quacking 
hinted at ‘‘a hidden tragedy’ in its life. The next 
day, meeting up with my feathered friend again and 
still catching a despondent note in its quack, I deter- 
mined to know the reason for it. And I learned that 
its mate had been run over and killed by an auto- 
mobile! But what did one do for a bereaved duck? 


~ Fortunately, as all real heroes and heroines should, 


the duck eventually solved its own problem. Seeing 
its own reflection in a cellar window, which was on 
the street level, and believing the reflection to be the 
lost mate, it took up its vigil there every afternoon. 
But now enters the villain. The inmate of the house 
above the cellar window did not like the monotonous 
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quack quacking of the duck and, heartlessly, boarded 
up the window. I would have been blind, indeed, if 
I had not seen in all this the germ of a story idea. 

And so, as the author, I stepped in, picked up the 
duck and set it down again on a dyke in the little 
fishing village of Volendam on the Zuider Zee. Then, 
with my magic pen, I created Katrina to play with 
the duck and be sorry for it, and to take it home to 
live in the little red barn with the black and white 
cows. Intoxicated with my sudden powers, I grew 
reckless, and decided to change the little duck into a 
snow-white gander, but what a bad job I made of 
that! There was a polite note from the editor to 
whom I sent my manuscript, ‘““Ganders don’t quack, 
they honk.’” Anyway, it taught me a lesson—to be 
accurate in the least detail 


Had I heeded the warning, however, given to all 
beginning authors, to write only of familiar subjects 
I would not have gotten myself into so much trouble, 
nor would I have had so many delightful adventures. 
For most people, I am sure, it is easiest and wisest to 
stay in familiar territory, but there must be some 
curious quirk to my mind. which lures me always into 
the unknown. I remember once that Carl Van Doren 
in speaking of Pearl Buck, said that because she lived 
so long in China she of course wrote about China. 
According to this theory, all my stories should have 
been laid nineteen degrees north of the equator in 
the Hawaiian Islands. In giving them a Dutch back- 
ground, I was some thousands of miles off my proper 
course. But I am glad that there was no one to ad- 
vise me then to do differently, for among my cherished 
treasures is a letter from Her Majesty, Queen Wil 
helmina of the Netherlands, thanking me for having 
written my “folk tales of her country.” 

I don’t intend to imply that I drew solely upon my 
imagination in writing about Holland. Indeed I spent 
months studying about that country, its people, their 
customs, the language they spoke, and so forth and 
so on. In the end I could recite the names of all the 
principal streets in Volendam, Amsterdam, Rotter 
dam. I’ve often wondered, if I had suddenly been 
dropped into the midst of one of these places, whether 
or not I could have found my way around without 
the assistance of a guide. 

Once, unable to find some particular bit of informa- 
tion I wanted very much, I appealed to the Dutch 
consul in Boston for assistance. He was quite amused 
when I frankly confessed I was writing a book about 
his country but had never been there. In fact, the 
expression on his face quite plainly told me that he 
thought I was crazv. In the end, however. he was 
very nice to me and I am deeply grateful to him for 
the hours he spent going over my manuscripts with 
me. Yes. he had two criticisms to make abcur ivy 
stories. For one thing, I had dressed Vrouw Riis, 
Katrina’s mother, in too many petticoats (thirty-two. 
the number was. I'd read somewhere that this was 
quite customary), and I had allowed the Dutch chil- 
dren to eat too many wafelen. I informed him, with 
regret, that I couldn’t divest the good Vrouw of her 
many petticoats because she had already made her 
bow to my public dressed in this fashion. As to the 
watelen, that was a different matter. A blue pencil 
did the trick in a twinkling. 

Once an editor questioned me as to whether or not 
it was possible for Goosie Gander to save the life 
of the absent-minded burgomaster of Amsterdam in 
the way I had described it. Not looking where he was 
going, the funny little man had skated right into a 
hole in the ice and Goosie Gander had plunged right 
in after him. Fortunately I knew a man who pos- 
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sessed a whole string of life-saving medals. | ap 
pealed to him to settle the question. He read my chap 
ters and gave his approval. Fortunately I had allowed 
the little burgomaster to become numb with cold si 
that he could not struggle. Under these conditions 
even for a gander, it was not too difficult to effect 
his rescue. So Goosie Gander won out and the edito: 
sent me a letter saying “It does make a good story. 
And she followed this sentence with a long row of 
exclamation marks. 

It was those exclamation marks which inspired me 
to add a few more chapters to my already printed 
stories and offer them to some publisher in book 
form. Easier said than done. I seemed at the mo 
ment to have exhausted my supply of ideas. For 
time I stagnated. Then, luckily, a friend made « 
chance remark that helped. “Every day,”’ she said 
‘there are things happening about you that, with a 
little manipulation, can be incorporated into your 
plot.” I remember it was mid-winter at the time and 
I was snow-bound on my hill. The children were out 
with their sleds and skates. The idea suddenly popped 
into my head to teach Goosie Gander to skate. Would 
the editor make me prove it if I did? Well, could a 
gander ever be taught to skate? I asked the children 
what they thought of it. They were a bit dubious but 
willing to try their hand at teaching a gander, if | 
could provide the gander. My husband was even 
more encouraging. “I've heard of skating bears, why 
not a skating gander?” So I invented a pair of tiny 
double-runner skates to fit Goosie Gander’s webbed 
feet, and let him flounder about on the ice, and have 
a thoroughly miserable time of it for awhile. Then 
I gave him over to Jan, a friend of Katrina. Appar 
ently Jan did a good job of perfecting the gander's 
skating technique, for the gander walked off with a 
prize at the ice carnival—and there were no editorial 
questions! 

When my book manuscript first went to the P. F 
Volland Company of Joliet, Illinois, Jan wasn’t even 
in the book, except for a brief moment at the start 
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Mr. J. P. McEvoy, then editor of Volland’s, wrote 
me, “As it stands, your book is for girls only. Why 
not do something more about Jan and double the 
hook’s appeal?” I remember I sat up all that night 
inserting Jan into the story. It was like sticking 
cloves at stated intervals into a ham. Before morning 
| had made Jan into a disagreeable bully, forever get- 
ting himself into trouble. He kicked poor Goosie 
Gander with his wooden Alompen, he stole Katrina's 
prize tulips, he robbed a bird’s nest; there was no 
end to his mischief. And then I had the fun of re- 
forming him, or rather Katrina did, for an author 
must be careful not to intrude too much into his story. 

Back to Mr. McEvoy went my manuscript, this 
time to stay and to appear later in book form, the 
first series of tales under the title of “Katrina and 
Jan” the second, The Skating Gander.’’ The fact 
that these two books, after all these years, are still 
sclling, proves that there are exceptions to every rule, 
and that, if you're careful about details, you can 
write of countries you'¢e visited only in your imagina- 

In writing my first stories, | used no synopsis, or 
outline of any kind. I hadn’t the slightest idea what 
each page would bring in the way of plot develop- 
ment. I can hardly recommend this way of writing 
but it does make it all an exciting adventure for the 
author himself, not to anticipate his own climax. My 
later hooks had more complicated plots and I found 
it necessary to work with a definite outline, even 
though it was nothing more than a list of probable 
chapter headings. And I find that I am more and more 
inclined to do a great deal of thinking before I begin 
to write. I index in my mind my characters’ individ- 
ual likes and dislikes, their physical attributes, their 
idiosyncracies, their ambitions, until they become as 
real to me as my own friends. It was Robert Louis 
Stevenson who lived the lives of his characters so 
thoroughly that once, upon looking into a mirror, he 
professed great astonishment that it was not the face 
of the Master of Ballantrae he saw reflected there. 


Upon being questioned about his new drama, 
Meander. the Greek playwright of long ago, replied, 
‘Tt is all done Aut the writing.” 

Another thing I’ve learned is whenever a house 
is an important factor in my plot to draw a floor 
plan of it before allowing the hero or heroine to 
step inside the front door. In writing my ‘'Foot- 
prints in the Dust’? I added doors, windows, ells, 
piazzas, or Janais, we call them in Hawaii, wherever 
I needed them, which was all very well until I dis- 
covered that, as I had described it, Agatha Gray, 
couldn't possibly look out of her bedroom window 
at the broad blue Pacific ocean as she was supposed to 
do. Instead her room was facing straight into the 
garden. So I had to make a blue print of my floor 
plan and make revisions accordingly. 

As an author, you will find you must be a sort of 
chameleon person. You must be able to do, or know 
how to do, whatever your characters do. If you're 
writing a mystery story, you must be a first-rate de- 
tective yourself. If you decide to have your heroine 
run a tea house, you must know how to run one too. 
You must be able to reckon up prices of food, make 
up balanced menus, handle the waitresses so that they 
won't leave you at the crucial moment, and you must 
remember that the customer is always right—or else 
you'll have a different story on your hands. 

At the present moment, I’m managing a sugar 
plantation in Hawaii. I’ve had to learn how to plant 
cane, to harvest it, and to transport it to the mills. 
And I’ve had to learn all about vacuum pans, and 
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whirling centrifugals, and what to do with molasses, 
and how to turn bagasse into insulating board. Oddly 
enough I find that all my stories with a Hawatian 
background are laid in sections of the islands I’ve 
never visited. I have no explanation to offer except 
that unknown places for me have an irresistible lure. 
Or perhaps it is, like the Scotchman, I realize that 
the ‘cheapest way to travel is to let the mind 
wander.” 

Russell Gordon Carter, author of so many splendid 
books of adventure for boys, was once asked by a 
youthful admirer, “Do you work, Mr. Carter, or do 
you just write?’’ So it wouldn’t be fair if I didn’t 
add that writing isn’t all fun and adventure, for back 
of nearly every story lie hours and hours of hard 
work. Often the work of revision takes as much time 
as the original creative writing. On many an occasion 
is Robert Louis Stevenson said to have cried out in 
despair because he had so marred up his first draft 
with notes that he could scarcely read it himself. 1 
understand that Kenneth Roberts too is an inveterate 
“re-writer.”” I know I once pinch-hit for Mr. Roberts 
by supplying one of the exhibits at a book fair with 
a few pages of my own much marked-up manuscript. 
Mr. Robert's copy somehow or other had failed to 
arrive at the prescribed time. The object of this ex- 
hibit was to show the aspiring author that stories, as 
a rule, aren’t just dashed off in a hurry. Summing it 
all up I might add that, to achieve even a moderate 
degree of success in the writer's world, one must 
have imagination plus the will to remain long hours 
at one’s desk. The ultimate reward will be soul- 
satisfying. 
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Christian Herald Magazine, 27 E. 39th St., New 
York 16, is in the market for “clean” cartoons. Na- 
turally, no church or minister gags can be used. 
Drawings should be on the realistic side. “We can’t 
pay too much, but if we like a cartoonist’s work, 
we'll buy four or five or more at a clip,” writes 
H. G. Sandstrom, associate editor, to whom all draw- 
ings should be sent. 

Poems for The Tidings, 3241 So. Figueroa St., Los 
Angeles 7, should be submitted to James L. Duff, 
1005 East Grandview Ave., Sierra Madre, Calif. This 
magazine pays 50 cents a line for high quality. verse, 
using one poem a week. Only verse manuscripts (with 
stamped return envelope) should be sent Mr. Duff. 
All other inquiries should be directed to the Los 
Angeles address. 


Oo 
GENIUS 
By Catherine Walsh 


In art, I like to see a face: 
In music hear a tune. 

In modern cultural pursuits 
I'm low-brow as a prune. 


I'm well content to let folk’s “Id” 
Stay firmly hidden in them. 

I let the old subconscious “ride,” 
And let the heroes win them. 


But I’ve one gift a writer needs, 
One vast, consummate skill, 

One moving power that surely brings 
My handicaps to nil— 


I CAN TYPE. 
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TWO TRADE JOURNAL TIPS 


| Mists Rnd Picton 


. By EUGENE CONKLIN 


WHEN | entered the trade 
journal field some years ago, 
the “picture story” was almost 
unknown, and writers were 
told that fiction had no place 
in a solid-fact business maga- 
zine. 

Today, leading trade publi- 
cations carry picture stories the 
equal—in their particular field 
—of those carried by Life and 
Look. (1 could name a score 
or more that use regularly 
more than 50% pictorial copy 
combination featurettes.) And 
business fiction that incorpo- 
rates sound business principles in light, casy-to-read 
manner are more and more being accepted. 

There is much more to a good picture-story than 
“just a batch of pictures and captions.” Every picture 
in the sertes should have very definite meaning. To 
make sure that I have included no picture “just to 
add one more,’ I cover the captions I have prepared 
and attempt to relate to myself the story the pictures 
tell. If the story runs smoothly, I know my picture 
series is good. 

To catch quick interest, make all pictures a blend 
of humans and background. Shun the posed photo! 
(But don’t forget to get releases from people appear- 
ing in your photos.) 

For first-class story-telling photos, trade journals 
today pay from $3.50 to $7 apiece—a few have been 
known to go as high as $10. 

(In a recent report of a survey released by the 
Universal Trade Press Syndicate, 724 Sth Ave., New 
York 19, the following figures were given regarding 
photographs. “At present, $4 per photograph is the 
rate most commonly paid by the editors with 20 per 
cent in this categorv. Photo rates, however, vary with 
$1 per picture paid by 4 per cent; $2 by 8 per cent; 
$3 by 16 per cent; $3-$5 by 10 per cent; $5 by 10 
per cent; $5-$10 by only 2 per cent. with 10 per cent 
paying space rates and 6 per cent paving various 
rates."") A pictorial story requires from four to six to 
eight pictures, with captions of not more than 50 to 
75 words, with a limit, often, of 20. 

In case a writer doesn't have a camera or doesn’t 
wish to fool around with pictures, he should line up 
with a commercial photographer who will work on 
a profit-sharing basis with him. 

The April issue of Motor carried an excellent ex- 
ample of a picture-story. It was titled “One Truck 
Stop Haven.” It consisted of seven 8”x10” slossy 
photographs with extremely brief captions. such as 
“One-ton hoist picks up an engine like a baby from 
a crib,” “For truck only—car sales and service are 
handled in another building,”” ‘Truck Mechanics 
Paradise,” “This view was taken looking down- the 
stalls at the Dodge and Plymouth-Walter Grafshi 
establishment in Cleveland. Ohio.” 

The entire wordage of the captions does not exceed 
two hundred words. yet the seven photographs to- 
gether with the captions netted the author better than 
$75, which averages slightly in excess of $10 a 
photograph. 


Eugene Conklin 
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Another good picture story appeared in National 
Grocers’ Bulletin for March, 1947. Title was ‘‘What's 
New Around the Meat Block?” This story in pic- 

contained very brief captions averaging from 10 
to 15 words each. The six photographs brought the 
author $55. 

Electrical Merchandising is very partial to the pic- 
ture story. “Home Radio Operations” in the April, 
1947, issue related in pictures how a radio serviceman 
purchased an old dwelling place in a residential sec. 
tion and converted it into a popular radio service 
shop. The reader read the story from the pictures. 

Some of the most common subjects for picture 
stories are the remodeling and modernization of a 
new department or store, training of personnel, elim- 
ination of fire hazards, making a store safe for cus- 
tomers and personnel, training of personnel. 

Following are ten trade publications the writer has 
found especially favorable to the picture series. 


Jewelers Circular-Keystone, 100 E. 42nd St., New 
York City. 

Hardware Age, 100 E. 42nd St.. New York City. 

Electrical Merchandising, 330 W. 42nd St., New 
York City. 

Radio and Television Journal, 1270 6th Ave., New 
York City. 

Chain Store Age, 185 Madison Ave., New York 
City. 

American Druggist, 572 Madison Ave., New York 
City. 

National Retail Grocers’ Bulletin, 360 N. Michigan 
Ave., Chicago. 

Progressive Grocer, 161 6th Ave., New York City. 

Laundry Age, 9 E. 38th St., New York City. 

Motor, 572 Madison Ave., New York City. 


Another question the Universal Trade Press Syn- 
dicate asked in its survey was whether trade journals 
should become more popular. Forty-five per cent be- 
lieved that they could “‘with benefit to all concerned 
become more popular and light,” while 20 per cent 
offered no opinion. 

My experience with writing trade journal fiction 
bears out the 45 per cent belief that trade publica- 
tions todav should entertain as well as inform their 
readers. Fiction used in a measure does both. It must 
rest the mind and prepare it for the heavy fare on 
other pages—and yet carry a message. 

Radio Maintenance will soon bring out my “Jack 
Boyce. Radio Serviceman” series. Each story is around 
1800 words. In the initial yarn, “A Message to 
Venus,” Jack Boyce, a returned GI turned radioman, 
is in competition with Johnny Marsters, likewise a 
radio serviceman, not only to secure the lion’s share 
of the service business in Oakdale (thriving small city 
of 11,500) but to secure as well the heart of the 
daughter of a local factory executive. Jack attempts 
the sale of a factory television intercommunication 
outfit and complications develop. 

In subsequent stories the hero and his rival work 
with electronics, FM and other aspects of radio, each 
trying to better ‘he other, and win the coveted goal 
and gal. The work they are in is of first importance. 
Only by having them engaged in radio could I have 
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vad an acceptable piece of trade-journal fiction for a 
adio magazine. Yet it is not necessary to be a radio 
technician (a furrier or a grocer or any one of dozens 
of trades) to write fiction for trade publications. It 
/s, however, important, that the atmosphere of a trade 
or profession be captured if the piece of fiction is to 
sell. 

This atmosphere may be secured in one way only 
by direct contacts with those in a given field or em- 
ployed at a specific trade. This should not prove un- 
duly difficult for any trade correspondent who is reg- 
ularly interviewing for fact articles men and women 
in all kinds of trades. A good ‘bull session” with « 
hardware retailer, a shoe merchant, a plumber, or 


THE writer for trade journals and many magazines 
and newspapers that have never gone into the five and 
ten cents a word class will have to turn out a 
considerable wordage each year if he expects really to 
make his writing effort pay. He will have to work out 
a daily quota that he will bend every effort to achieve. 
day by day, and not in fits and jerks. And since the 
working hours in every day are not elastic he will 
soon find that he must save time wherever possible. 

Properly to collect data for articles takes leg work. 
True, many stories have been written as a result of 
gathering data by mail or even telephone, but there 
is only one best way to gather data and that is by 
personal interview—and that means leg work. But 
leg work that doesn’t result in usable data is time 
lost, and too much time lost can easily mean ncthing 
to write at the close of a day. 

To avoid useless leg work there is nothing better 
than the telephone, if a writer will learn the propet 
technique for using it. The development of such 
technique is not difficult, as I have learned from ex- 
perience. In the course of a year, I turn out over a 
million words, largely trade and technical articles. 1 
travel continually, living on the road 52 weeks a 
year. Thus, saving in leg work is a necessity. 

Some of my stories are obtained from sources that 
have been previously tipped off to me by editor-clients, 
but the greater portion of them result from going 
into a town “cold” and digging them out. Mostly I 
secure my tips on merchants to interview from the 
yellow pages of the telephone directory. I have found 
it no drawback not to know the name of the person 
I hope to interview. 

Suppose, for instance, I want a story for a hard- 
ware publication, a field I regularly serve. I make a 
list of all the hardware stores in the city, unless there 
are too many of them, in which case I concentrate on 
the largest ones. I pick out one, dial the number, and 
the conversation runs something like this: 

Voice: Drake Hardware. 

Writer: I wish to speak to either the owner or 
manager, please. 

Sometimes “the voice,” generally a young woman's. 
will ask my business, or the exact person to whom 
{ wish to speak; but I merely repeat my request to 
speak to the owner or the manager. When I hear 
another voice on the phone I am reasonably safe in 
assuming it is one or the other. I then proceed: 

Writer: This is Dr. Voorhees speaking. I am a 
Professional Writer serving Hardware Age and other 
rade publications and wonder if you might not have 
1 good story for me. I am not selling anything—this 
is not a racket to get some money out of you for 
subscriptions or write-ups or advertising or anything. 
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II. I Use the Telephone 
By DR. RUSSELL RAYMOND VOORHEES 


- casion demands. 


other tradesman should yield the necessary back 
ground. 

To study fiction stories which have appeared in 
recent trade journals, look up “Gloomy Gus and 
the Venetian Blinds” in the March issue of Venetian 
Blind News, Fort Worth, Texas, and “Love, Honor, 
and Sparks Fly” in the February issue of Pacific Coast 
Radio Dealer and Serviceman. 

In general, fiction for the trade press should run 
between 1400 and 2000 words. Various trade pub- 
lications are receptive to ‘‘short shorts’ or vignettes 
of 600 to 1000 words. These are anecdotes slanted 
to the particular trade. Rates of payment for fiction 
run from 1 to 214 cents a published word. 


to Cut Down Leg Work 


It is just the method used by trade journalists to ob- 
tain stories. In short, I am interested in anything 
you do in a business way that is better than the other 
fellow does, anything in display or advertising, some 
extra service you offer your public, some forms you 
have developed that help you in your business. 

I find it important to put this much of my talk over 
without interruption so that the person on the other 
end of the line will be certain that I am not trying to 
sell him anything. 

Then I pause and give him a chance to talk. 

The reaction to such an approach will be varied. 
Some contacts will instantly declare that they do 
nothing different or better. Then I break my _ talk 
down. I ask specifically about the merchant's display 
methods, perhaps, or advertising, and so on. Maybe 
he'll remark, “Well, I did have a sale last week that 
went over well, but there wasn’t anything unusual 
about it.”’ 

That is my tip to draw him out. Perhaps he is 
right; but again I may find some unusual twists that 
make me believe there is a story there. I may con- 
clude the conversation in this way: 

Writer: Of course. I don’t expect to get the story 
over the phone. I phoned merely to find out if you 
had a story, thus saving myself a fruitless trip to 
your store. Your sales event, however, sounds good 
to me, and if it will be convenient for me to drop 
around about 2:30, say, I'll be there at that time.” 

Or, if it is apparent that the hardware man doesn’t 
have a story I may say: 

Writer: Well, I don’t get a story every place. There 
are plenty of hardware men who are doing a good 
job of selling but who do not have a story. Perhaps 
you'll have something for me next time I am in town. 
Thank you for your time.” 

That puts the man in a good frame of mind. It 
also leaves him with a good opinion of the writer so 
that the next time I contact him by phone he will be 
glad to chat a few minutes. 

To use the telephone successfully in trade journal 
work, a writer must know the fundamentals of the 
business in question. If he is talking with a hardware 
man, he should know something of the hardware 
business so that he can talk intelligently. He should 
also be quick at changing his phone talk as the oc- 
He should control the conversation 

. and that may require quick thinking, rapid shift- 
ing of the line of talk. 

With experience, a writer will find he can contact 
fifteen or more petentials in an hour at the phone. 
Out of them he should get at least one good lead. 
Think of the leg work saved! 
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MUST WRITE SONGS! 


By TIM GAYLE 


I DON'T know why people want to write songs 
in the first plece. In the second place I don’t know 
why the good people who feel they mas? throw a 
challenge to Irving Berlin, Cole Porter and Joe 
Doakes, don’t try to find out something about writing 
songs in the first place. 

This article is the result of a letter | wrote A & ]': 
editor; just a friendly communication anent a piece 
she had done about a fragile flower of hers that had 
bloomed under typewriter keys. She asked permis- 
sion to reprint the letter in ‘Mostly Personal” then 
on second thought suggested I do an article instead. 
Because publicity men are game for anything. here | 
am 

Songwriting and music publishing is a speculative 
business. It is also big business. While every now 
and then a song (“Near You,” Number One for so 
long recently, an example) by a heretofore unknown 
writer makes upwards of $50,000, the mafority of 
the 32 bar choruses you hear coming via the kilo- 
cycles and juke boxes are by professional craftsmen 
with established contacts and “ins.”’ 

It really isn’t that thev. these steadily writing boys. 
have any particular pull. For the most part, they 
write better songs. In addition. being closer to the 
business, they have a better understanding of the re- 
guirements of the performing artists. 

You can't sit down and dash off, in 15 minutes, a 
song that will compete with the experienced scoring 
let's say of Ray Heindorf, Warner Brothers’ topflight 
orchestrator, or a lyric that will stand up against the 
studied construction of Kim Gannon, who has writ- 
ten such lyrics as “I Understand.”” “Wrong” and 
‘You Are Always in My Heart.” 

There are, invariably, certain mistakes that all 
would-be songwriters make. Number One is that they 
send out 15 and 20 songs, or lyrics, at a time. If 
you don’t know enough about your work to decide 
upon which song or lyric is best, it is certain you 
don't know very much about what you're doing at all. 
Comrlete one good sone—that's all. 

The unfortunate part about the songwriting field is 
the law of supply and demand. There just isn’t the 
demand whatsoever in comparison with the supply. 
Probably 400 songs a year make real money. Pro- 
bably 40.000 a year—at least—are offered. 

Exploitation is the big thing with a song. A pub- 
lisher spends, very often, $5.000 to $10,000 to exploit 
a single song, and that publisher has already-estab- 
lished contacts, with representatives whose business it 
is to go out and plug new material. Artists give pre- 
ference to the works from established writers and 
publishing firms for several reasons. most important 
being good business sense. They want a proven thing. 
They can’t afford to make up songs that won't happen 
—that have no chance. Let me give you the position 
I take, with regards to a singer, let’s say, of mine 
let’s even say, Lorry Raine, who is not only managed 
by, but married to me. 

Lorry is a new singer. Life magazine is going to 
do a spread on her (they started taking pictures Sat- 
urday, October 18, when she guest-starred on Mark 
Warnow’s CBS “Sound Off’’ show, sponsored by the 
U. S. Army) and she was voted “Most Promising 
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New Discovery, 1947" by Orchestra World, 23-year 
old trade paper. She's been on some top shows, is 
making records with Russ Garcia, an arranging-genius 
‘discovered’ by me. 

All right, do you think Lorry hit the top of the 
heap on peanuts? Do you think this buildup, and 
these shows, all came without work, without money ’ 
Radio and recording arrangements cost $150 to $200. 
We've been making masters on our own, because of 
the impending Petrillo record ban. A record session, 
for four sides, costs approximately, using 15 men 
$2000. Lorry has gone regularly, every day, to Bee 
Walker, one of Hollywood's best coaches, at $10 per 
hour lesson. We both live at and use a suite at the 
Hollywood Plaza Hotel, right at Hollywood and Vine. 
and that is $13 per day. I worked one year on pub- 
licizing and getting Lorry ready for her first show! 
Boiling it down, Lorry has cost a good year and a 
half’s work (both hers and mine) and probably $15,- 
000! 

Now, when we go to make a record date, cut 
transcriptions, have her do a Bob Hope guest shot, 
or some similar thing, who and what do you think we 
are interested in? Lorry Raine, first —- wouldn’t you 
be? Certainly, her song is important. It is the most 
important thing she is going to do (and that applies 
to any other artist or band). But, we have to pick a 
song that Lorry likes, that will do her good, and 
from where we can depend upon the most cooperation. 
Big publishers are a constant supply of new material 
for us; we know it is proved material or they wouldn't 
he investing in it. 

If Sammy Stept, who has written hundreds of the 
biggest hits in the country, and who is a_ personal 
friend of ours, sends a new song, we know his past 
performance, we know his work, and we know that 
his firm, Stept, Inc., will get behind it. If Lorry 
records it. they will spend money on promoting our 
record with the disc jockeys. 

Now if Aimee and Jackson Johnson of Washout. 
lowa, send us a song, or the makings of one, we 
don't know them: we don’t know if they even wrote 
it; they have no publisher and we have to clear it. 
and if we do make it up, what can we expect them 
to do about it? 

These are the facts of the business. This is one 
reason so-called “‘songsharks” flourish. They appease 
the embryonic tunesmith’s vanity and clip him for 
fifty bucks. It takes more than fifty bucks or a $100 
to do anything for a song! And then, it is such a 
pure out-and-out gamble, as no one can actually pre- 
dict a song's success, that only the foolhardy want 
to try it. 

Having a song just printed means nothing. It has 
to be heard. There are only a few ways to make a 
song successful: 1. Records. And with the threatened 
Petrillo ban this media of exploitation will be sup- 
planted by radio, which long before had been the 
main stem in song promotion. 2. Radio, by having 
some artist perform the song at every possible op- 
portunity and using this as a means to have others do 
likewise. 3. Bands. Having a band play a song night 
and day. 4. Being lucky, and thus being an exceptior 
to all known rules (Continued on page 25) 
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JOURNALIST'S 


MARKET LIST 


FOR LITERARY WORKERS—PUBLISHED QUARTERLY 


DECEMBER, 


1947 


A—GENERAL LIST 


STANDARD PERIODICALS—A 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and political interest, 1500-2000; short 
modern verse; occasional cartoons. Rev. John La Farge, S.J 
$25 per 1700 word article (about 1%c), Acc. (Catholic.) 

American Legion Magazine, | Park Ave., New York, (M) 
Short stories to 4000. Agticles handled on assignment. Query. 
Alexander Gardiner. High rates, Acc. 

Amen ic an Magazine, The, (Crowell) 250 Park Ave., New York 

M-25) Short) stories 3000-4500; short shorts 1000-1504 
storiettes, 750; vignettes, 500; nove . Articles usually 
uranged for. Sumner Blossom; William B. Hart, Fiction Ed 
rates, Acc 


7. 


The, 570 Lexington Ave., New York 


Merc 
22 tM 25). Political. foreign affairs, art, medicine, science, mu- 


sic, etc., articles and essays, short stories, up to 3000, verse. 
Lawrence E. Spivak. 3c up, Acc. 
American Scholar, 5 E. 44th St., New York 17. (Q-75) 


Articles on subjects substantial interest in clear 
and unpedantic 3000-3500; verse; Hiram Haydn. 
$5, printed page, yg $50; verse, ‘HO. $25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, New 
York 20. (M-25) tieeranea articles dealing with Sweden, 
relations between Sweden and U. S., or stories of prominent 
Americans of Swedish stock. 1000-2000. Lillian E. Carlson. 
2c, photos $3, Acc. 


Argosy (Popular), 205 E. 42nd St., New York 17. (M-25) 

Short stories of colorful, adventureful, dramatic living, to 
5000; novelettes, 8000-9000; complete short novels, 15-16,000. 
Articles, features verse Cartoons. WWenry Steeger, Md; Rogers 
Verrill, Mng. Ed. Good rates, Acc. 

Atlantic Monthly, & Arlington St., Boston 16. (M-50) Critical 
essays, human-interest articles, 6000- 8000; sketches, short sto- 
ries, 4000-10,000; verse; unusual personal experiences; high lit- 
erary standard. Edward Weeks. Good rates, Acc. 

Beaver, The. Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 


history in the Canadian North, up to 2500, illustrations essen- 
tial. Clifford P. Wilson. 1%c, Pub. 


Buick Magazine, 818 W. Hancock Ave., Detroit 1. (M-free) 
Articles on places, people and events of interest 1o tourists, 
500-600, with 3 or 4 good photos; fillers on interesting places 
people or events 200-300 words and photo. No cartoons, poetry 
auizzes, fillers of the oddity type, first-person accounts o! 
vacatians or tours. FE. W. Morrill. Acc. Supplementary rights 
release@ 

C. lan Geographical Journal, 49 Metcalfe St., Ottawa, 
Canada. (M-35) Illustrated geographical articles 1000-5000. 


Gordon M. Dallyn. 
Christian Science Monitor, The, Norway St., Boston 15. 
(D-5) Articles, essays, for editorial and department pages, up 
to 800; forum to 1200: editorials to 800; poems. Acc. or Pub. 
Collier’s, (Crowell), 250 Park Ave., New York 17. (W-1!0) 
Short stories. 1200 to 5000; serials up to 64,000; novels and ar- 
ticles om popular questions of the day 3500; fillers; 
erse only rarely. First class rates, Acc. 
Columbia, 45 Wall St., New Haven, Conn. 
of Columbus) Articles of general Catholic interest, 
essays; verse. John Donahue. Ic to 3c, Acc. 


le up, Acc. 


cartoons; 


(M-10) (Knights 
2500-3500 ; 


Commentary, 425 4th Ave., New York 16. (M-40) Political, 
economic, sociological, religious, literary articles of high qual- 
ity, 4000-6000. Book reviews. Short stories, 2500-4 Verse, 
any length. Elliot E. Cohen. $150 base rate for articles, Acc. 
_ Coronet, 919 N, Michigan Ave., Chicago, 11. (M-35) Uses 
factnal anecdotal-packed articles under 5000; photos; fillers; one- 
mgers. No fiction or poetry. Reports in 2 weeks. Harris 
Mng. Ed., 366 Madison Ave., New York. Good 
ates ce 


Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York 19. 
(M-35) Outstanding short stories 4000-6000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosmopolitan interest 

-3000. Arthur Gordon. First-class rates, Acc. 


Desert Magazine, The, E! Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest on travel, nature, 
mining, archaeology, exploration, personalities, Indians, to 25 
(Overstocked with poetry.) Randall Henderson, 1%c and up, 
prose, Photos, $1 to $3, Acc. 

Digest and Review, 686 Broadway, New York. (M-25) Second 
serial rights on articles on politics, national defense, science, 
»sychology, self-help, vocational guidance. Authentic, sparkling. 
No poetry, fiction, photos, Credit to author and magazine; also 
free copies of issue containing digest. F. L. Nelson. le-2c. 
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Eagle Leader, The, 212 West Wisconsin Ave., Milwaukee 
3. (M) Personality sketches on prominent or interesting Eagle 
members, articles on cifies or sections of the country with 
some Eagle color, 1200-1500. Robert W. Hansen. 3c, photos 


$5, Pub. 

Elks Magazine, 50 E. 42nd St., New York 17. (M-20) Arti 
cles, 5000; cartoons; mystery fiction. Coles Phillips. $100 
to $500, Acc. 

Esquire (Esquire-Coronet), 366 Madison Ave, New York. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2000: 
cartoons, cartoon ideas. David A. Smart. Buys according to 
quality and length. Needs satire. Acc. 

Everyvhody’s Direst (W. J. Smith Pub. Corp.) 420 Lexington 
Ave., New York 17. (M-25) World events, politics, business, 
personalities, unique and human interest humor, ete 
fillers. 80% digest, 20% new material Theodore Irwin, Fd 
Madalynne Reuter, Mng. Ed. Good rates, Acc. 


Everywhere, 206 FE. 86th St., New York 28. (M) Covers 
the entire field of travel with articles under 3000. Demand 
heavy for shorts and good travel pictures. Will use color 


pictures (as well as and white. No fiction or verse. 
Mditor. 2c, Ace. (Not buying.) 

Sutaecen (The National Catholic Monthly). 360 N. Michigan 
Ave., Chicago 1. (M-30) Short stories, 2000-6000: romance, 


humorous; six installment serials, 5000: 
cartoons. Eileen O’Hayer. Good 


adventure, detective. 
short- shorts; articles; 
rates. 


Far East, The, St. Columbans, Milton, Be 
olic mission magazine; huys short (1500-1800) stories with 

reole me plots; short-short stories, to 800 authentic travel 
and human-interest articles and photos on China, Philippines, 
Burma, Korea, Japan, etc.; good poetry. Stories, $30, ce. 
(Send 10c for sample copy.) 

Foreign Service, Broadway at 34th St., Kansas City 2, Mo. 
During, current paper shortage offers limited market for 
dramatized factual military service stories in the ‘‘now it can 
he told’’ category; articles on subjects pertinent to interest 
of overseas veterans; filler features, 400-500, dealing with 
successful readjustment ideas developed hy returned veterans; 
anecdotes, 100-300, dealing with amusing overseas experience 
instances. Word length for stories and articles 1500-2500. 
Barney Yanofsky. Good rates, Acc. 

Fortune, 350 5th Ave., New York 1. (M-$1) Articles with 
industrial tie-un, 95% staff-written. Some source material pur- 
chased. Wm. D. Geer, Publisher. 

The of the Year, (Associated Magazine Contrib- 
utors, Inc.), 68 W. 45th St., New York 19. (M-35) Literary 
material of high qualitv desired from all sources. Preferred 
length for articles, 2000-3000; short stories, 2000-4000. High 
type of poetry; also cartoons, paintings, and photographs. 
Lawrence Lee. 10c, 


Go, 767 Lexington Ave., New York. (M-25) Literate, sophis- 
ticated articles and short pieces ahout theatres, films, the arts 
and people (nothing press-agentry) 1500-1800, fillers of same 
character as articles; short stories; cartoons. Arthur George 
Brest. 2c up, on or before Pub. 


(M-10) Cath- 


Harper’s Magazine, 49 F. 331d St., New York 16. (M-50) 
Timely articles for intelligent readers; short stories; essays; 
fillers: verse. Vrederick Lewis Allen. Ace. 

Holiday (Curtis Publishing Co.), Independence Sq., Phila- 
delphia 5. (M-50) Quality articles, well-illustrated, on things- 
to-do and places-to-go, to 3500. Ted Patrick. First class rates, 
Ace 

Journal of Living, 1819 Broadway, New York 23. (M-25) In- 
spirational, philosophic and practical advice chang on_longev- 


ity, nutrition, health, personal problems. Leonard Leonard, 

Ed.; Frances Goodnight, Features Ed. Excellent pS, 
Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16. (M-25) 

Current interest articles 800-1200 (no rewrites ie a? 


or textbook); short stories, 800-1600. Will fuse. Ite, 
Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles on national affairs and community problems, 


1000-1800. Felix B. Streyckmans, Mng. Ed. $35 for 1000 words; 


0 for those 1500-1800. Acc. 

Liberty, 37 W. 57th St., New York 19. (M-10) Romantic, 
adventure, humorous short stories, youthful appeal, 1000-5000: 
timely human-interest articles; verse; fillers; cartoons. David 
Brown. First-class rates, Acc. 

MacLean’s, 481 University Ave., Toronto, Canada. (Semi-M- 


10) Short stories, love, romance, sea. mystery, industrial, war, 
adventure, outdoor, up to 5500. Iliustrated articles of Can- 
adian interest, including medical articles; cartoons. A. 
Irwin, up, Acc. 
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azine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery. or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, metalware, furniture, etc., 1000-2500. Jokes; fill 
ers; essays, news items; photos. Alice Winchester. 1¥%c, Pub.; 
exclusive photos, paid for at cost. 

Marine Corps Gazette, The, Marine Corps Schools, Box 106, 
Quantico, Va. (M-30) Professional, military, and Marine Corps 
subjects, 1000 te 5000. ‘Iustrated, with 
ious warfare; fillers. Major Houston Stiff, U.S. M. C. 3c, Pub. 

Menorah Journal, The, 63 Sth Ave., New York. (Q-$1.50) 
Jewish short stories, sketches, one-act plays, essays, poetry 
Henry Hurwitz. Ic up. Pub 

Montreal Standard, The, M:ntreal, P. Q., Canada. 
Features of Canadian interest, short stories, |000-3000, 
ettes, about 35,000. A. G. Gilbert. 2c up, Ace. 


Nation, The, 20 Vesey Si ,New York 7. (W-15) Articles on 
politics, literature, econonics up to 2400. Freda Kirchwey 
1%c, Pub. 

National Geographic -Magazine, 16th and M Sts., N. W., 
Washington 6, D. €. (M 50) Official journal National Geo- 
graphic Society. Artiies on travel and geographic subjects up 
to 7500; photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Jewish Monthiy The, 1003 K St., N.W., Washing- 
ton, D.C. (M-15) Short. sturies, articles, essays, Jewish inter 
est. 1000-3000. Edward Kk Grusd. Ic to 2c, lub. 

National Police Gazette, 1560 Broadway, New York 19. Fact- 
ual police stories, sports stories, to 1500; personailty p'eces on 
sports figures; short Washington items. Harold H. Roswell. 
2c up, Pub. 

New Republic, 40 FE. 49th St., New York 17. (W 
tilicles of any length, dealing with all phases of public 
Henry Wallace, Bd. Rate of payment by arrangement 

New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and hiographical 


(W-10) 


novel 


Geueral 


material up to 2500; cartoons, cartoon ideas; light verse 
Good rates, Acc. 
Pacific Pathways, 1114 W. Sth St., Tos Angeles 14. (M-35) 


Factual descriptive articles of scenic and historical points ot 
interest im the Western states, 1000-12500 James A, er, 
Color transparencies (not Jess than 25 
Mack and white glessies, $3-$5. Pictures come 
mas. at ile Ii mot, source where they can he 

PEN (Public Employee’s News), P. O. Box 2451, Denver 1, 
Colo. (M) Articles, 500-2000; short stor‘es and vi gnettes 500- 
2000; all material particularly interesting to public and federal 
workers, teachers—out-of-doors, love, domestic, rutal, juvenile, 
medical, scientific. fashion, education, health, sports, fillers; 
verse; cartoons, $5-$15. A. IT. Lindsay. 5c, fiction and articles; 
Oca tine for verse; up to $10 photos, Ace. 

People & Places, 3333 N. Racine St., Chicago 13. (M-Free 
controlled) Short, human-interest, people-and-place articles, 80% 
pictorial. Frederick O. Schubert. 1c, photos, $5, Acc. 

Practical Knowledge Monthly, 1139 S. Wabash Ave., Chicago 
5.  (M-10) Practical applied psychology, popular mechanics, 
self-help, vocational articles, 1900, all written far men who are 
ambitious to get ahead. V. Peter Ferrara. Approx. 2c, photos 
$2-$3, Acc. 


Railroad Magazine, (Popular) 205 E. 42nd St., New York 17. 
(M-35)) accurate railroad material. wet attieles 
and photo stories. Query editor _heforehand_ stating subject 
and qualifications for handling. Henry Comstock. Good 
rates, Acc. (Overstocked with poetry and fillers.) 

Reader’s Digest, Pleasantville, N. Y. (M-25) Digests of pub- 
lished articles; occasionally original articles. Good rates. Acc. 

Reader’s Scope, 114 E, 32nd St., New York 16. (M-25) 
Pocket-size magazine using reprints and original material. 
Open market for self-help. humor and short fiction; profiles of 
interesting people. 1200-1500, with occasional article to 3000; 
fillers. E. A. Pillar. 

Redbook (McCall) 230 Park Ave.. New York 17. (M-25) 
Short stories, serials, complete novels, novelettes, feature ar- 
ticles. Edwin Balmer. First-class rates. Acc. 

Rotarian, The, 35 E. Wacker Drive. Chicago 1. (M-25) Au- 
thoritative’ articles on business and industry, social and eco- 
nomic prohlems, travel sketches, humor. essays. 1590-2000. 
Little fiction used. Leland D. Case. First-class rates, Acc. 


Salute, 19 UL, New York 7. (M-25)) Vieture stories 
mid ideas, short articles, of strome male appeal 5S Ace 

Ar Fost, (Curtis) Independence Sa., Phil 
stories 2500. 12.000- ‘20.000: “eerials 40,000 to 


non-fiction 


60. ; lyric and humerons verse; skits, cartoons, 
fillers, to 500. Ren Tlibhs, First-class rates, Acc. (Reports 
within a week.) (Query on articles.) 

Review of Literature, 25 W. 45th St., New York 


Saturday 
19. (W-15) Articles, essays, verse, fact-items, on literature; 
cartoons. Norman Cousins. 

Sea Power, 76 %h Ave. New York Publiched hv Navy 
League of U. S. (Q-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; aviation: also first person 
stories of war adventures at sea. Roger Kafka. 2c, Pub. 
Query. 

Sir, 105 KF. 35th St... New York 16. (Bi-M: after Tan. 1, 194 
M) General interest articles, 2000-3060, $50. $60. $75, with $5 
each for photos; short-shorts of male interest (no sex). 1000 
or under, $50; short fiction, 2000-3000, $50, $60, $75, light or 
humorous or serious; actuol. exner'ences of men. first- 
person, adventure, danger. 2000-3000, $50, $60, $75: short sports 
articles, 1000-2000, $50-$60: fact fillers (no humor), short verse 
humorous or otherwise, $10-$50. W. W. Scott. Acc. 

Smart Traveler, (O West St., New York 6. (M-25) Factual, 
accurate travel articles; photoes; cartoons; cover atdeas 
Coon Ze; photos, $2, (Query.) 


South, the Magazine of Travel to the South, Hibernia Bidg., 
12 


New Orleans 12. (M-25) Victure stories with Latin Americar 
locale; also fiction or non-fiction, 1500, and featurettes, 
same locale. Ken Krum. Up to 2c; photos up to $5, Pub. 

St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati 10. (M-25) Catholic family magazine. Human 
interest features on prominent Catholic achievements anc 
individuals; articles on current events, especially when hav- 
ing Catholic significance, 2000-2500, short stories on moderr 
themes slanted for mature audiences, 2000-2500. Extra pay- 
ment for photos retained. Occasional poetry on inspirational, 
religious, and nature themes. Rev. Victor Drees, O.F.M. 3X 
up, Acc. 

Success Today, 227 F. 
stressing principles of success; 
people, singly or grouped. Douglas Lurton, Fd.; 
Mng. Ed. Good rates, Acc. 


This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 24 newspapers). ana. mystery, adventure, hu 
morous short stories, 1200. short articles on popular sci 
ence, interesting cr Et sports, news subjects making 
for a better America, to 1500-2500; interesting non-war shorts, 


44th St., New York 17. (Q) Articles 
actual success stories of living 
Donald Cooley, 


500-1000; fillers, cartoons, short animal material; appealing 
animal photos. William I. Nichols. 
Times Magazine, The, Times Sq., New York 18. Articles, 


1500-2500, and verse based on the news, topics relating to 
aports, nature, science, education, the world of fashion and 
of women’s interest. Lester Markel, Sunday Ed. $150-$200 
tor tull-size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward 
looking and unbiased articles of general daueen® world affairs, 
economies, science. education, literature and the arts together 
with exceptional fiction, verse, and book reviews. Eileen J 
Garrett. $125 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Can- 
ada. «W-10) Feature articles, Canadian appeal, to 2000. Nov- 
els, 40,000-45.000; and serials, 18-20.000; short stories, 300- 
4500; love- adventure, romantic, western, mystery, detective, etc.; 
photos; cartoons. Jeannette. F. Finch, Article Ed.; Gwen 
Cowley, Fict. Ed. 3c up, Ace. 

Town and Country. 572 Madison Ave., New York 22. (M-50) 
Satirical, topical short stories, articles, essays, on unusual sul» 
jects, not addressed to a purely feminine public. Varying rates, 
Acc. 

Trailways Magazine, 35 FE. Wacker Drive, Chicago 1. (Q) 
Description of places and things of interest to traveler and 
vacationer within limits of U. S. with photos. H. M. Collier. 
Up te > aowerd, 

True, The Man’s Magazine (Fawcett Pub., Inc.), 67 W. 44th 
St... New York 18 True stories of interest to men. 2000 ur 
average 5000-6000. Two-column fillers, 500-1000. One novel 
length (20,000) each issue. Bill Williams. High rates. Acc 


Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q0-75) Except‘onal literary, scientific, political. essays 
3)-7000: shart stories and verse of high standard. Charlotte 
Kohler, Ed. Good rates, Pub. 

Westways, 269! So. Figueroa St., Los Angeles 54, Calif 


M-20) Articles 300-1200. photos of out-of-doors, natural sci 
ence, historv, etc., on Calif., Ariz.. Utah, Nevada, New Mexico, 


and So, Colorado. Verse. Phil Townsend Hanna. 3%c, Acc 
Whisper, (Harrison Pubs.) 340 W. 57th St., New York. 
(Ri-M-15) Exposé articles and startling news features, heav 


ily illustrated. Edythe Farrell. 2%c; photos $5, Acc. 


Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000 
Ilelen MacAfee, Mng. Ed. Good rates, Pub. 

Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short fiction, 
articles, 1500; verse, 8 lines; fillers, cartoons, photos 
Yankee trading instinct appeal. 1c-2c; 3c-5c, verse. 

Your Life, The Popular Guide to Desirable Living, 227 § 
44th St., New York 17, (M-25) Inspirational, helpful articles 


on living. 1200-2500; quizzes; brief games; fillers. Douglas 
Lurton. First-class rates, Acc. 
Your Personality, 227 E. 44th St., New York 17. (Twice a 


year.) Tlelpful articles on all phases of personality, 700-2 
Good rates, Acc. 


STANDARD PERIODICALS—B 


Alaska = Magazine, 708 American Bldg., Seattle 4, Was! 
(M ) short steries, on Alaska or ot inticulae it 
terest ie hina kans, 1500-3000; verse, 4-40 lines Boh Calla: 
le, Vul 

Alcance, 45 W. 45th St., New York 19. (M) Literary an 
ultural material of North American lite and thought direct 
to latin America. Frances R. Grant. 

American Hebrew, The, 48 \W. 48th St., New York. (W-1 
Short Jewish background, American scene 
Florence Linderman up, shortly after Pub 

American Life, 3210 N. Dayton St., Chicago 13. Articlk 
on American life, Toman mterest and family life Al presc 
verstocked. John G. Finch. 4e-“%e, Acc Releases no right 
but pays to author up te 50% of money received for reprint 


Best Stories, 1745 Broadway, New York 19. (M-25) Short 
stories of general appeal and literary merit to 5000; short 
shorts, New authors ercouraged 1... V. Tolces. Payment a 
cording to merit. (First serial rights.) 

Boots, The Airborne Quarterly, 11 Ravine St., Birmingham, 
Mich. (Q) Fiction to 2000, not necessarily ahout the war. but 
must he of special interest to former airborne men; gliders 
and parachute articles ahout any phase of airborne, etc.; als 
stories of veteran opportunities and related subjects. Car 
toons, fillers. Justin P. Ruckeridge. Up to 2c, Pub. and Ac 
Until further notice, no payment will be made for articles, e 
cept those of unusual interest. 
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California Highway Patrolman, The, Box 551, Sacramento. 
Calif. (M) Safety articles; school or city safety drives; 500 
2500. Howard Jackson. Ic, Acc. 

Canadian Forum, The, 16 Huntley St., Toronto 5, Can 
(M-25) Short stones to 1500 words reflecting current Canadian 
social scene; articles and essays, 1800. Toems of high literary 
quality. Alan Creighton, Asst. Ed. $5 a story, Pub.; poems and 
quality Alan Creighton, Asst. Kd. Vay’t. in st crit 

Canadian National Magazine, 335 McGill St., 
Canada. (M-10) Articles bearing on Canadian National Rail- 
ways’ activities and railway problems, to 1500. C. W. Higgins. 
Mng. Ed. Acc. 

Chicago Jewish Forum, 82 Washington St., Chicago (Q-$1.25) 
Articles and short stories, 4000-6000; and poetry, Jewish sub 
and minority problems only. Benjamin Weintrou). “Yc, 
cc. 

Christian Century, The, 407 S. Dearborn St., Chicago. (W-15) 
Articles on religious, international affairs, and social welfare 
topics, 2000; verse. Chas, Ciayton Morrison. Ic, Pub. 

Common Ground, 20 W. 40th St., New York 18.  (Q-50) 
Articles, fiction, and poetry on_ the racial-cultural situation 
and folk materials in America, 1500-3000. Margaret Anderson, 
Ed. $5 printed page. 

Commonweal, The, 386 4th Ave., New York 16. (W-15) In- 
dependent Catholic review. Timely articles on literature, arts, 
public affairs, up to 3000; verse up to 30 lines. WVhilip Burn 
ham, Edw, Skillin, Jr. %c, verse 40c line, Pub. 

Contour Quarterly, 2252 Telegraph Ave., Berkeley, Calif. A 
Little Magazine (Q) Political, critical. literary articles, t 
5000; essays on society, art, music, to 5000; vital, exper'men 
tal short stories, to 5000; serials if in form of an article or 
criticism; verse, preferably blank, some rhymed, any style: ex- 
perimental photos, proofs of original paintings. Christopher 
MacLain. Payment only contributors’ copies, Pul. Releases 
sup. rights. 

Cue Magazine, 
ritten Buys om 


wth St, New York tall 
tside contributions 


Current History, 108-10 Walnut St., Philadelphia 6. M-25) 
Historical news. werld affairs, diplomacy. strategy: important 
S. events; important documents. D. G. Redmond. Ic, Pub 


Filler Magazine, Girard, Kans. Market for all kinds of fillers 

Forum, 108-10 Walnut St., Vhiladelphia 6, Articles of 
general political, social, or literary interest, 2500 up; essay 
Raymond E, Roberts. ic, Pub. 

Future, Akdar Bldg. Tulsa, Okla. (M50) National 
of U. S. Junior C. of Travel, adventure, young husinessman 
stuff; features on young executives, 1000; photos; cartoons 
Raymond E, Roberts. Pub. 


Grit, Williamsport 3, Pa. (W-7) Clean short stories, adven- 
ture, mystery, love, Western, etc., 2500-4000; serials. Odd, 
strange pictures, brief text; personalities and articles of general 
interest, 300-1300: short illustrated articles for women’s and 
children’s pages. Tloward R. Davis. $4 to $8 per short story, 
varying rates for articles, plotos $3, Acc. 


Hence, 6! Vashington St Chicago 2 (M-25) Articles i 
veteran interest, 500-3000, short stories, 1000-3000; fillers and 
special material, 200-1000. Photos on arrangement. Albert 
Herbold. “ec up. Pub. 


Horn Bock, 248 Boylston St., Boston 16, Mass. (Bi-M) 


Articles on juvenile authors and illustrators. Bertha Mahoney. 
le, Pub. Supplementary rights released to authors 

Hypo, Ilyvgiene Bldg Wilmington, (M) Articles 
inspirational nature on health, nutrition, child training, 


problems; also articles on juvenile delinquency Mildred Tk 
Up to te, Pub 


Imprimatur, (A Literary Quarterly for Bihliophiles) P.O. 
Box 51, Fvanston St., Cincinnati 7. (Q) Authoritative high 
quality articles on specialized subjects such as publishing, 
book marketing. research, first editions, bibliography, rare 
books, fine typography. and so forth, 1000-2500. Loyd Emer- 
son Siberell. Varying rates. 


J. C. Review, 130 N. Wells St.. Chicago 6. (M)_ Easy-to- 
real, popular style articles cn vocational guidance, child care, 
family welfare, and care of the aged. Louis Ludwig. 3c-5ce, Ace. 
(No longer in market for outside material.) 

Jewish Life, 305 Broadway, New York 7 (Bi-M-25). Articles 
and stories addressed to the modern Orthodox Jewish point oi 
view, and reflecting the creative aspects of Jewish life, 1090 
2000. Leo S. Hilsenrad, Mng. Ed.; Saul Bernstein, Assoc. Ed. 
$5 printed page (average 400 Boe Pub. Sup. rights released 
to author. 


Leatherneck, 1336 New York Ave., N.W., Washington 13, 
D.C. (M-20) Military and civilian articles about Marines. 
R. A. Campbell, Major, U.S.M.C. Ic, Acc. 

Link, The, General Commission on Chaplains, 122 Maryland 
Ave., N. E., Washington 2, D.C. (M-15) Short stories, 1200 
1600, articles 800-1500, on subjects and. problems of interest to 
service and ex-service people; short articles, 400 806 nm pet 
sonal experiences. Christian background in stories, but not 
preachy: cheery vein with humor; fillers; cartoons, Interest 
is to 18-20 year olds now in service and career solders. De 
mar L. Dyerson. Vayt. 90 days prior to Pul Releases all 
rights unless otherwise specitied 


Magazine Digest, 20 Spadina Rd., Toronto, Canada. (M-25) 
National digest only, save for occasional feature article paid 
for at 7c a word, M. Simmons Ed.; Anne Fromer, Mng. Ed 

Mainstream, 832 Broadway, New York 3 (Q). Seeks contri- 
butions from all writers with a democratic approach to the 
problems of American life today. Has a basic Marxist editorial 
viewpoint. Samuel Sillen. $10 a page for prose (approx, 500 


vords): $20 a page of poetry, up to $100 
Modern Mexico, 38! 4th Ave. New York 16. (M-40) Human 
interest articles and articles dealing with the cultural in 
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people, aml day-by-day lie im Ment 


te 2000 words plus photos, Tid N: Cy 
ec fed. 

Montrealer, The, 1075 Beaver Hill, Montreal, Q., Canada 
(M-15) Short stories to 1500. Roslyn Watkuns le-3e, Put 


(Ne editorial requirements at present.) 

Mozark Magazine, Wow Publications, Eolia, Mo. Hobby 
literary travel magazine featuring the literature, people, scenic 
wonders of the Ozarks and other sections of Missouri, Ar- 
kansas and the South. Uses poems with the Ozark slant. 
Sketches and pictures of people and scenery. Articles about 
hobbies, writers, artists, radio, stage, and travel in the South. 
Vayment in prizes ouly. 


National Digest, 108-10 Walnut St., Philadelphia 6 (M) 
Mainly a digest. All original material staff-written. D. G 
Redmond, 


Nevadit P.O. Box 37, Minden, Ne (M A 
materiel dea ind Sierra Nevada region, In 
current event om Nevada. mel 
r | truce legemlary datas verse Nominal rates, verse 
ligshitl accompanied by “lub 


The New Colophon, 66 EF. 56th St., New York 22. (Q) (Re 
vival of old Colophon scheduled for January.) Articles on first 
editions, unusual printing, Americana—anything of scholarly, 


literary, bibliographical interest. Almer Adler, John T. Win 
terich, Frederick B. Adams, Jr. 

New Quarterly, Hubbard Tball, Brunswick, Maine 
(O) Attic essays om New kugland Lite amd letter 
Hlerhort No payt 


New Jersey Compass, 32 Nassau St., l’rinceton, N. J. (M-25) 
Articles and essays on N, J. subjects—historical, industrial, 
personalities, etc.—to 1500; editorial, 250; fillers, jokes, epi- 
grams, news items, 100-200; photos Anything that has to de 
with New Jersey, past or Paul Tomlinson, ‘2c, jokes, 
news, $1-$2; fillers, $2-$3; photos, $3. Sup. rights release: 
nh arrangement, 


New Masses, | th St., New York 3. 

‘ Glogieal, irticles, addvessed particularly 
lhe class: adsc hort stories, reportage, sketches, pocm 
phot Veseph North. SIS per story ul (Mar 

t.) 

New Mexico Magazine, Santa Ve, M. tte 
iticles an New Mexice George Fitzpatrick. SIO to S15) per 
ticle Verse, no payment, 

book, 76 Oth Ave New York. (M-35) 25.000 word 

ridgements of current best selling hooks Pays up to $400 
i abatdged roprint taht Ace (Not interested original 


Opinion, 17 E. 42nd St., New York 17. (M-25) Articles 2000; 
verse; fillers; Jewish interest. Dr. Stephen 
ise, Pub 


Our Army, 30 Beechwood Ril, Summit, No J. OM-30) 
mys articles; short serviee stories LOGO te 
jokes; cartoons; regular army background. Carl Gardnet 

Our Demb Animals, 180 Longwood Ave., Boston 15, Mass 
(M10) CL. AL Animal articles, up to 600; photes 


\. Swallow. '4e, Ace. 


Our Navy, 1 Hanson P1., Brooklyn 17, N. Y. (2M-25) Pro 
fessional type articles on naval subjects, of interest to en- 
listed personnel; authentic articles on naval subjects, 2000- 
4000; action naval short stories; photos; humorous and fact 
essays with moval slant. Roy Vepperburg. “%-le, Vubo pay 
ment for verse. 


Pacific Frontier and the Philippines, 704 California St., Los 
Angeles, (2-25) Feature articles on social, economic and po- 
litical issues, 2000, as well as short stories depicting the 
problems and cultural potentialities of the people of the Pacific 
basin. Verse; jokes; fillers, cartoons; cartoon ideas. Stanley 
B. Garibay. VPub. Ye. (Reported slow.) 

Pan American, The, (Famous Features Syndicate), 1150 Ave- 
nue of the Amercas, New York 19. ($3 yr.-$7.50), inel. Year 
Book.) Business articles, social, economic, cultural and travel, 
covering the Western Ilemisphere, 1000-2000; fillers. Exception 
al photos, Ic, lub, 


Pertlhhaan Review, 15-415 Broadway, New York 19. (M-50) Lit 
evary, political, experimental, off-trail, advance-guard stories, 
fine te 5000, 2'4e, fiction, 50¢ line, poetry. Wm 


Vhillips, Philp Raby, Teds, 

Pathfinder News Magazine, 1323 M. St., N.W., Washington 5, 
D. C. (FOW-10). Only news leads of exceptional timeliness and 
importance. Donald S. McNeil, Mng. Ed. Pub. (Practically 
no market.) 

Pipe Lovers, 532 Dine Ave., Long Beach 12, Calif. (M-25) 
A magazine for men using arctan. oe ipes, pipe smoking and 
related subjects, to 1000. Geo. Gack hman. lc, Pub., for 
articles of a technical or semi- smiedal nature; no payment 
for other material. 

Plain Talk, 240 Madison Ave., New York 16 (M). Documen 
tary material on totalitarian activities. Isaac Don Levine. Pay 
ment hy arrangement. 

Profitable Hcbbies, 24th & Burlington, Kansas City 16, Me 
(M-25) Original how-to-do-it articles; features demonstrating 
the financial possibilities of hobbies; stories built around in 
dividual hobbyists, to ; cartoons and cartoon ideas. Fact 
items. T. M. O'Leary. 1c, photos, $1-$5,Pub. 


Radio Best, 452 5th Ave.. New York. (M-25) Articles per 
taining to radio’s responsibility—its effect on adults, child, ete. 
—~1500; candid pix personality layouts. Edward Bobley. 3-5c, 
Acc. 

Ravburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn, Payment by arrangement. 


13 


Al 
” 
Lic 
n 
re 
Tr 
3 
y 
u 
ng 
ng 
t 
n 
a 
€ 
er 
le 
vs 
te 
k 
e 
) 
e 
as 
) 


ocky Mountain Life, 317 Mining Exchange Bldg., Denver 

Colo. (M-25) Articles with regional appeal; personalities, 
arts, sports, fashions entertainment), 1000-1200; humorous 
essays and short stories 1000-1500; Western fillers; unusual, 
true stories Chigh altitude Western) pliots 
wie particularly desirable. William J. Barker. Ic, Pu 
Rosicrucian Magazine, The, Oceanside, Calif. (M) Articles 
on occultism, mysticism, art, science, nutrition, astrology, in 
accord with the Rosicrucian Philosophy; short stories along same 
lines, 1500-2500, $3-$15, Acc 

Russian Review, The, 213 W. 23rd St., New York. (Semi- 
An. $2) Scholarly articles and essays on Russia, past or pres 


ent, 3000-3500. $25, Acc. 


Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. B. K. Sandwell. % to lic, photos $2-$3, b. 

Story, 116 E. 30th St., New York. (Bi-M-40) Distinctive short 
Moderate rates. Pub. 


stories, “‘novellas.’” Whit Burnett. 

Tic, 1. Of. Bax » Albany New York. Articles on denta 

dental related themes, 1000-6000; short-short tiction of the 
ame type, 750) te OUU; cartoons; photographs and other illus 
tations, individual or series, humorous poetry to 60 lines; 
rossword and other puzzles Payment to $75 for unusual, top 
light articles; rates reached through imdividual negotiation with 
each contributor, 


Townsend National Weekly, 6875 Broadway, Cleveland. 
(W-10) 1000-word short-shorts of general interest, not limited 
to old-age pensioners; jokes. Jesse George Murray $15-$25 
each, Acc. 

Trail-R-News, Griffin-latterson Bldg., Box 431, Glendale. 
Calif. (M-10) Travel articles to 1000, especially those built 
life Jean Jacques. Ic up, Pul 

Travel, (McBride) 200 E. 37th St., New York 16. (M-40) 
illustrated travel, exploration, adventure articles 1500 to 5000; 
hotos Nuthers report payment difficulties Coburn Calman 

! per photo, Vul 


U. S. Army Review, 314% S. 4th, Springfield, Ill. (Bi-M) 
Personal, human-interest military features, with articles to 
1500. Harry C. Ford. “ec up. 

U. S. Navy Magazine, 512 Sth Ave., New York 18. (M-25) 
Material largely from naval personnel; to 2000. H. C. Black 
erby. “ec, Pub. 


Veterans Magazine, 624 S. Michigan Ave., Chicago 5. (M) Ma 
terial from veterans only, except rarely from someone who has 
vorked with veterans. Cheerful theme. David J. Atchison, 3-5c: 
photos, $3-$5; cartoons, $10. 

Viva, 510 W. 10th St., New York 25. (Q) Literary and 
critical essays, short stories, and poetry of high literary 
quality. José Garcia Villa. 


Welcome News, 404 W. “th St., Los Angeles. (Q-10. Bi-M 
eginning Fel Articles on travel, history, biograply 
OO; essays n Cooperatives and social reform, 

hort steries along cialistic lines; varied verse I 
Mauritzen. Payment as agreed, Pub 

West Coast, 1118 4th Ave., Seattle 1. Articles on sophisticate: 
West Coast subjects, 1500; semi-sophisticated short storie 
000. 3000; humorous verse, 8-16 lines; fillers. FE. C. Tolce. 


Woodmen of the World, 216 Insurance Ridg., Omaha, Neb 
(M-5) Horace L. Rosenblum. $5, Acc. (Temporarily out of 
market.) 

Your Mind—Psychology Digest, 103 Park Ave., New York 17. 
(M-25) Material on psychological subject-matter, 1-2000; fill- 
ers; stories and occasional poetry with psychological slant. 
Dr. Thomas Garrett, Ed.; Lesley Kuhn, Mng. Ed. lc-2c, Acc 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
25) For expectant mothers and mothers of babies under one 
year old. Uses in every issue an article by physician and 
other suitable articles not over 750 words. No fiction. No pay- 
ment for verse except free copies of magazine. No photos. 
Only magazine of its kind edited by a professional registered 
nurse. Beulah France, R.N., “%c, Pub. 

American Home, The, 444 Madison Ave., New York 22. 
(M-25) Vractical articles with illustrations pertaining to home, 
interior decorating, building, gardening, food, children, family 
health, homecrafts, 800 to 2000. Mrs. Jean Austin. Varying 
rates, Acc. 


Baby Post, 55 W. 42nd St., New York 18. (Q-25) Author- 
itative articles on baby care, home features, and occasionally 
a short story of appeal to this particular field; verse. Louise 
Cripps. 2-5c. 

Baby Talk, 420 Madison Ave., New York 17. (M-25) Lightly 
handled but constructive articles ahout habies and their care. 
1000-2000; fillers; verse. Irene Parrott. lc, Acc. 

Baby Time (Alford Pub. Co.), 424 Madison Ave., New York 
22 (M). Articles to 800 of interest to new mothers. %c, Acc. 
(Similar requirements for Modern Baby and Today’s Baby pub 
lished by same firm.) 

Better Homes & Gardens, 1716 Locust St., Des Moines 3, 
lowa. (M-25) Practical how-to-do articles on home, family, and 
garden to appeal to both men and women. No fiction, very 
little poetry. Uses general interest articles for the family 
Copious use of photos. Anecdotes and shorts, $5; Pub.; articles, 
up to $400, Acc. 

Brides Magazine, 527 Sth Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, eee and home decoration, 
etc., of interest to brides. Marian E urtfeldt. Varying rates, 
Acc. 


Business Girl, Box 6048, Dallas 2, Texas. (M-35) Business 
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girls success stones. selp-help type articles slanted to business 
girls; articles and fiction, approximately 1000. Poetry printed 
not paid for. Filler on women in unusual occupations, $1. Un 
used mss. returned without editorial criticism. Betty Oliver 
ic, Pub. (Reported very slow.) 


Californian, The, 1020 5. Maiu St., Los Angeles 15. (M-25 
Articles on interesting women in Californian life, careers for 
women, etc., 750-1000; light, warm, mood, character, plot 
short stories, 1000-1800; California travel articles; humorous 
or light emotional verse. J. R. Osherenko, Ed.; Donald Carl 


son, Mng. Varying rates, Pub. 

Canadian Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-15) Shot stories to 5000; articles of interest to Canadia 
women, 2 . W. Dawson. Guo rates, Acc. 


Canadian Homes & Gardens, (Maclean-Hunter Pub. Co.) 
481 University Ave., Toronto Canada. (M-25) Home ani 
garden articles to 1500; photos; fillers. Canadian interest 
only, S. M. Mcellwaine. 2c, Acc. 

Charm Magazine, (S. & S.) 122 E. 42nd St., New York 17 
(M-25) Articles to 3000 of interest to the business girl, age 
20-30; short stories; fillers; verse; cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-15) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta Macpherson, Mng. Ed. 3c up, Acc. 

Child Study, 22! \W. 57th St., New York 19. (Q) Article 
no ochild development, psychology, ete Harriet Kk. Davis. N 


Everywoman’s Magazine, (Coast-to-Coast Pub. Co.) 1790 
Broadway, New York. (M-5) Love and domestic stories with 
housewife slant, 3500-5000; short-shorts, 1200-1500; light arti- 
cles, 1000; short verse; how-to-do-it items; cartoons. Joan 
Ranson. Approx. 2c, Acc.; short shorts, $50-$75; short 
stories, 3500-5000, $100-$150; 4-6 part serials, $600. 


Family Circle Magazine, The, 25 W. 45th St., New York 
(M-5) Short stories 1500-3500, R. R. Endicott, 3-5¢, Ac 
(linuited market.) 

Family Soon 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500- , on family sub- 


jects. F, Fink. %c-2c, Pub. 

Flower ee The, 2049 Grand Central Terminal, New York 
7. (M-25) Hlow-to-do articles by experienced home giardene:- 
ind photographs on gardens and tlowers; also, poetry ono get 
lens and flowers, $1-8 I. Irese. 


Glamour, (Conde Nast) 420 Lexington Ave., New York 17 
(M-25) Love, humor, unusual career articles; good personality 
pieces: politics; world affairs; social problems; how-to arti 
‘les; facts with light treatment; fillers. Elizabeth lenrose, 
Ed. $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Hearst) 57th St. and &th Ave., New 
York 19. (M-35) Short stories up to 10,000; short articles; 
verse. Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished short stories only; not popular magazine ma- 
terial. Prefers articles in outline form. Mary Louise Aswell, 
Lit. Ed. Good rates, Acc. 


Hearth and Home, Skelgas WDiv., Skelly Oil Co., VO. Bos 
36, Kansas City 10, Mo. (Bi-M) Articles on homemaking, 
jood preparation, household aids, care of the home and family 
hobbies, family, ete., 500-1500, of interest to rural subus 


han families. Viola I. Ward. 2c; or $15 for page with photos 


for double page with photos. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-15) Articles of interest to Southern women, 
800; short stories, 1200-3000; short-short stories, 800-1200; ca! 
toous. Mrs. Charleen McClain. 3c, Acc. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con 
trolled) Articles on home modernization through Sf and 
heating, 850; homemaking material, _well illustrated, uman 
interest features for family. L. R. Varney, 2c, Pub. 

Home Life, 16! Sth Ave., N., Nashville 3, Tenn. (M-15) Short 
stories 00-3000 and feature articles of interest to home and 
family groups, Christian viewpoint, 750-800; short poems of 
lyric quality, human interest, and beauty; occasional photos; 


fillers, cartoons, and cartoon ideas. Joe W. Burton. 4c average. 
Ace. 

Homemaker, The, 1755 Broadway, New York 19. (M-2 
Currently overstocked on articles, verse, serials, 


needs 3500-word wholesome fiction with a lift. Willoughy 


Patton. le Acc, Sup. rights released. 

House and Garden, (Conde Nast) Lexington Ave., New York, 
(M-35) Home decoration, a. landscape, unusual travel 
and architectural articles. Richardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) Articles on building, 
remodeling, decorating, gardening, entertaining, cooking, 
house maintenance, etc. Largely staff-written. Elizabeth Gor- 
don. Acc. 

Household, 912 Kansas Ave., Topeka, Kans. (M-20) House- 
hold and general articles, short stories 1000-5000. Occasionally 
light essays. Nelson Antrim Crawford. 2c up, verse 50c.( Over 
stocked with fiction and verse). 


I Do, 330 W. 42nd St., New York. (Q) Articles on home 
decorating, hostessing, fabric care. Leslye Kunkin. 3c, Pub. 

Independent Woman, 1819 Broadway, New York 23. (M-15) 
(National Federation Business & Professional Women’s Clubs) 
Articles expressing woman's viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv 
ing; women’s adventures; light, humorous articles, woman's 
angle, 1500-1800. Verse 2-5 stanzas. Frances Maule. $5-$35 
per article, verse $2-$3, 
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Ladies’ Home Journal, (Curtis) 


Independence Sq., Philadel- 
(M-25) Articles 2000-5000; short stories 4000-75U0 
serials, 50-70,000; novelettes 2U0-40,000 short lyric verse; fill- 
ers, cartoons. Bruce Gould, Beatrice Blackmar Gould.  First- 
class rates, Acc. 


Mademoiselle, (S. & S.) 122 E. 42nd St., 


phia 5. 


New York 17. (M- 


25) Short sturies and articles of interest to young women, 
ages 18-30, 1500-3500. Fiction editor, George Davis. Acc. 
Mademviselle’s Living, MK. 42nd St., New York 17. (Q) 
stalf-written, but will accept short, humorous picces 
and how-to do-it articles aimed at smart young homemakers 
Retsy ‘Valbot Blackwell. Good rates. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles ot Canadian interest on fashion, society, the 


arts, sports. 2c, Acc. 


McCall’s Magazine, (McCall), 230 Park Ave., 
(M-25) Serials, 40,000; complete novels, 20,000; 


New York 17. 
novelettes, 10- 


12,0UU; short stori€s, SUUU-6UUU; articles; verse, L. Wiese. 
First-class rates, Acc. 

Milady of California, 3839 Wilshire Blvd., Ios Angeles 5 
(M-25) Ss accepting only amount of verse 
no fiction or articles. June Barth. Varying rates, lub. 


Modern Knitting, 247 l'ark Ave., New York 17. (Q-35) Wel- 


comes ideas on new departments, new columns, features, edi- 
torial material covering kitting, crocheting, embroidery, and 
other sewing. Richard Il. Roffman, Ed. Vromotion Dir.; Gizi 


Alton, Ed. Ace., nature cf ma 


terial. 


dependgig On assigumeut or 


Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500-2700; short verse. Dorothy 
Leicht. Fair rates, Pub. 

Mother’s Magazine, (David C. Cook Vub. Co.) Elgin, Hl 
(9.35) Fiction of iterest to mothers dealing with problems 
yy young children up to 12, Christian viewpomt, to 2700; tea 
ture atticles of interest to young family groups, to L100; short 
uspirational poems for young mothers; hobby and family fu 
ideas; fillers Dorotha Riley, Mung. Ed. Fiction, 2c; articles 
ic, 44CC. 

My Baby, i FE. 53rd £t., New York (M) Articles to 2000 of 


new mothers, and mothers of 


interest to expectant mothers, 
No poetry. Gertrude War- 


children up to six years. Photos. 


burton, le up, lub. 
National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Jan., Canada. (M-10) Illustrated fea- 


ture articles; short stories, 4500; verse. L. E. Brownell. 
rates, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informally written, il- 
lustrated articles on rearing and education of children, to 25v0. 


Eva H. Grant. lc, photos $1-$3, Acc. 


Parents’ Magazine, The, 52 Vanderbilt Ave, New York 17. 
(M-30) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000- . Clara Savage Littledale. 
Up to $100 for articles, Ace.; shorts on childhood and teen-age 
problems $5 each, Pub. 


. 576 Sacramento St., San Francisco 11. (M-15) Largely 
staff-written. Purchases from West Coast contributors only. 
Query. Walter Doty. 

Sun-up, The Magazine of Southern Living and Gardening. 
4th Floor, Moore Bhig., San Antonio 6, Texas. (M-25) Useful 
articles for the home maker and gardener of the South, prin- 
cipally those in the $4.000-$25,000 income group, 1200. ‘lop-nuteh 
photos. Kenneth Kitch. lc, Acc. or by arrangement. 


Broadway, New 
to the young housewife 
less; fiction, 1000-7600. 
Geraldine Rhoads, Ed.; 
Non-fiction Ed.; Eleanor 
(Rather slim mar- 


Today’s Woman (Fawcett Pub., Inc.) 1501 
York 18. Fiction and fact of interest 
20-35 years of age. Articles 3000 or 
eure novel (25,000) each issue. 

Vm. C. Lengel, Ex. Ed.; Bill Parker, 
ly Fiction Ed.; Excellent rates, Acc. 
ket for awhile on usual stories.) 


Vogue, Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 
ton Ave., New York 17. (2M-50) Articles of interest to wom 
en, 1500-2000; photos. No poetry, no fiction. $150 up, Ace 
European rights released. 


Western Family, 1300 N. Wilton PIl., Hollywood 28. (Semi- 
M) All types of interesting, readable fiction to 2000; short- 
shorts and timely well-illustrated articles of interest to the 
homemaker, to 1200; two-part serials; humorous, everyday 


incidents for ‘‘Living Humor,”’’ 100-300 words, $25, Acc. Aud- 
tee Lyons. 2%c-5c, Acc. 
a The, 420 Lexington Ave., New York 17. (M-25) 
Non-fiction of interest to women, 2000, articles on what women 


ire doing, preferably written in narrative style; picture features; 


jokes, Theodore Irwin, Ed. director; Dorothy M. Johnson, Ed 
Good rates, Ace. 

Day, 10 W. 44th St., New York 18. (M-5) Tuman 
interest and humorous type stories, 2500-5000; serious ana 


! Mabel Souvaine, Kd.; 


rate, 


imorous articles, 1800-2000; fillers. 
Ketty Finnin, Viet. Ed. Ace., no set 
_Woman’s Home (Crowell-Collier) 250 Park Ave., 
New York 17. (M-10) Women’s and household interests. Ar- 
ticles, 2500-6000; short stories, to 10,000; novelettes, 15.000; 
short novels, to 25,000; serials to 60,000. Wm. A. Birnie. 
First-class rates, Acc. 

Woman's Life, 227 E. 44th St., New York 17. (Q) A com- 
panion publication to Your Life and Your Personality, help- 
ful, entertaining articles, 400-2500, on all phases of a woman's 
life. Douglas Lurton. Good rates, Acc. 


December, 1947 


ALL-FICTION OR MAGAZINES 


GENERAL ADVENTURE 
Classification not Grouped Elsewhere 


September 


Also Special 


No changes. See listing 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Delete New Mystery, Speed Detective, Super Detective from 
September listing. 

Nate Privie Detective is now using novelettes, 9000-15,000, 
Crack Detective St vies, no longer using novelettes, but favors 
short stories to 5000; Ten Detective Aces and 10 Story De 


by Maurice J. Vhillips. 
September, 


edited 
listing 


lective Low 
Otherwise ats 

WESTERN MALE INTEREST 

Fichting Western and Lead- 

9-15,000 and Western Trails 

using uovelettes to 12,000 


Same as September, excent that 
ing Western now use novelettes, 


and Western Aces are now 


SPORTS 


Ace Sports, (Ace Mags.) 23 W. 47th St., New York 19 
(Bi-M-15)) Dramatic short port tones up te OOO; novel 
ettes to 12,000. Maurice J. Vhillips. le up, Ace. 


All-American Football Magazine (Viction Mouse), 670 Sth 
Ave., New York 19, (Twice yearly-20) Short stories, 3-7000 
novelettes, 10-16,000; novels, 17-25,000. V'refers stories with 
collegiate background; play down gambling; girl interest neces 
sary im novels and novelettes. Jack O'Sullivan. lc up, Acc. 

Baseball Stories, (Fiction Mouse) 670 5th Ave., New York 19 
(Twice yearly-20) Short sturies to 4000; novels 10-20,000, 
with theme. Jack O’Sullivan. lc up, Acc. 

Exciting Football, (Thrilling) 10 E. 40th St., New York 16. 
(Aun.-15) 2U,Wu0-word lead novel, 10,000-word novelette: sev- 
eral shorts not over 60U0; covering amateur, professional, col- 
legiate, etc. football, Leo Margulies. lic, Acc. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(i-M-15) 25,000-word .ead novel featuring football or baseball; 


short stories, any sport, to 6000. dd sports especially de 
sirable. Leo Margulies. lc up, Acc. 

Fifteen Sports Stories (lictioneers, Ine.), 205 KE. 42nd St. 
New York 17. (M 25) Headline sports stories of today te 
6500; novelettes to 12,000, Submit 3-4 mos, ahead of season 
\lden Norton le up, 

Fight Stories, (Fiction House) 670 Sth Ave., New York 19. 


(Q-20) Fast stories of the ring, 4000-8000; 
O'sullivan, lc, Ace. 

Football Action (Fiction Tlouse), 670 5th Ave., 
Same as for All-American Fooiball Magazine. 


10,000-25,000. Jack 


New York 19. 


Football Stories (Fiction House), 670 5th Ave., New York 19 
Same as for All-American Fooiball Magazine. 

New Sports (lVopular), 205 42nd St. New York 
(M1 Starnes of headline sports, slanted in the 
ports —short 6000; novelettes, 10,00% AHH, 
met 3 months ahead « ason Some fact article hy sport 


1 
celebrities. Alden II. Phe rig Edit. Dir. le, Ace. 


Popular Football, (Thrilling) 10 E. 40th St., New York 16. 
(Anu.-15) 3u,00U-word lead novel; shorts to 6000. Leo Mar- 
gules. lc up. Acc. 

Popular Sports, (Thrilling) 10 E. 40th St., New York 16. 


(Bi-M-15) 25,000-word lead novel about baseball or football only; 
— short stories nut over 6UUWU. Leo Margulies. Ic up. 
ce. 

Sport, 205 KE. 42nd St., 
fiction-first sport) short 
terest articles with 
figures, teams, or 
known facts about 


New York 17. (M-25) One-a-month 
(usually by a top name); humani-in- 
unusual personalized angles on top sports 
events, or articles which bring out little 
unusual sports or newly discovered person 


alities, 2500. K1nest Heyn. Generous rates; fillers, $5-$10, 
Ace. Generally releases rights. 
Sports Fiction (Columbia l’ub., Inc.), 241 Church St., New 


Il types of sports; adult motivation and sit 


York 13 (Q-15) 


uations. Short stories, 1500-5000; novelettes, 7000-9000. Robert 

W. Lowndes. Ic up, Acc. 
PP arn Novels, (l’opular) 205 E. 42nd St., New York 17. 
Stories af twadline sports, slanted direetly im the 


pa Bs ‘field. Shorts, 5-6500; novelettes, 10-15,000. Stories should 
be subm tted three months ahead of season. Occasional by-line 
fact articles by sport celebrities. Alden Norton, Ed. Dir. le up, 


Acc. 


Super Sports, (Columbia Puhs., Inc.) 241 Church St., New 
vant Pe (Q-15) All types of sports; adult motivation and 
situations, Short stories, 1500-5000; novelettes, 7000-9060. Rob- 
ert W. Lowndes. Ic up, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
Margulies. Ic up, Acc. 


Thrilling Sports, (Thrilling) 10 F. 40th St., New York 16. 
(Q-15) Three 8-10,000-word novelettes; several shorts under 
6000, All types of sports stories wanted; odd sports especially 
desirable. Lee Margulies. Ic up, Acc. 


WAR—AIR—AIR-WAR 
No changes: See September listing. 
SUPERNATURAL—WEIRD—HORROR 


No changes: See September listing. 


SCIENCE FICTION—FANTASY 


except Avon Fantasy Reader’s 
Donald Wollheim 


September listing, 
L8U0-15,000; editor 


same as 
word length is 
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ROMANTIC LOVE 
Same as September listing except Gay Love Stories, Ideal 
Love, and Romantic t.ove Stories are uo longer using novel 
ettes; Love Fiction, Variety Love Stories, Ten Story Love, 
and Complete Love have upped rates to 14c, verse to 5c a 
line. 


WESTERN LOVE FICTION 


Same as September listing. 


TRUE CONFESSION 


My Love. Personal Romances is no 
Otherwise same as September listing 


Delete longer using 


novels or verse 


TRUE DETECTIVE 


Delete Startling Detective. Amazing, Complete, Expose, Lead- 
ing, and National Detective have upped rates to 2c. 

Add Best Detective Cases, Exclusive Detective Cases, Ex- 
posed Crime Cases, 10 Crime Cases, 366 Madison Ave., New 
York. (Bi-M) Fact articles on crime cases with mystery and 
good detective work, 1500-5000. Official bylines  preferre 
Robert EK. Levee, 2c up, photos $3, Ac« 

Inside Detective from lc to 3-4c. 

True Police Cases, (Fawcett) 1501 Broadway, New York 18. 


(M-25) birst-class detective stories to 8000; tillers, 500-150 
cartoons, Sam Schneider. Stories, 3c up; tillers, 5¢, Ace. Buys 
first serial rights. 


C—BUSINESS AND TRADE PUBLICATIONS (Published Annually) 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 100 E. St. 11. (W-10) Spot 
news only, with illustrations. ¥ac, Pub. 

American Business, (Dartnell ak Inc.) 4460 Ravenswood 
Ave.. Chicago. (M-35) Factual, timely stories on modernizing 
methods in office and admimstration fields; personality stories 
m top management men, which have a news phase; fillers on 
effice methods and short-cuts. No stories on retailers, Queries 
answered promptly. Eugene Whitmore. 2c-3c, Pub., Acc. if 
arranged in advance. 


Bankers’ Monthly, 536 S. Clark St., 
technical articles from bankers’ standpoint: 
John \ Beats le, Pub. 
Barron’s, 40 New St., New York 4. (W-25) Authoritative 
business and financial articles 500-2000. George E. Shea, Jr. 
Indefinite rates, Acc. 

Burroughs Clearing House, 607! 2nd Blvd., Detroit 32. (M) 
Query editor on bank operating and management articles 
Henry J. Boone. 3c, Acc. 


Commerce, ! N. LaSalle St., Chicago 2. (M-25) Invites 
feature business articles. Alan Sturdy up 
Credit & Financial Management, 1 Park Ave., New York 16. 
(M-25) Articles cn general credit and financial problems of 
manufacturers and jobbers. R. G. Tobin. 1c, Pub. 


Forbes Magazine, 120 5th Ave., New York 11. (2-M-25) New 
developments in husiness and finance—management, selling, 
merchandising, accounting, etc., 1000-1500. Frequently buys 
from outside writers. B. Forbes. Good rates, Pub. 


Good Business, 917 Tracy St., Kansas City, Mo. (M-15) 
Artiiles showing that the teachings of Jesus Christ are the 
basis for successful modern business, to 1600; fillers, to 400 
tay person material especially welcome. Francis J. Gable 
c, Acc. 


Chicago 5. (M-50) Short 
preferably signed 


Herries i 


Magazine World, 212 W. 50th St., New York 18. Trade j 
nal for management executives of general magazines, business 
papers, farm papers, etc., mostly staff written. Will consider: 
short material of interest to or about magazine publishers’ fra 
ternity. Roy Quinlan. Flat rates, Acc. 

Mail Order Journal, 512 5th Ave., New York 19. (M-25) 
Case sales promotions and appropriate sales angles, 600. J. C 
Gerstner. No payment. 


Nation’s Business, 1615 H St., N.W., Washington 6, D. C. 
(No single copies sold.) Business articles 2500. Lawrence F 
Hurley, Ed.; Paul McCrea, Mng. Query. Good rates, Acc. 


Opportunity, 620 N. Michigan Ave., Chicago 11. (M-10) Uses 
articles discussing sales techniques, especially pertaining to 
direct or independent selling; also stories dealing with op- 
portunities in small. independent business, and sensibly in 
spirational sketches of successful men and salesmen. Thaddeus 
Hoinko, Mng. Ed., Ind., Pub. 


Printers’ Ink, 205 E. 42nd St., 
tising, management, and sales articles. E. A. 
Good rates, Pub. 

rechasing, 205 E. 42nd St., New York 17. (M-35) Query on 
articles on industrial buying; ‘methods, personalities; materials 
Stuart F. Heinritz. 1%c up, Acc. 


Sales Management, 386 4th Ave., New York 16. (2-M)_Ar 
ticles on marketing, national scope, signed by executive. Buys 
little. Raymond Bill. 1c to 3c, Pub. 

Savings Bank Journal, 100 Stevens Ave., Mt. Vernon, N. 
(M- 50) Savings, insurance, investment articles 1500-2000. Mil 


Harald ul (Seldom us from free hence 


nis of the Times, P. 0. Box 1171, Cincinnati. (M-30) 
Articles on technical aspects of display advertising; stories of 
outdoor, point-of-sale, and sign advertising campaigns, 1000 t 
to 1500. %ec to lc, Pub. 

Speciality Salesman, 307 N. Michigan Ave., Chicago 1. (M 
0) Inspirational articles built around direct selling; fact suc 
cess articles of outdoor selling, 350 to 1500. H. W. Minchin 
Acc. 


Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Bi-M) 
Articles on industrial relations and training for apprentices, 
foremen, executives, 1000 to 2500; interviews 1000 to_ 2500; 
articles on sales, business, office management. F. B. Foster. 
Ace 


New York 17. (W-20) Adver 
Peterson, Ed 


TRADE JOURNALS 


Aero Disest, 5 Madison Ave., New York 22. (M-50) News 

nd feature on the aviation industry, acronautical engineering, 

veronautics, air travel Nathaniel 1 

Silsbee, Mug. Bd. tice up, Pub 

er Conditioning and Refrigeration News. 450 W. Fort, _De 
ot, Mich. (W-20) Informative articles on local merchand NB 
refrigerating machines, electrical appliances and an condi 
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tioning installations; news. George TV. Taubeneck. 6c line 


Pub. 


Air Transportation Magazine, (Import Pubs., Inc.) 8 Bridge 
St., New York 4. (M-50) Articles on shipping by air, covering 
air shipping, handling of air cargoes, air terminal facilities, air 
shipping costs, etc. John F. Budd. 

Airports, (Haire Pubs.) 1170 Breadway, New York 1. (M 
Covers all phases of airport construction, development, man 
agement, etc. John Regan. 2c for submitted material, con 
siderably higher for material secured on order. 

Air World combined with Aircraft-Age (Columbia Pubs.) 24 
Church St., New York, (Bi-M-20) Illustrated fact aviation 
material, articles and fillers; cartoons. Horace Silberkleit 
2c and up, Acc. 

American Baker, The, 
Articles on baking innovations; 
ne; bakery management Wilfred bk. Luigren le up, ra 


American Box Maker, (Howard Publishing Co.), 11 W 
Washington St., Chicago 2. (M-35) Articles and news covering 
manufacturers of folding cartons, set-up boxes, corrugated and 
solid fibre shipping containers, and other types of paper con 
ia P. A. Howard, Pub. W. Knight, Mng. Ed. %ec up, 
’ub. 

American Builder, 105 W. Adams St., Chicago 3. (M 
Well-illustrated articles detailing merchandising methods, dis 
play and advertising practices, and plans and photos of new 
and remodeled yards and stores of retail lumber and building 
material dealers; how-to-do-it articles on building maintenance 
repairs and conversions, with step-by-step methods, materials 
used, drawing photos. Edward G. Gavin. $10 page. 

American Carbonator & Bottler, 206 Western Union Bldg 
Atlanta 3. (M-50) Hlustrated articles on merchandising, adver 
tising, production, selling, management, delivery fleets for soft 
drink industry, 750-1250; news items 50-100. “ec to lc, photos 
50c to $3, Pub. 

American Druggist, 572 Madison Ave., New York 22. (M-25) 
ht features on druggists or drug stores or on subjects 

lated to pharmacy; 200-word illustrated personality sketches 
- druggists outstanding in community service. Bernard Zerbe, 
Mng. Ed. 3c, first words, 2c second 500, Ic over 1000; 
photos, $3, Pub. unless otherwise requested. 

American Hairdresser, 309 W. Jackson Blvd., Chicago 6 
(M-50) Items of unusual interest to beauty shops; advertising; 
promotional schemes, etc. Hazel L. Kozlay. Ic, Acc. 

American Hovologist and Jeweler, 226-228 |6th St., Denvei 
(M) Illustrated articles, to 1500 on jewelry displays, prom 
tional idea to jewelers, store architecture, store openings, 
technical material on jewelry creations; unusual creations at 
historical maternal Cartoons bearing watchmaker 


118 S. 6th, Minneapolis 2. (M-10) 
examples of good 


happenings, 

r jeweler slant $2. Orville R. Ulagans. le up, Ace. 
American Paint & Oil Dealer, 3713 Washington Blvd... 
: (M-20) Article on merchandising paint and acces 

th ghopaint, hardware and building supply stores, witl 

Photes, OOO; cartoons Roland Ls Meyer. Ic, 


American Paper Converter, 111 W. Washington St., Chicago 
2. (M-35) Articles on new products, new processes, "efficiency 
operations of envelope manufacturers and other paper converters, 
including manutacturers ot pape. conta'ners, cartons, boxes 
rs Howard, Ed. and Pub. L. J. Yowell, Mng. Ed. 1c up, 
Pub. 

American Paper Merchant, 111 W. Washington St., Chicago 
2. (M-35) News and features regarding paper merchants. PL A 
Howard, Ed. and Pub. L. Q. Yowell, Mng. Ed. lc up, Pub. 

Automotive Digest, 22 E. 12th St., Cincinnati 10. (M-25 
Methods and management articles, writeups of ideas of in 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs. 500-1500. J 
\. Ahlers. Rates according to merit, Acc. 

Automotive News, 5229 Cass St., Detroit 2, Mich. News 
correspondents in towns and cities of importance. Pete Wem 
hoff 40c inch, photos $1.50, Pub. 

Automotive Retailer, Morristown, N. J. (M) Features pe! 
taining to auto supply stores, both chain and independent 
Tohn A. Warren. lc, Pub. 

Aviation Maintenance and Operations, 205 E. 42nd St., New 
York 17. = Articles strictly on maintenance and opera 
of lane and airports, to 2000; maintenance short-« 
and kinks; photos and drawings to illustrate. A. W. D. Ha 
tis. pprox, 3c min eC. 

Aviation, 330 W. 42nd St., New York 18. (M-50) Technical 
irticles, photos. >. Neville. Pub. Query. 


Adams, Chicago 3. (B-W-15) B 
merchandising method stor 
2000; hakery news 


Baker’s Helper, 105 W. 
1K building plans for hakers, 
personnel and articles to 

Harold E. Snyder. 2c, Pub 

Bakers Weekly, 45 W. 45th St., New York 19. (W- 10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, 
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1 & Box & Packages, 431 S. Dearborn St., Chicago. 


Barre 
M-25) Articles and news items dealing with manufacture and 
use of wooden containers, up to 2000. B. Pendleton. 25c 
inch, Pub. 

Beauty Shop Digest, ‘Whe, 505 N. Sacramento, Chicago 
Short manuscripts of interest to the professional beautician, 2c, 
Acc. Photos by arrangement. Sample on request. 

B. C. Estator (Canuckian Pubs., Ltd.) P. O. Box 159, Vic 
toria, B. C. (W) Articles and items of interest to B. C. real 
estate and business opportunity market, 500-1500, illustrated 
if possible. A. A. Duplain. 2-6c, Pub. 

Bedding, 222 N. Bank Dr., Chicago 54. Illustrated articles 
on manufacturing and marketing problems of manufacturers of 
mattress, springs, sofa beds, metal beds, cots, etc. 800-1500. 


l1%ec, Acc., Photos $3. Robert B. Logan. 

Bedding Merchandiser, 222 N. Bank D1., Chicago 54. (M 
iticles based on authenticated experiences on the 
clailimg, advertising, merchandising of bedding product (mat 
css, Springs, metal beds, soft) heds, pillows, cots, ete.) 
OOO, well-illustrated NIfred $3-$5 photos, 


Beverage Times, 480 Lexington Ave., New York 17. (W-10) 
liquor store and restaurant merchandising articles, 1000-1500 
Up to 1%c, Pub. 

Bookbinding & Book Production, 50 Union Square, New 
York 3. (M) News of book printing and production, and book, 
pamphlet and binding trade. Cartoon ideas. Query on features. 
Prank Myrick, news; teatures, Pub 


Bcot & Shoe Recorder, 42nd St., New York 17. (Semi 


M) ‘‘Success” stories fyom retail shoe stores; merchandising 
articles, 

Bettling Industry, 33 \W. 42nd St., New York JS. 
Specific information on activities of carbonated Leverage and 
olt drink syrup produces lack Wax, Mng. Kd 


Brake Service, 31 N. Summit St., Akron, Ohio. (M-25) Tech 
nical articles on Sranes and brake servicing; interviews with 
necessinbl operator { tations Ed. S. Baheox, Jr., 

Brick & Clay hind 59 E. Van Buren St., Chicago 5. (M- 
50) News and features of brick and clay industry, architec 
tural information and Moni on clay products use. Regulat 
correspondents. J. J. Svec, Mng. Ed. le up, Pub. 


Building Servic lovee, 721 Warner Bldg... 212 W. Woe 
Ave Milwaukee 3. Articles about or of imtere 
to janitors, window cleaners, clevator operators, doormen, wateh 


men employed in office, school, hotel and other buildings, 10 
try 3 SS space line William If. Cooper. 7c, line; $5, photos, 
a (Write for additional information.) 

uilding Supply News, 59 E. Van Buren St., Chicago 5. (M 
08 Jan. $1.00) rticles on lumber and building material, build- 
ing information and pictures, yard operation and management; 
yard handling equipment, concrete products manufacture; 100- 
200 word articles for “Yard Kinks.’’ John W. Parshall, 40c 
inch. Pub. 

Bus Transportation, 330 W. 42nd St.. New York 18. CM-50 
Practical bus operation articles 1500, 2 or 3 photos. C. W. 
. ub News items, tirst 100 words 2c, bal. eacl 
(Query.) 

te & Dressed Poultry, 82 Beaver St., New 
York 5. (W-15) Illustrated articles dealin with retailers, 
wholesalers and packers of meat; occasionally a_short-short, 
700-1200, based on trade background and trade characters, cat 
toons. Roy M. Cohen. %c, Pub. 

Buyer, The 1402 Peachtree, St. No W., Atlanta, Ga. UWhustrated 
articles from well-established stores in the Southeast selling 
gifts or house furnishings; also, from unusual 
concerns making gifts, china, pottery, etc., 500-15 W. ECE. 
Snowden, Mug. Ed.; Grace Anderson, Assoc. “2c, Pul 


Candy Industry, 33 W. 42nd St., New York 18. (Bi-W-35) 
Specific information on activities of manufacturers and jobbers 


Stock Ae 
item %c, Pub. 
Butchers Advoca 


candy. Correspondents in principal cities. Jack Wax, Mng 
Acc 

Candy Merchandising, 400 W. Madison Ave Chicago 6. « 
times vearly) Articles showing how to cut costs, make more 
mk “eb save more time, in merchandis sing candy Clyde C 
Mng. Ed. le, photos to $5, Dub 


re Foot Notes, 253 S. Park St., Decatur 16, Ill. Wants 
experienced correspondents to cover trade news of Casual foot- 
wear. Mark Sherwin, News Ed. Write for details. 

Ceramic Industry, 59 E. Van Buren St., Chicago 5. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
production activity. J. J. Svec. 

Chain Store Age, 185 Madison Ave., New York 16. (M-35) 
G. M. Laie, Ed.; Frank Landau, Edit. Dir. Works with 
accredited correspondents only. Write for information about 
territorial assignments to Martin V. Merritt. 

Church Management, 1900 Euclid Ave., Cleveland. (M except 
August) Illustrated articles on administration problems_ of 
church manager and pastor. Dr. Wm. Leach. “%c up, Pub. 


Cleaning & Laundry World, (Cahir Pubs.) 1114 Ist Ave., New 


York 21. (M-25) Merchandising and promotion methods in dry 
cleaning Pa laundry industry—-new modern plants, wage in 
centive, and other system articles—improved operating methods 
Concise, direct, factual ag hotos where possihle. Charlie Mac 
Dermut. 2c, photos, $2.50, 30 days after Ace. 


Car Chestnut and 56th Sts., Philadelphia 
39. (M-50) Feature articles concerning any phase of truck fleet 
operation, maintenance and management, 2000-3000; short 
stories outa truck background, 1500-2000; cartoons. George T. 
Hook. $50-$70 per article, Pub. (but frequently in advance.) 
Cutiiaatiiniadiber list Cream World, 99 Hudson St., New York 13 
Correspondents in principal cities cover news of candy and. ice 
cream industry Low rates, Pub 

Corset & Underwear Review, 1170 Broadway, New York 1. 
(M-35) Buyer news, feature articles for corset and a 
eoartments, specialty shops. Cartoons. Louise Campe. 1%c, 
ub. 


Cracker Baker, The, 45 W. 45th St., New York 19. (Chicago 


December, 1947 


office, 360 N. Michigan Ave.) (M-25) Stories pertaining. to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; interest and_ success 


stories pertaining to baking Query Dawson. 30c inch, 
Pub. 
Crockery and Glass Journal, 1170 Broadway, New York. (M) 


Illustrated articles on china and glass sales promotion stunts 
in retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos; sales training articles. Laurance 
C. Messick. Pub. 

Curtain and Drapery Department Magazine, 373 4th Ave., 
New York 16. (M)_ Illustrated articles on merchandising 
methods of outstanding curtain and drapery departments; 


phote of window displays. Jack Votter, fed c photos, $3 
Mul 

Daily Pacific Builder, 465 st san Franciseo 3 
News of new stiuctures, both industrial and residential (over 
$15,000) value), public projects, such as waterworks, sewers 
~treetwork, ete activities of butlder exchanges, architect and 
engineer groups, contractors’ associations, ete, G >. McGav 


ran, Good rates 

Dairy World, The, 608 S. Dearborn St., Chicago 5. (M-10) 
Factual articles with 2 or 3 photos on milk procurement, 
handling and ra merchandising and distributing; new 
or remodeled plants; tresh-bottled milk and cream, cottage 
cheese, chocolate drink, buttermilk, and associated milk 
products, 500-2500. Roscoe C. Chase. 1c; photos $1; ads with 
articles, 50c, Pub 


Defender News, Dipont ce Nemours & Co | 
Bldy., Wilmington ¥8, Del. (QO-lree) Semi-technical 
trlicles Gl mterest to protesstonal photographers, 750 max., with 
3-5 pertinent plotes | R. Zumbec $35 article All rights 


ticles; tiist reproduction rights, photos 

Department Store Economist, 100 E. 42nd St., New York 17. 
(M) Articles on department stores—management, systems, op- 
erations, merchandising, modernization, to 750. Longer by spe- 
cial arrangement. Factual copy ghosted by store executive if 
possible, Doris Burrell. 1¥%c, photos $2.50, within six weeks 
of receipt. 


Designs, (Botting Publishing 470 Sunset Bival 
Hollywood 28, Calit. OM) Articles im tleld of intermor decorating 
and th designing, wath phlotes, 00-2500; trade news 
Cecil A Pierson $5 for tirst 2 photos with article, $3.56 

r others, and for news photos 


Diesel Power & Diesel Transportation, 192 Lexington Ave., 
New York 16. (M-35) Illustrated articles on Diesel engine oper 
ition and maintenance, in power generation, bus, truck, and 
Diesel-electric locomotives, rail cars, tractors, etc., also arti 
cles on economics of plant operation, 500-2000. M. E, Thomp 
son. About Ic, average $15 per page, including photos, Pub. 

Diner, The, 247 W. Front St., Vlaintield. N. J. (M-25) Arti 
cles on restaurant management, food costs, purchasing, suc 
cessful Diner operators, etc., 1000-4000; news items relating 
to field. Neumann. Ic-1]1%c; 
photos, $2-$5, Pub. 

Domestic Engineering, Irairie Ave., Chicago 16. (M-30) 
Plumbing, heating, and air conditioning trade merchandising 
and technical articles up to 3000. Wm. W. Gothard. Ic, Pub. 

Drug Topic W. 42nd St., New York IS. (Bi-W) Retail 
drug trade. Das. Reunick, Edit. Dir. 1c, Pub. 

Drug Trade News, 330 W. 42nd St., New York !8. (Bi-W-15) 
News of manufacturers - ae and toilet goods fiields. Dan 
Rennick, Edit. Dir. 1c, 

Drycleaning Industries, . * 38th St., New York 16. (M-25) 
Feature articles, short items, and news relating to the dry- 
cleaning industry. Arthur P. Nesbitt. Ic, Pub. 


technical research, 2c; 


Earnshaw’s Infants’, Children’s ang Girls’ Wear, 7) W. 35th 
st., New York. (M) Articles on department store merchan 
dising of infants’, children’s and girls’ wear. Amy Vossen 


Editor & Publisher, 1700 Times Bldg., New York 18. (W-10) 
Daily newspaper trade articles, news items. Robert U. Brown, 
$2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) Sales 
promotions on electric appliances articles 400-1000 accompanied 
by photos or advertising macerial used in connection with 
leseribed activity, $17.50-$35 (Query before submitting.) 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News 
aud features of interest to electric power companies, Southern 
contractors, dealers, wholesalers. Carl W. Evans. lc, Pub. 

Electrical Wholesaling, 330 W. 42ud St., New York. (M-2 
Query editor on experiences of wholesalers’ salesmen in selling 
electrical products. O. Fred Rost. le, Pub. 


Excavating Engineer, S. Milwaukee, Wis. (M-25) Seimi-tech 
teal ollustrated aiticles om exeavation by power shovels, drag 
lines, «redges, clamshells, bulldozers aud tractor-drawn scrapers, 


and data ou blasting, drilling and hauling; 
excavating contracts opem-put quarry, drainage, 

( It de er photos S82 cartoous, S4 Val 
(Ouery) 


ge; ae ement & Maintenance, 330 W. 42nd St., New 
von 1) pea editor on articles on factory management 
and maintenance methods. L. C. Morrow. Good rates. Pub. 
Accerseries, 1170 Rreadwav. New Verk. Briet 
merchandising articles on gloves, handkerchiets, jewelry, helts, 
neckwear, land lags, ete from anes department stores; 
personnel news, Ada Naven 4c, 
: Bag, The, 1712 W. St. Paul Ave., Milwaukee 3, (M-25) 
Success stories and illustrated dealer-interview articles on 


retail f dealers, 1200 to 1500, cartoons. C. L. Onsgard. 
le-1%c; photos, $1-$5, Pub. 


Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade, arvey E, Yantis. %c, Acc. 

Film Daily, 1501 Broadway, New York. (D-10) News of the 
film industry. Chester B. Bahn. Space rates. 
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Fishing Gazette, 461 sth Ave., New York |. (M-25) Illus 
trated articles on all branches of commercial fishing (no sport 
tishing). Prefers preliminary outline. News and articles on new 
plants. Photos of commercial fishing boats, with details of 
equipment. Carroll E. Pellisier. Articles $5 page and up, news 
25c inch, photos up to $3, Pub. 

Floor Craft, (Continental College of Floor Efficiency) 1800 
East National Ave., Brazil, Ind. (M-10) News correspondents 
to handle direct assignments on maintenance of large floor 
areas with special slant for Floorcraft; fillers; verse; photos. 
Smalley, Ye, Ace Up to $5, photos. (Essential that 
wtiter lirst write for instructions.) 

Flooring, 45 W. 45th St., New York 19. (M) News and 
features of interest to flooring contractors. Good rates. 

Food Field Reporter, 330 W. 42nd St., New York 18, (Bi-M) 
News of the tood and grocery product manufacturers; als« 
‘llustrated articles on frozen foods and food packaging, 100 
Roy Miller, 1c, Dept. items &c line, Pub. (Has regu lar cot 
respondents in most areas.) 

Fountain Service, 386 4th Ave., New York 16. (M-25) Illus 
trated articles on merchandising and management of soda 
fountains, soda lunches’to 1000. J. Horan. 1%c, Pub 

Fuel Oil News, 1217 Hudson Blvd., Bayonne, N. J. (Twice 
Monthly) News and illustrated features on retailers and mar- 
keters of fuel oil. Oliver C. Klinger. %c up, 

Fueloil & Oil Heat, 232 Madison Ave., New York 16. (M) 
News of Pouaacates, selling, installing and operation of oil 
burners, air conditioning, heating fuel oil. A. Coburn, 30c 
inch, Pub (Overstocked.) 


Fur Trade Review, 342 Madison Ave.. New York. (W 


Vechnical stories on furs, \ Edward Borges le, Pub. 
Furniture Age, 4753 N. Broadway, Chicago 40, Ill. (M-50 
Wustrated home furnishing trend articles 500-1000, 
rugs, draperies, bedding; featuring outstanding promotions, 
modernized stores, model rooms, unusual merchandising meth 
“ls. J. A. Gary. Ic, photos $2, Pub 


Furniture Manufacturer, 342 Madison Ave., New York 17. (M) 
Technical articles of interest to furniture manufacturers, par 
ticularly on designing, finishing, use of plastics, etc. V. Ed 
ward Borges, Edit. Dir. Ic, Pub.; $1-$2 photos 

Furniture Record, 342 Madison Ave., New York 17. (M) 
Technical stories on the operation of furniture stores, with 
particular reference to office handling, lighting, receiving and 
shipping of merchandise. V. E. Borges. Ic, Pub. 


’s Magazine, 110 E. 42nd St., New York 17. (M) 
Illustrated shorts directly relating to dry goods stores or dry 
goods departments of general and department. stores. Ac 
ceptable subjects: a good department arrangement, a successful 
promotion, a good window, a clever counter display, a time 
or labor saving gadget or arrangement, an example of ‘“‘good 
showmanship” either inside or outside the store, an advertise 
ment or series that brought results, an attractive and effective 
remodeling or modernization job, a successful new store, par 
ticularly one opened by a_ returning serviceman Photo or 
photos and description of 50 to 500 words. Flint Garrison, 
$4-$20, depending on value and significance of item, Acc 

Gas Age, 9 E. 38th St., New York 16. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrew. 1c, Pub. 

Gas Appliance Merchandising, 9 E. 38th St., New York. (M) 
Illustrated features on merchandising of gas appliances, includ- 
ing gas-fired air conditioning units. H. O. Andrew. Ic, Pub, 

Geyer’s, 260 Sth Ave., New York. (M) Brief, illustrated arti 
cles on stationery, office equipment and furniture, allied fields, 
idvertising, etc.. based on actual interviews. Thos. V. Murphy 
$10, plus $2 for each photo, Ac 

Gift & Art Buyer, 260 Sth Ave.. New York. (M)_ Brief in 
terviews, illustrated, on gift and art, home decorative acces 
sories, greeting cards, allied fields, promotion methods, adver 
tising, etc. Thomas V. Murphy, $10 each. plus $2 for each 
photo, Ac« 

Glass Digest, 225 Lafayette St.. New York 12. (M). Factual 
objective articles in the flat glass and allied industries; also. 
articles on retailer business building and how-to articles on 
installation and uses of that glass and allied materials redericl 
D. Rich. %ec up, Pub. 

Glass Industry, The, 55 W. 42nd St., New York 18. (M) Ar 
ticles covering the technology and production problems of glass 
manufacturers; news and helpful features of glass manufac 
turing. Good rates. 


Hardware Age, 100 E. 42nd St., New York 17. (2-M-15) pilus 
trated features on retail hardware stores, photos extra 
Witten. $12 page (about 1'%c to 2c per word), Vul 

Hardware Retailer, 333 No. l’ennsylvania St., 4. 
(M-15) Illustrated hardware merchandising features. Glendon 
Hackney. lc, Acc. 

Hardware World, 3 Market St.. San Vraneises (M 
Limited market for hardware merchandising stories, also 
sporting goods, housewares, china, glass, toys, cartoons 
00-1000, le, after Pu Photes, $3 each 

Hat Life, 1123 Broadway, New York 10. (M) Query on men’s 
hat trade features. Ernest Hubbard. Good rates, Acc. 

Hats, 15 East 40th St.. New York 16. (M) Merchontisteg 
articles about _ ~~ millinery promotions, under 1000. 
Steinecke, Jr. 1c, Pub., $2 photos. 

Heating, ~lhoal & Air Conditioning, 6 N. Michigan Ave.. 
Chicago 2. (M-25) Articles covering design, installation, op 
eration, AEP ot My of heating, piping and air-conditioning 
systems in industrial plants and large buildings up to 2000; 
mostly by engineers. C. M. Burnam, Jr. Good rates, Pub. 


Hide and Leather and Shoes, 300 W. Adams St., Chicago 6 
(W-15)) Features on outstanding shoe manutacturers and tan 
wis and Shoe distributors; new developments, constructions, 
n shoe-making and tanning; promotion campaigus by manutiac 

ers. te, Pub. (Query.) Submit features to W. A. Ross 


iligh St., Boston 10, Mass. 
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Highway Magazine, Armco Drainage & Metal Products, Inc 
Middletown, (M) UHlustrated articles on drainage, operation 
mprovements on public highways, railways, airports « 
nd streets. 800-1200; cartoons Spindler, 
photas cc, 


Home Panitditegs Merchandising, 1170 Broadway, New York 


1. (M) Articles on salesmanship, advertising, department and 


window displays, as pertaining to merchandising of furniture, 
upholstery fabrics, curtains, draperies, floor coverin lamps 


one lighhing fixtures, etc. 1%e; photos, $2, Pub. Cy ernstein, 


Mng. 
Hospital Management, 100 E. Ohio St., Chicago 11. (M-20) 
Features, news, on various aspects of hospital management 
such as nursing, food service, pharmacy, recial 5° 
laundry, maintenance. T. "Fontes, M. Ic 
ub. 


Hotel Bulletin, 342 Madison Ave., New York 17. (M) Short 
tems and articles on hotel maintenance and management, foo 
reparation and beverage service. V. E. Borges. lc, Pub. 
_Hotel Management, 71 Vanderbilt Ave., New York 17. (M 
25) Articles on hotel financing, maintenance, operation, re 
modeling, to 2500. (Always outline in letter first.) Action 
photos. J. S. Warren. 2c to 3c, Ace. 

Hotel World-Review, 71 Vanderbilt Ave., New York 17. (W 
0) Hotel and travel news. Query on news and features. R. T 
ITuntington. % to 1c, Ace. 

House Furnishing Review, 1170 Broadway, New York 1. (M) 
Illustrated news, feature, promotional articles from housewares, 
math shops and major appliance departments 300-700. Julier 
Flfenhein 1%c, $2 for photes, Pub 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35 
Ice- making, cold-storage, refrigeration articles and news of new 
plants and improvements, locker storage, food processing 
Articles on ice merchandising. H. T. McDermott. %c, Pub. 

Ice Cream Field, 19 W. 44th St., New York 18. (M-25) Mer 
handising and promotion ideas used or planned, for greater 
sales of ice cream, wholesale or retail. Howard Grant. “%c 


Ice Cream Review, The, 1445 N. 5th at W. Cherry, Milwaukee 
12. (M) Well-illustrated articles on new methods of operation 
xf ice cream plants, new buildings, remodeled plants, merchan 
dising plans. Edward Thom. lc; photos, $1-$3. 

Ice Cream Trade Journal, 305 E. 45th St., New York 17 
(M-25) Convention reports (on order); articles on manage 
ment, manufacturing, distribution and sales activities of special 
wholesale ice-cream companies, 500-2000. V. M. Rabuffo. 1c. 
Pub 

Implement & Tractor, Graphic Arts Bldg., Kansas City, Mo 
(M) Features on farm equipment retailing, soil conservation, 
irrigation, and other topics of interest to farmers and par 
ticularly farm equipment dealers; personal news items of farm 
equipment dealers from regular correspondents. Hoyt Hurst. 

photos $3. 

Implement Record, 1355 Market St., San Francisco 3. (M-25) 
Material mostly secured direct from trade, but occasional news 
purchased. (Query.) Osgood Murdock. Varying rates, Acc. 


Merchant, 3 Kaston Ave., St. Louis 12. (M 
bout tlicles containing practical, usable information, facts 
uggestions for the operator « the independent tet 

re, 400-1000 M. K. Siminous. Acc 

Monthly, The, 706 Vhompson Bldg., Vulsa, Okla 

Artic oil economics, operating, technical 
ring independent coil company interests 


India Rubber World, 386 4th Ave., New York. (M-35) Tech 

nical articles on economics of rubber industry, trade news, 
500. R. G. Seaman. Pub. 

Industrial Finishing Magazine, |142 N. Meridian St., India 
napolis 4. (M-20) Articles of timely interest and value t 
manufacturers who paint, varnish or lacquer their products 
ilso, articles on surface preparation before painting, application 
protective and decorative coatings, and oven drying of these 
oatings. W. H. Rohr, Pres.-Fd. 2c, min., immediately afte: 
pub. 

Industrial Plastics, 2460 Fairmount Blvd., Cleveland 6. (M-50) 
Technical articles on tool design, construction, and use in the 
—- of plastic parts. Paul K. Reed. $35-$50 per article, 
ub. 

Industrial Retail Stores, Southern Bldg., Washington 5, D 
C. (M-25) Merchandising articles and success stories on ‘‘com 
pany store’’ operations, 500-1000. Hull Bronson. %c, Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland 15. (M-Free) Constructive articles for the welder 
Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York 

Articles on merchandising of infants’ and children’s wea: 
shoes; new of buyers and sales promotion events 
hildren’s wear field. Dorothy Stote. 1%c, 

Inland Printer, 309 W. Jackson Blvd., Chicago 6. (M-40) 
Constructive articles on production, selling, management prob 
lems of printing industry. J. L. Frazier. Indefinite rates, Pub 

Institutions Magazine, 1900 Prairie Ave., Chicago 16. (M-35) 
Articles on ford, equipment, maintenance and management of 
nstitutions. Photos. Ic, photos $2 up, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-15) Correspondents covering fire. 
asualty, life insurance news in all principal cities. Fred C 
Crowell, Jr. 35c¢ inch, Pub. 

Insurance Salesman, 1142 N. Meridian St., Indianapolis 6 
Ind. (M-20) News and feature articles on life_insurance sales 
men and their methods. Roger Bourland. %c, Pub. (Buys little 
from free-lancers.) 

International Blue Printer, 506 S. Wabash Ave., Chicago 

1) At 


ticles th 500, with photos if possible, on commercis 

line rin inal tocopy firms; no general business articles 

e item Retore preparing au interview article, write edit« 
ntroductory letter Ray Good, Jr. lc, photos $5, Vuh. 
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Jewelers Circular-Keystone, 100 E. 42nd St., New York 17. 
(M-25) Illustrated stories on window display, advertising, 
based on experience of some well-rated jeweler, 
with special emphasis on ‘“‘how to’’ angle. 1200-1500. F. V. Cole. 
60c inch, photos $3-$5, Pub. 

Jewelry, 38! 4th Ave., New York 16. (2M) Spot news of 
all aspects of jewelry trade, merchandising tips, style trends, 
personnel, crime, obituaries. Alvin Levine. 45c¢ col. inc 


Laundry Age, 9 I. 38th St., New York 16. (M-25) ‘‘How”’ 
irticles on power laundry operation and _ selling; also dry 
cleaning production and selling in dry cleaning departments of 
laundries; news items; photos. Arthur P. Nesbitt. Ic, lub. 

Laundry man’s-Cleaner’s Guide, 200 Union Bldg., At- 
lanta 3, Ga. (M-50) Articles on merchandising, advertising. 
production, selling, managament, delivery fleets maintenance, 
layout of production line, etc., in modern steam laundry and 
dry cleaning plants. 750-1200, 1c, photos 50c to $2.50, Acc. 

Linens & Domestic, 1170 Broadway, New York 1. (M-35) 
lrade and feature articles on linen goods, bed spreads, blankets 
iud towels; interior or window display photos. Query on any- 
thing special. Julien Elfenbein. 1%c, photos $2, Pub. 

Liquor Store and Dispenser, 205 FE. 42nd St., New York 17. 
(M-30) Illustrated merchandising articles 800, for wine _and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 
ing. 1%c-2c, photos $1.50 to $3.50, Pub. 

Locker Management, St. Louis, Mo. (M) Articles directly 
onnected with locker plants or locker plant operation; locket 
heme cattoonus; Shorts. Albert Toforotf. 3c, photos, $4, Ace 

Locksmith Ledger, 5!2 Bergen Ave., Jersey City 4. (M 
\iticles of, by, amd forge locksmiths, keymakers, and general 
repair men ticeess stories, shop improvement methods, un 
usual advertising stunts, to 500. M. Leonard Singer. 

Luggage and Leather Goods and H Buyer, 1170 Broad- 
way, New York 1. (M) Successful merchandising plans, de- 
partment store handbag and luggage departments. Unusual 
vindow displays and interior layout. News about buyers. 
Arthur Mellin. 


Marking Industry, 407 S. Dearborn St., Chicago 5. (M-25) 
Illustrated articles that pertain to Pking from sales, 
merchandising, or manufacturing angle. A, achmeister. lc 
up, Acc. 

Master Shoe Rebuilder, 60 South St., Boston 11, Mass. (M- 
0) Llustrated articles on modern, progressive shoe rebuilders ; 
cartoons. W. C. Hatch. % to lc, Pub. 

Meat, 664 N. Michigan Ave., Chicago 11. (M) Query on 
ieatures, based on interviews with meat-packing officials on 
production methods, merchandising ideas. H. L. Rothra. ec, 
ub. 

Men’s Wear, 8 E. 13th St., New York 13. News, features on 
men’s wear departments, stores. W. D. Williams, Gen. Mer. 
Good rates, Pub. 

Meyer Druggist, The, 217 S. 4th St., St. Louis 2. (M) Re- 
tail drug merchandising and management articles, 1000-1500, 
covering territory extending from Indiana and Alabama to 
\rizona and trom lowa to the Gulf of Mexico. Lorenz F 
Petersen. Acc. 

Midwestern Druggist, 608-9 20 W. 9th St. Bldg., Kansas City 
6. Mo. (M) Practical merchandising ideas that have been 
put to work in retail drug stores, or sales promotional ideas 
that are clicking in such stores. Robert F. Kelley, Ind. 

Milk Dealer, The, 1445 N. Sth St. at W. Cherry, Milwaukee 
12, (M) Well-illustrated articles on operation, sales, and 
management methods of retail milk plants, with special empha- 
sis on stories of new plant construction or remodeling, with 
layout sketches, and merchandising of dairy products. Edward 
Thom, 1c; photos, $1.-$3. 

Milk Salesman, The, (A. D. Walter, Inc.) 5405 Penn Ave., 
Pittsburgh oO. (M-25) Short articles uot over 2 pages (1 page 
preferred) on delivery of milk to homes, and other subjects per- 
taining to milkman characters. A, Walter. Ind. 


Mill & Factory, (Conover- Stast Corp.) 205 E. 42nd St., New 
York 17. (M-35) Query editor for copy of magazine and in- 
structions. Carl C. Harrington. le up, usually Acc. 

Modern Hospital, 919 N. Michigan St., Chicago 11. (M-35) 
Hospital suljects, 750- 15( ‘a from experts only. obt. M. Cun- 
ningham, Mng. E a: Pul 

Modern Packaging, 122 Kk. 42nd St., New York 17. (M-50) 
Iustrated articles on package production, design display, of 
issigument. C. W. Browne and Lloyd Stouffer. 

Modern Plastics, 122 E. 42nd St., New York 17. (M-50) Arti- 
cles on plastic materials, plastic products, uses, adaptations, on 
assignment only. Charles A. Breskin, Ed.; Paul Veck, Mung 
Kd. up, Pub 


Modern Retailing, 250 5th Ave., New York 1. (Q) Illustrated 
short articles detailing successful sales ideas, methods and 
stunts of small stures selling stationery, office supplies, school 
needs, novelties, Photos. A. N. Borno. Pub. 

Modern Stationer, 250 Sth Ave., New York 1. (M-25) Illus- 
trated dealer stories. David Manley. l¥%ec, photos, space rate, 
Pub. 

Modern Sundries, 8) \\all St., New York. (M)_ Feature 
uticles on merchandising of sundries through wholesalers, chain 
lrug stores, variety stores, department stores, chain tobacco- 
nists. ‘T. F. Sullivan le, Pub 
ists. T. F. Sullivan. tc, Pub. 

Motor, 572 Madison Ave., New York 22. (M) Articles on 
nerchardising, service and management for new car dealers, 
epairshop operators, automotive jobbers. Neal G. Adair. Good 
ates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago 6. (M) 
Articles and photos of interest to automotive repair shop 
service managers. Send for detailed instruction sheet. 

Motorship, 192 Lexington Ave., New York 16. (M-25) 
Descriptive articles on Diesel-powered boats and performance 
stories, oe articles on marine Diesel subjects. Brian 


Emerson. Ic, 


December, 1947 


Musical Merchandise, 510 RKO Bldg., 1270 6th Ave., New 
York 20. (M) How-to stories based on interviews with leading 
musical merchandise and record dealers. Scott Saunders Te 


photos, $2.50, Pub. 


Music Trades, 113 W. 57th St., New York. (M-25) Merchan 
dising articles on piano and musical instrument houses, music 
publishers, etc.; news of same; features. Ic, Pub. (Reserves 
right to cut.) 


National Bottlers’ Gazette, 80 Broad St., New York 4. (M 
50) Features and photos of interest to the bottled soft drink 
industry; cartuons, cartoon ideas. M. J. Becker. $7.50 page. 
Uses accredited correspomlents only. 

National Cleaner & Dyer, 304 E. 45th St., New York 17. 
Short detailed a:ticles and illustrations on unusual 
production and sales methods in the dry cleaning field. Wil- 
liam R. Palmer. Special rates, Pub. 


National Furniture Review, 666 Lake Shore Dr., Chicago 
(M-30) Authentic home turnishings operating articles, to 1800, 
well illustrated. Jack Hand. Up cent, Acc 

National Jewelry Manufacturer, 260 Tremont St., Boston, 


Mass. (M) ‘Technical stories on the mfanutacture of precious 
jewelry, costume jewelry, handbags, and related gift mer- 
chandise. V. E. Borges. Ic, Pub. 

National Provisioner, 407 S. Dearborn St., Chicago 5. (W- 
25) News and features on modern meat packing plants and 
Sausage manufacturing; fillers; photos; cartoons. Edward 
Swem, te up, Pub. (Query on features.) 


Newspaperman, Hyde Park 36, Mass. (M-10) Stories by 
working newspapermen to 2000; photos; cartoons; gags. Her 
ert A. Kenny. 50c, inch; $5, photos; $10, cratoons; $1, gags, 
Pub. 

Newspaper Management, 306 W. Main St., Mascoutah, III. 
(M-10) Fact articles on increasing subscriptions, special edition 
promotions, etc. Arthur D. Jenkins. %c, Pub. (Overstocked.) 

Northwestern Miller, The, 118 S. 6th St., Minneapolis, Minn. 
(W-10) Articles and photos dealing with flour, gram, feed and 
commercial baking products. Carroll K. Michener, Mng. Ed. le, 
Ace 

Notion and Novelty Review, 
News of uotion department | 
\. |. Mellin, 1%ec, Pub. 


Office, 270 Madison Ave., New York 16. (M) Method articles 
of interest to office managers. Articles of interest to commer- 
cial stat.oners and office equipment dealers. 600-1800. James 
Gorman. %c-2c, Ace. 

Office Appliances, 600 W. Jackson Blvd., Chicage, 6. (M-25) 
Articles on selling office equipment, 1200. Walter S. Lennart- 
son, 2 col. page 45c inch; 3 col. page 30c inch, Pub. 

Oriental Rug Magazine, 12 E. 40th St., New York. (M) 
Articles on merchandising of Oriental rugs; promotions; dis- 
plays, etc. Must be well-illustrated. lc, photos, $2, Pub. 


Pacific Drug Review, Woodlark Lldg., Portland 5, Ore. (M- 
25) Articles un drug merchandising, window and inside display, 
advertising. F, C. Felter. Nominal rates, !'ub. 


_ Pacific Road Builder and ineeri Review, 580 Market 
St., San Francisco 4. (M) Illustrated articles on heavy con- 
struction; factual material showing how job was done; action 
pictures. "From Western states only. John F. Brereton. $30 per 
article including photos, Pub. 

Package Store Management, 34! 4th Ave., New York 16. 
(M-25) Illustrated merchandising features on wine and liquor 
package stores (no bars). Jesse Stechel, Ed. le up, Pub. 

Packing & Shipping, Masonic Hldg., Ilaintield, N. J. (M-25) 
Items of interest to large industrial companies, railroads and 
other transportation agencies, on packing, 
distribution, loss and damage in shipping, etc., M. 
Bonnell, Jr. %c to lc, photos 50c to $1, Pub. 

Paper Sales, (Davidson Pub. Co.) 22 E. Huron St., A 
cago. (M-25) Authoritative and meaty articles, 1000-2 
of and about the operating and sales methods of wholesale 
paper —— and their salesmen, illustrated. Jack Hand. 
le-2c, cc. 

Pet Supply Merchandising, | Madison Ave., New York 1 
Articles to 1600 on pets and pet supply merchandising; |O00-word 
shorts. Eileen Shubb. le; photos, $1, lub 


Photographic Age, 460 Blicomfieli Ave., Montclair, N. J., 
(M-35) News and illustrated features covering use of photo 
graphy in industry—in sales promotion, employee training, 
ne etc., J. J. Roche, Mng. Ed., 1c-2'%c, $1-$5, photos, 
’ub. 

Plastics, 185 N. 
itive, 
plastics, their use and manufacture, 
mc. photos 
Plastics and Resins, 299 Madison Ave., New York 17. (M-35) 
Technical and non-technical — on manufacturing meth- 
ods used for plastic items, 3000-4000; short cuts; news of 
molding and fabricating plants and personnei. Garde Serafin. 
le-2c; photos $3, Pub. 

Plumbing and Heating Business, 5941 Grand Central Terminal 
Iidg., New York 17, (M-25) Articles, usually on assignment, 
covering plumbing, iinting contracting; trade news. 2c, b. 
Plumbing and Heating Journal, 45 W. 45th St., New York 19. 
(M-25) Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful contractors with pertinent high-grade human-interest 
illustrations, 1000. R. G. Bookhout. Ic, Pub. 

Post Exchange, 292 Madison Ave., New York 17. (M) Ma- 
terial on operation of Army Exchanges and Ship’s Service 
Stores; cartoons. Lansford F. King. 1%c-3c; photos, space 
rates ($2-$5), Pub. 

Power Generation, 53 W. Jackson Blvd., Chicago 4, (M-25) 
lechnical articles on design, construction and operation ot 
steam, electric, and hydro power, 500-1500. A. W. Kramer. 1 
Min., Vub 
Power Wagon, The Motor Truck Journal, 407 S. Dearborn 
St., Chicago 5. (M) Illustrated articles on operation of truck 
and trailer fleets in Ps distance hauling of freight 
and mercharidise, 1000-25 W. Stromberg, 1c-2c, Pub. 


0 Broadway, New York 
uyers Merchandising features 


Wabash Ave., Chicago 1 (M) | Inform 
teihnical, and semi-technical articles on 
500-3000, illustrated. 3c, 
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Practical Builder, 59 E. Van Buren St., Chicago 5. (M-25) 
Correct technical articles on residential and smaller business 
building, with “‘how-to-do-it’’ standpoint, 300. James M. Lange, 
Mng. Ed. Indefinite rates, Pub. 

Printed Selling, (Davidson Pub. Co.) 22 E. Huron St., Chi- 
cago. (M) Articles dealing with handling of specific sales 
problems through use of direct mail or printed selling; au- 
thoritative articles on technical handling of printing. Jack 
Hand. lc-2c, Acc, 

Printing, 4) Vark Row, New York. (M-30)) Printing plant 
and sales managemert articles up to 1200, trade news of em- 
ploying printers and their plants. Ernest F. Trotter, Ed. 40c 
inch, photos $1 to $2, plus space, Pub. 

Production Engi & Management, 2842 W. Grand Blvd., 
Detroit 2. (M-25) How-to-do-it articles on mass production, jigs, 
processes, methods, machinery, tools, new materials. 
etc., 1500-2500; fillers; photos, and news of plant personnel. 
William A. Silverman le up, photos $ 5 et 

Progressive Grocer, 161 6th Ave., Mew York 13. (M-25) Il 
lustrated idea articles, 100-200; grocery trade articles, espe 
cially success stories, 1200-1500; photos. Carl W. Dipman 
2c, Acc. Original jokes with grocery slant, $2 each. At 
tractive photos of food window and interior displays, meat 
displays, $3 to $5 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York 19. 
(W-15) Articles about and of interest to hook trade, 1500-2000 
Frederic G. Melcher, Mildred C. Smith. Ic, 10th of mo. fol 
lowing 

Quick Frozen Foods, 82 Wall St., New York 5. (M-35) Ar 
ticles on freezing, lockers, 1200-1500: short items on new 
locker plants, new freezers, etc. E. W. Williams. 1%c, 50c, 
short items, $1 photos, Pub. 


Radio & Appliance Jounal, $270 6th Ave., New York 


(M-25) ‘“‘How-to’’ articles ahout radio, record and appliance 
lealers. Must he well written: must have phote Kolhe 
photos, $2.50, Pub 


Radio and Television Retailing, 480 Lexington Ave., New 
York 17. (M) Illustrated features on radio and electric ap 
pliance merchandising, 100-500. ©. HI. Caldwell. lc up, Ace. 


Radio and Television Weekly, 99 Hudson St., New peered 3 


(Wo) Correspondents principal erty provide new 
tivities imo vadio and allied industries. Low rates, Du 
25 W. Broadway, New York 7. (M-30)) Sem 
technical articles no oradio-electromic equipment, radio seryvrem 
mstruetion Cartoon cartoon idea Hig 
Crormshack at vates depending no arrangement 
Rad'o-Ele tronic Engineering, N. Wahash Ave Chicag 
Mi Well ilustrated technical articles covering researc] 
development and appheations in tield of electromies and closels 
Wied fields Renne. Veoh. Ed 3- 
Railway Mechanical Engineer, 30 Church St., New York. (M- 
Railroad shop kinks, plrote Row \ right ined 
Pub. 
R tion, 1070 Spring St., N. W., Atlantic, Ga. (Bi-M- 


15) Name and fact stories on ice refrigeration, merchandising 
of ice and ice refrigerators, and refrigerated locker plants. O. J 
Willoughby, $4 column, Pub. 

Refrigeration Industry n Pubs., Ine.) 1240 On 


St.. Cleveland 13. (M-25) News, photos, technical and 
merchandising articles of interest to retrigeration mechanics 
dealers, jobbers, and engineers, t 500. Cartoons, Quin 
le up, photos extra, Pub. 


Restaurant Management, 7! Vanderbilt Ave., New York 17. 

(M-25) Articles on restaurant financing, maintenance, opera 
tion, remodeling. Action photos. Query editor. J. S. Warren 
2e-3e, cc. 

Retail Bookseller, The, 55 5th Ave., New York 3. (M-25) 
Approved articles of practical interest to_booksellers and rental 
library proprietors, 1500-2500. Francis Ludlow. lc minimum, 
Ace. 

Retail Management, 342 Madison Ave., New York. (M) Con 
cise, full-of-fact articles on department store merchandising, 
management, office procedure, receiving and delivery. E 
Rorges. Ic, Pub. 

Retail Tobacconist, 1860 Broadway, New York 23. (M-15) 
Articles on business methods of successful tobacconists. 500 

500. 


le, Pub. 

Rexall Ad-Vantages, United Rexall Drug Co., 314 W. 6th St 
Angeles 14 Ilustrated short articles, 500-750, about Rexa 
druggists as personalities or on unusual merchandising scheme 
in modernized Rexall drugstores Irving G. Clukas, u 


photos, $3.50 Ace 

Rock Products, 309 W. Jackson Blvd., Chicago 6. (M) Arti- 
cles on cement, lime, gypsum, crushed stone, sand and gravel 
plant operations, ready-mixed concrete, precast concrete, and 
all other non-metallic minerals. Bros Nordberg. $15 per page, 
including illustrations, Pub. 

Rubber Age, 250 W. 57th St., New York 19. (M-35) Articles 
of interest to manufacturers of rubber products up to 2400 
M. E. Lerner, $8 a page, Pub. 

Rug Profits, 386 4th Ave., New York 16. (M) Articles on 
floor covering, merchandising, modernization, displays, pro 
motions. Eleanor F. I le-i%ec, Pub. 

RWT Scout (The), 200 W. 34th St., New York 1. (Bi-W) 
Devoted exclusively to. a comprehensive and authoritative 
the women’s ready-to-wear market. Uses timely 


coverage 
fashion material under 400 words. 2c. 
Seed World, 327 So. LaSalle, Chicago 4. Artich 


growing and merchandising seeds ews ed \. er 


Val 

Self-Service Grocer, 114 E. 32nd St., New York 16. (M) 
A grocery trade journal reaching managers of large-volume 
supermarkets of all kinds. Gordon Cook, Ed., Ida M. Brace, 
Mng. Ed. Ic, Pub. (Write for bulletin giving full require 
ments. ) 

Service, 52 Vanderbilt Ave., New York 17. (M-25) Technical 
ind semi-technical articles of interest to radio and 
electronics service man, and distributors of radio parts and 


20 


Altred A, Ghirardi, Adv. Ed; Lewis Winner, 


accessories. 
Ed. Dir. 

Shipping Management, 425 4th Ave., New York 16. (M-25) 
Articles of interest to shipping managers of leading manu- 
facturing, wholesaling, and retailing firms. 1c, Pub. 

Shoe Manufacturer, 342 Madison Ave., New York. (M) 
Technical articles on factory operations in the manufacture 
ot shoes. V. E. Borges. Ic, Pub. 

16 Millimeter Reporter, The, 545 Sth Ave., New York 17, 
News of the factual film in 16mm width. Has own sources 
David Bader. 

Southern Automotive Journal, 1020 Grant Bldg., Atlanta 3, 
Ga. (M) News and teatures covering the automotive trade in 
the South and Southwest. William Herbert. lc up, Pub. 
Southern Fisherman, 504 Pan American Bldg., New Orleans, 
La. (M-25) Needs regular along south 
eastern shores; specifically Texas, Maryland, Virginia, the 
Carolinas, and some points in Florida. Commercial fishing 
only; no sport fishing. Also, features with photos on whole 
saling, frozen food merchandising, restaurant use and all other 
aspects of commercial seafood merchandising. Query. Warren 
Gleason. %ec up, Pub. 


Southern Food Processing, (11. Peace Pubs.) 624 Gravic 
St., New Orleans 12, La. (M-25) tins trated articles of interest 
ta food processors —canners, packers, packagers, quick-freezing 
ind fe articles on food distribution, covering 2!) Souther 
mul Southwestern states between lower California, Arizona an 
Colorado, eastward to and Maryland. Cartoons. W 
Corbino, Ed le, Pub. Add. for photos, 

Southern Funeral Director, 1070 Spring St., N. W., Atlanta, 
Ga. (M-25) Articles of interest to southern morticians; mer- 


chandising in display rooms, collections, advertising, illustrated 
articles on new funeral homes costing $25,000 or more, public 
relations. O. Willoughby. % to 1%c, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta 3, Ga. (M-25) 
Illustrated articles on management and merc handising methods 


1 thetn hardware fores and retail equiprme 
calerslia John N. Connell, Mug. Ed coup, Pub 
uihern Laundiy 3 feace Vublications) 62 
, Ne Qileans | Ulustrated operation, mat 
advertising article of interest to laundry and dry 


leaning plant owners, ont Cartoons Newton Evans 
Pul 

Southern Printer, 75 3rd St., N. W., Misats (M) Illustrated 
factual articles, 1000-1500, based_ on actual of 
ot in 14 southern states. Chas. Fram c col. inch, 
‘ub 

Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. M-20) Business-building articles based on inter 
views with Southern stationers and office outfitters. V. 
Crenshaw, Pub. 

Seuthwestern Baker, 542 M. & M. Bldg., Houston 2, Tex 

M-20) News and features of Arkansas, Louisiana, Mississippi, 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry 
Charles Tunnell. 4c to ic, photos $1 up, Pub. 

Spice Mill, The, 106 W: iter St., New York (M-S0) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe 
cially dealing with practical manufacturing and merchandising 
problems. E. F. Simmons, “c to Ic, Pub. 

Sporting Goods Dealer, The, 2018 Washington St., St. Loui 

Mo. (M-35)) Ulustrated interviews on sporting goods met 
handising fore management, 750-1000; news, Tlugo Autz ‘ 


Val 


Sportswear, 342 Madison Ave., New York. (M) Technical 
articles on fabrics and also on sportswear designs of garments. 
V. Edward Borges, Edit. Dir. Ic, Pub. 

Starchroom Laundry Journal, 304 E. 45th St., New York 17. 
(M-35) Short trade stories, well illustrated, in power laundry 
field only; fillers; photos. Wayne Wilson, 1%c, Pub. 

u Market Merchandising, 45 W. 45th St., New York 19 
(M) Illustrated articles, and news items, on management and 
operation . super markets, 2500, maximum. M. M. Zimmer 
man. Ie, Puh. 

Surgical Business, 369 Lexington Ave., New York 17. (M-25) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and or 
thopedic appliances, te le ow 

Store 79 Madison Ave., New York 
( >) Interior and exterior photos of outstanding 5 ar 
0 an store displays; news of personnel changes, with photos; 
and new stores with photos; also human-interest items tied ur 
with 5Se-10c stores; cartoons; jokes. material must be 
angled to 5c-10c field. Preston J. Beil. 1c to 2c to 400 words, 


Acc. 
Telegraph Del.very Spirit, 356 S. Spring St., Los Angeles 
Tlow-te articles for aiding florists: informative article 
nm faets ft er industry, 104 Cartoons Grace | 

de ¢; cartoons, $3, Pub. 


Tire Review, 31 N. Summit St., Akron 8, Ohio. (M) News 
~ trade; merchandising particles on and patiesy dealers, 
uleanizers, retreaders, etc dward S theoax, 


fiown ‘Service Station, 386 4th Ave., New York 16. (M-25) 

Merchandising and servicing articles on tire retailers and 
super- service station operators, 1500-2000. eh 0 T. Shaw. 
NeW tems 25¢ inch, tillers '2c, photos $3 ul 

Tourist Court Journal, 1075 Ist St., Temple, Texas. (M-25) 
Articles on management and maintenance of tourist courts, 
with photos, layouts, sketches, %c and up, Acc. 

Travel Management, 342 Madison Ave., New York. (M) 
Technical articles on the development of steamship, air line, 
bus and railroad travel by acknowledged leaders of the indus- 
try. V. E. Borges. 1c, Pub. 

Truck Driver, 502 Sth St., Modesto 1, Calif. (M) Experi 
ences, hobbies, sports, length of service, of truck drivers. 
500-1500; news items of their activities. Doug McCreary. Vc, 
Pub 


The Author & Journalist 
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United States Tobacco Journal, 94 I[udson St., New York 
Correspondents in principal cities cover news of the tohace 
industry. low rates, Pub. 

Vend, 155 N. Clark St., Chicago 1. (M) Well-illustrated arti- 


cles on all angles of the’ coin- operated machine business, 1000- 
4000; dealers, operators, manufacturers, users, etc. Double- 
check copy for accuracy. R. W. Schreiber. Good rates. 

Venetian Blinds, 431 S. Dearborn St., Chicago. (M-25) Arti 
cles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. B 
Pendleton. 1c, Pub. 

Voluntary and Cooperative Groups Magazine, 114 EF. - 
New York 16. (M) A grocery trade journal reaching executives 
and huyers in organizations sponsoring Voluntary or Coopera 
tive Groups, as well as large-volume members of the various 
Group organizations. Gordon Cook, Ed.; Ida M. Brace, Mng 
Ed. lec, b. (Write for bulletin giving full requirements.) 


The Wage Earner, 27 School St., Boston. (M) Exclusive 
stories giving sidelights of cooperation in New England be 
tween labor and management to the benefit of all concerned; 
articles on planning, reconversion, and marketing. Arthur By 
Meyerhoff. lc- 2c; photos, $1. 

Welding Engineer, 520 N. Michigan Ave., Chicago 11. (M-35) 
Technical and practical articles of interest to welding depart- 
ments and shops. T. B. Jefferson. 1c, Pub. 

Western Brewing and Distribution, 304 S. Broadway, Los 
Angeles 13. (M-25) Technical or scientific articles on brewing, 
malting, ete. R. oD. Roberts. 35¢ col. inch, Pul 


West Coast Druggist, 1606 N. Highland Ave., 28, 


32nd St., 


San Francisco 
Illustrated articles on all phases of Western con 
Server, Jr.. 1%c, Pub. 


Broadway, Los Angeles 3. (M) Prac 
service, production, or aircraft 
inald) Burrows le and up, 


bet Construction News, 503 Market St., 
2. a 
struction engineering. John M. 


Western Flying, 304 S. 
tical articles on aviation sales, 
eration Onuery on feature Reg 


Western 
Calif. (M) 


Home Furnisher, 3630 Eastham Dr., 
Articles covering the home furnishing 
Western states. Walter Chester. le, Pub. 


Western Plumbing & Heating Journal, 3665 S. Vermont Ave.. 
Los Angeles 7, (M) Trade news and features from west of the 


Culver City, 
trades of | 


Rockies. John B. Reeves. Indefinite rates, Pub. 

Western Toy Fair, (Bottini Publishing House), 6705 Sunset 
Blvd., Hollywood 28, Calif. Covers Western toy area Articles 
involving both retailing and manufacturing methods; retailing 


prohlems and suecesses: new toys: economic trends in the in 
lusts ( Personality articles on important figures in 
the trdustys Only new toys and trade.news from other than 
Wester aren Carl A, $3.50, phot 


Wine Review, 304 S. Broadway, Los Angeles 13. (M-25) 
Articles on wine production etc. News 
items. P. T. Carre. 25c inch, Pub. 


Wood Construction and Building Materialist, Xenia, O. 
(2¥% 20) News articles on retail lumber and_ building material 
dealers, based on specific interviews. Findley M. Torrence 
l6c inch, including art, Pub. 


Calif. Drug store modertization planus, rough sketches « Hew 
Re changes. 6 Western states Your Business, Liberty Distributors, 30 N. Sth St., Phila 
y lelphia (M-15)) Exceptionally good material on outstanding 
Western a Ice Cream News, 304 S. Broadway, Los merchandising methods of well-established hardware stores 
Angeles 3, 25) Vechnical or news articles on the confes especially on small town or village store signed hy dealer 
tionery or ice cream industry. J. Edw. Tufft. 35¢ inch, Pub vhere possible. Val Jurgell. 2c, after Ace 
International News Alliance. major European confession stories are wanted. but slick as well as 


syndicate reaching papers throughout the British Em- 
pire and Europe has established offices at 47 W. 56th 


St.. New York 19. This firm is interested in over 
seas rights to published material having strong inter- 
national interest: general articles, interviews, as well 
as material by prominent personalities. Syndicate 
rights to books (non-fiction) are also sought. Picture 
requirements include picture spreads of Look, Life 
calibre. Sensational stories, exclusives, and a certain 


amount of outstanding comic strips and panels will 
also be considered. However, all material must. be 
top-notch. Contributors are asked to arrange for 
foreign rights clearance and material should be sub 
mitted for consideration in tear-sheet form. This 
central agency handles material for the entire over- 
seas area, is financially responsible, and makes prompt 
reports according to Emil Zubryn. Material is han 
dled on a 50-50 basis, with better than average prices 
obtained for the subsidiary overseas rights. Corres- 
pondence particularly invited from literary agents con- 
trolling suitable material. 


World Press, Copenhagen, Denmark, with New 
York offices at 17 W. 96th St.. Zone 25, Kurt John, 


New York correspondent, is interested in obtaining 
the Scandinavian reprint rights to published American 
short stories and articles. Rights would cover Den- 
mark, Sweden, Norway, and Finland. No war or 


SEND FOR FREE CATALOG 


High standards of performance maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


DISCOURAGED? 


Have you sold a yarn or so and can’t get any farther? 
Tell you what I’ll do: Send me your best story and if 
! like it, I'll rewrite it and submit at my own expense. 
If it sells we split fifty-fifty. | must charge $1.00 for 
short-shorts, any type, to 1800 words, and $2.00 up to 
six thousand words, for complete criticism if | don't 
accept it. Envelope and return postage, please. 


THE DOCTOR 


740 E. Helen Tucson, Ariz. 


December, 1947 


pulp fiction, not over 4000 words in length, and 
timely articles of world-wide appeal. Authors will 
receive 50 per cent of gross receipts, in U. S. dollars. 
A complimentary copy will be sent of each reprint. 


Translation expenses will be borne by the World 
Press. 

Your Guide Publications, 114 E. 32nd St., New 
York, publisher of, Smash Detective, True Crime. 
Police Detective. Best True Facts, Line-Up, and 
omen in Crime. Ruth Beck, editor, reports: ‘None 


of our magazines are buying actively at present.” 
Bottling Industry. 33 W. 42nd St.. New York 18, 
is in the market for specific information on activities 
of carbonated beverages and soft drink syrup pro- 
ducers. Jack Wax is managing editor. 
The following publications have been discontinued: 


1. .M.. 1480 S. Penn Sq.. Philadelphia. 

Cubaret’ Restanrant’ News, 1819 Broadway, New 
York 

Army Exchinge Reporter. 3110 Elm Ave.. Balti- 
more 

Speed Detective and Super Detective. Trojan Pubs., 
125 E. 46th St., New York. 

My Love, 22 E. 82nd St., New York 28 (formerly 


66 E. 78th St.) 


POETS: Send_ self-addressed stamped envelope 
for PRIZE PROGRAM; Quarterly prizes 
$25; Poetry Book Contest, etc. You will receive also 
description of HELP YOURSELF HANDBOOKS ($1 
each) containing 999 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
en monthly since May, 1929; 25c a copy. $2 a 
year 


624 N. Vernon Ave. Dallas 8, Texas 


SAME FEES FOR TEN YEARS 
COLLABORATIVE CRITICISM 

Monthly $7.50, or single criticism, ghosting, plots, poetry, 

$1 to 1M; $2 to 3M; $3 to 5M. CHICAGO CLASS & CLUB: 


MY TECHNICAL LIBRARY 
1—WRITERS: HERE’S HOW! (Basic Technique) . . $1.00 
2—WRITER’S: HELP YOURSELVES! (Formulas) . . 2.00 
3—WRITER’S: LET’S PLOT! (Plots for everything) . . 2.00 


2 
N! (Advance orders) . 2. 
“TRY SHORT SHORTS! (8 types explained) 3. 


MILDRED |. REID 


6—WRITERS: 


Evanston, Illinois 


2131% Ridge Blvd. 
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Our New York correspondent writes: “There 1s 
a strange condition in the confession magazine field 
today. No two markets are alike—-and a story aimed 
at one will not fit another. For instance, the Hillman 
confessions at 535 Sth Ave., edited by Miss Rollins 
will take sex, but no other confession will. Secret 
wants a definite type where a wife is true and the 
husband never cheats. Trve Confessions wants a more 
slick type of yarn, and Modern Romances wants a 
love story in first person. Secrets and Modern 
Romances come the nearest in their wants; but it is 
safer to study each magazine, or write for definite in- 
formation on each....Do not figure that your con- 
fession has a chance with all markets. It hasn't! It 
has to be slanted....The confessions are good mar 
kets and deserve more than a hit-or-miss consciousness. 
And each editor knows what she wants. “These con 
fession editors are efficient! 

‘Pilerim Youth, published at 14 Beacon St., Bos- 
ton, is a new teenage magazine combining the appeal 
of Miss America and Boys’ Life. It uses lengths up to 
2500 words, fiction and fact....Msss America, 350 
Sth Ave., New York 1, by the way, demands action 
in all stories. The easy-going kid story is out. Uses 
material up to 2500 words. 

“For the sake of pulp writers who might be tempted 
to resubmit the same story to various Popular Pub- 
lications (205 E. 42nd St.. New York 17), the five 
magazines are edited by two editors as follows: 
Romance and New Love by Peggy Graves; All-Stor) 
Love Book, and Love Short Stories by Louise Hunter. 
Therefore, writers should submit to two editors, not 
to five magazines. Wise authors get in the habit of 
submitting to editors rather than magazines in the 
pulp field. 

“Magazine Digest is reported slow on payments. 

Latest Detective Magazine, published by Bernaai 
Macfadden, is not an open market for fact detectivt 
writers. The first issue was furnished by one agency, 
on contract. 

“Quite a few publishers will be buying heavily in 
December for reasons of tax savings. Authors should 
submit freely, not waiting till January. Another 
reason: editors are more cheerful just before Christ- 
mas than afterwards!” 

Moose Magazine. Moose Bldg., 1016 N. Dearborn 
St., Chicago, is no longer a market. 


LITERARY 


» ans 
ARKET TIPS, 

City Gil, 1550 E. 65th St., Chicago 37. 1s to ap 
pear in the early part of 1948. It will contain local 
career news, a fashion section, plus shopping and gift 
suggestions, book, play, music and movie reviews 
interviews with civic personalities, feature and gen 
eral articles, and fiction which is slanted towards the 
female reader. ‘““We are wide open for short stories 
from 1500 to S000 words, novelettes, maximun 
25,000 words, which can be aptly serialized, poetry 
and cartoons,” says Shirley Chapper, literary editor 
“Subject matter and style not limited. Payment upon 
publication.” All manuscripts should be addressed to 
Miss Chapper, 58 W. Huron, Chicago. 

Argosy, 205 E. 42nd St., New York 17, is inaugu 
rating a series of articles for men, such as how to 
fish, how to hunt, how to improve one’s game, and 
small businesses one can start with little capital. “We 
are also interested in controversial articles covering 
sports, as well as national and international affairs.” 
writes Lillian G. Genn, non-fiction editor. ‘We are 
still continuing our true adventure and true mystery 
articles, success features on young men, travel, and 
cheesecake. We will occasionally use, too, a thought 
piece on any national problem, if it affects the per- 
sonal life of the reader in any way.” Miss Genn sug- 
gests that outlines or brief summaries be submitted 
first. 

The Crane Press, Inc., 1 Madison Ave., New York 
10, is in pressing need of short-short stories (under 
1700 and preferably under 1500 words.) These should 
be of the popular plotty type. ‘Our editorial budget 
at present permits only very moderate payment, but 
there is high hope that this may be increased soon,” 
states John F. Hinternhoff. 

Love Fiction, Variety Love Stories, Complete Love. 
Ten Story Love, Ace Magazines published at 23 W 
47th St., New York 19, have upped their rates from 
1 cent a word to 114 cents, and from 25 cents to 50 
cents a line for verse. 


The Reader's Digest, Pleasantville, N. Y., will pay 
$25 to the first contributor of each accepted item of 
Spiced Tongue. The source must be given and the 
contribution dated. Additional payment is also made 
to the author, except for items originated by the 
sender. Contributions cannot be acknowledged or re 
turned, but all are carefully considered. Address 
Spiced Tongue Editor. 


GET PAID FOR WRITING 
Why Editors Reject and Accept Stories. Mail 
$1 for 21 Lessons—Special Instruction. 
MICHAEL BARNES 
622 Penfield Bldg., AJ Philadelphia 7, Pa. 


MANUSCRIPT TYPING 
Neat — Accurate — Prompt 
Spelling and grammar corrected, 60¢ per 1000 words 
carbon free. 
Poetry le a line 
“ years with Boston book publisher 
ALBERT G. HALE 
82 Roberts Rd., MYStic 4918-M, W. Medford 55, Mass. 


success. 


FOY EVANS 


’'LL GAMBLE ON YOUR FUTURE WRITING SUCCESS 


Do you have confidence in your writing ability? Do you sincerely believe that you could sell what you write 
if you had the benefit of intelligent instruction? If the answer is ‘‘yes,” here’s an opportunity you can’t 
overlook. Free-lancing and corresponding for newspapers is easy and it pays well. You can actually earn 
$100 a month and more while developing style and skill. My course is based on actual experience. It’s 
simple and thorough. Write today for FREE DETAILS which explain how I'll gamble on your future writing 


134 S. Jackson St., Americus, Ga. 


When Writing Advertisers, Mention The Author & Journalist. 


The Author & Journalist 
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PRIZE CONTESTS 


The Poetry Society of Colorado announces its 
Fighth Annual Nation-wide Contest for unpublished 
poems on the American Scene. The contest is open 
to poets of all races but poems must be written in 
English. The poet may select any subject that will 
further the American ideas of democracy as related 
to present-day conditions. Poems will be judged on 
originality, adherence to theme, and technique. They 
must not exceed 30 lines. Entries must be postmarked 
not later than midnight of April |. 1948. First Prize 
$25; Second Prize, $10 (The Winged Word Award) 
Third Prize, $5. Winners of the above prizes will be 
published in the summer. 1948, issue of The Winged 
Word. For complete information write to Ida Kay 


Tilton, Chairman, The American Scene Contest, 1480 
High St., Denver 6. 

Junior Entertainment, Inc... a Denver non-profit 
corporation dedicated to the interest of children’s 


plays, is offering priges of $100 for the best original 
play and $50 for the runner-up, and $75 for the best 
adaptation with a second prize of $40. Purpose of 
the playwriting competition is to encourage the writ- 
ing of plays of high standard for junior audiences. 
There is no restriction as to subject. Manuscripts 
should be submitted to 1300 Logan St., Denver, before 
February 1, 1948. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass., announces its annual photographic con- 


test with first prize, $25, second prize, $15. third 
prize, $5, ten $3 prizes, and ten $2 prizes, and ten 
one-year subscriptions to Our Dumb Animals. The 


contest ends June 15, 19-48. Rules of the contest may 
be obtained by writing to the contest editor at above 
address. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Ar- 
ticle Writing, Versification and others, offer construc- 
tive criticism; frank, honest, practical advice: real 
teaching. All courses moderately priced. 

For full particulars and a sample copy of the 
WRITER’S MONTHLY, write today to: 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


MAIL ORDER OPPORTUNITIES 


Read the oldest mail trade journal in the field. 
MAIL ORDER NEWS 
Helped others to make some real money for over 50 
years. Will do the same for YOU 


$1.50 year — Copy 25c¢ (coin) 


SILVERCREST PUBLICATIONS 
3040 North Ave., Dept. AJ2 Chicago 47, Ili. 


GHOSTWRITER 


Eighteen years experience in mending writing 
for marketing. I do not tell what to do. I do 
it for you. Reference: Woman’s WHO WHO. 
Correspondence requires return postage. Natalie 
Newell, 2964 Aviation, A. J., Miami 33, Florida. 
Author of HOW TO PLOT AND WHY: post- 
paid, $1.00. 


list 


My years of experience in selling short stories, 
serials, books, is now offered in a helpful way 


to you. A postal will get us acquainted. 


HELEN CASTELLA 
652 Fourth Ave. So., St. Petersburg 5, Florida 


The INSIDE STORY of 
Book Publishing 


Lucid, powerful, shocking portrait of the book publishing 1m- 
dustry. How publishers accept manuscripts, who pays, how 
hest-sellers are made. Written by a veteran of almost 50 
years of writing. Controversial study of entrenched pro- 
fessional practices. Read of his experiences in the new 
hook “Is Book Publishing a Racket?’’ by Jacob Schwartz. 
Only $1. Order at once from Pamphlet Distributing Com- 
p vany, Dept. A, 313 West 35th Street, New York 1, N.Y. 


PRIZE CHECKS MAILED! 


Order a copy of Morgue & 
Mount, the 44 page, slick test 
magazine, and get the separate 
illustrated announcement of 
prize winners, and crashing 
corroboration of our theory 
that editors, critics, connois- 
seurs don’t know what the 
public really wants! Sample 
copies 25c each. 


Richard Tooker, 


Production & Operating Executive 


WRITERS & READERS EQUITY ASS’N. 
P. O. Box 148, Phoenix, Ariz. 


BEGINNING WRITERS 
To make the right ‘‘contacts,’’ join a professional or- 
ganization. Membership books now open. Send for 
copy of Independent Writer’? and complete de- 
tails. You can't afford to plug along by yourself. 
The Independent Writers Association 
Somerville, New Jersey 


5703 Broadway 


WRITERS ... WORK TO DIRECT ORDER ONLY! 


Title Mag Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 


The Scorpion True Detective 495.00 


a. | have written and sold the above articles plus 
1000 others in the past 15 years to over 100 dif- 
ferent national magazines. 

b. My students—WRITING AND SLANTING TO Di- 
RECT ORDER ONLY—are featured today in scores 
of newsstand publications. 


c. | have developed a NEW—COMPLETELY PER- 
SONAL—ABSOLUTELY INDIVIDUAL—Course in 
Article Writin SLANTING YOUR PERSONAL 
TALENTS AN INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

d. No offer AS UNIQUE—AS DIFFERENT—AS 
PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 

Write for Terms and for FREE Pamphlet, 
“Writing To Direct Order Only. 


WILL H. MURRAY 
Cleveland 4, Ohio 


December, 1947 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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FIRST-AID KIT FOR WRITERS 


rewrite man and 
STYLE RULE 


to serve the 


copy-editor! 

Scudenc, Business Man, 

Adverusing Copy-wruer, Reporer & Editor 
a Slide Rule 


The STYLE RULE an- 
swers your problems 
of grammar, or punc- 
tuation, or capitaliza- 
tion, or hyphening, on 
a single page! Six 
RULE || pages deal with com- 
. _ pound words and 4,- 
933 tricky cases. You 
will also value the 
pages on word-analy- 
sis, preparing reports, 
copy - fitting, and 
proof-reading. Pocket 
size, spiral plastic 
bound. Only $1 post- 
paid. Send coupon: 


Be your own 


WORDSMITH, 33 University Place, New York 3, N. Y. 
. copies of the STYLE RULE by 


serves the Engineer 
for a quick check on correctness in 
Grammar, Rhevoric, Usage, and Scyling 


DIRECTIONS 


Suagle copses $1—bull, check, oF money-order 


Order from 
WORDSMITH, 55 University Place, New York N.Y 
PRUNTED UR A 


Please send me ............ 


return mail. | enclose $ (at rate of $1 per copy, 
postpaid) . check, money order. 
Street Address. 


National Laugh Week Foundation, New York, wil! 
present the Shubert Memorial Plaque for the best 
comedy black-out skit submitted for the Theatre for 
Comedy during the current season. Sketches must be 
of professional caliber, no longer than ten pages, 
and ready for instant production. They will be 
judged in presentations by the Theater for Comed; 
before Broadway producers. Competition is not 
limited to NLW Foundation Gagwriters Institute, but 
is Open to any new young creative humorist under 35 
Black-outs should be sent to National Laugh Wee! 
Foundation, c/o George Lewis, 104 E. 40th St., New 
York 16. Deadline for submission is February 1 
Sketches will be presented during National Laugh 
Week (April 1-8) as part of Pageant of Comedy 
The trophy was presented by the Shubert Brothers 
famed Broadway producers. 

First Draft, Route 6, Box 549-H, Springtield, Mo., 
is giving $25 in prizes for the best poems on 
Mother,” length up to 30 lines, either rhymed o1 
tree verse. Closing date is November 20th, 1947. 
To qualify, a one-year subseription at $1 must b 
vont mm. No person may send in more than two en 
tries. Glenn M. Miller, editor, states that he is inter- 
ested, also, in receiving essays up to 2000 words 
written on any subject. 

Coronet, 919 N. Michigan Ave., Chicago 11, with 
editorial offices, however, at 366 Madison Ave., N.Y.. 
wants factual anecdotal-packed articles under 5000 
words. photographs, fillers and one pagers, but no 
fiction or poetry. Pays good rates. Harris Shevelson 
is managing editor. 

Our Army is now located at 30 Beechwood Rd.., 
Summit, N. J. Carl Gardner, the new editor, pays 
\/, cent a word for “anything with regular army back. 


ground.” All rights are released. 


THE MAGAZINE OF 
WRITING ‘KNOW-HOW’ 


That's NATIONAL WRITER’S NOTEBOOK making 
its first appearance January 1, 1948. It’s something 
you won’t want to miss. It’s for the beginning writer 
and it’s for the selling writer. 


Each issue it'll carry authentic, professionally 
stamped articles on the various know-hows of the 
writing game. The fundamentals of fiction writing in 
all their many little wrinkles will be offered with vivid 
examples given to make it easy for all to understand 
exactly what is meant and what is necessary to make 
your story stand up. 

You won’t merely be told what to do. You'll be 
shown how it’s done. 


The first issue contains a splendid article by 
Myrtle J. Corey whose stories you've read in Ranch 
Romances and other popular titles for years. Charles 
Molyneux Brown, who started in the pulps and wound 
up in Cosmopolitan and the Hollywood studios, also 
has a timely article in the opener. Features, know-how 
and highly helpful tips abound. Many valuable con- 
tributions are on the hook for future issues. 


Don’t miss them. Subscribe today. If you're not 
satisfied with the first three issues, your money’ll be 
cheerfully refunded. Single copies, 20c; six months, 
$1.00; one year, $2.00; three years, $5.00. Canada 
and Foreign, $3 per year. 


NATIONAL WRITER’S NOTEBOOK 


Ernie Phillips, Editor and Publisher 
Box 502 


Santa Maria California 


SALES! THAT’S YOUR PROBLEM! Let us 


solve it for you in the most efficient way to 


secure maximum return for your efforts. 


All authors, established or not, NEED the 
service of a reliable agent for their BOOKS, 
ARTICLES and STORIES. 


Consistent and appropriate submissions bring 
results—and we KNOW the markets. 


Ask for our magazine map which shows our 
location and explains how we help you get your 
share of the checks. 


Careful consideration given to all requests 
for information. 


Typing service at regular rates. 


N. FRANK IMANDT 


155 East Thirty-Ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 


In the HEART of the publishing district 


Specializing in personal submission to editors 


For Best Service, Mention The Author & Journalist to Advertisers. 
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IF YOU MUST WRITE SONGS 
(Continued from page 12) 


Publishing the song yourself, while costly and 
hazardous, is one of the best ways I know about if 
for no other reason than the fact that you have 
enough copies to blanket the country, and who knows ? 
I've used this means myself (and do every day) to 
introduce new people as well as songs. If a song 
starts to show, then you have ammunition for gunning 
for a publisher to take your baby over. 

Some awfully good rules, too, might be these: A 
title is important, but you must also remember that 
you can’t copyright a title! 

Songs must be written on a pattern to conform 
with a 32-measure chorus. Lyrics must not only read 
well, but sing well! 

Simplicity in lyrics is a virtue, but this doesn’t 
mean being trite or hackneyed. 

Study the top ten songs, as heard on Hit Parade. 

And above all else, carry a rabbit's foot! (I do!) 


Salute, 19 Park Pl., New York 7, pays 5 to 10 
cents a word on acceptance for picture stories and 
ideas, also short articles, of strong male appeal. 


PROMPT TYPING SERVICE 


ca Type 


EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
with flawless spelling, punctuation, and grammar. 
First copy on Eaton—16 pound bond; carbon free. 
Mailed flat with your original. Fifty cents 1,000 words. 
Novels, shorts. 


Marie Adams, 1612 High St., Des Moines, lowa 


CHECK A DAY! 


Article writers in every state and even foreign 
countries, from Hollywood authors to prison inmates, 
are clamoring for “‘CHECK A DAY FOR FILLERS” be- 
cause this guide gives three features: 1. How to ‘“‘dig 
up’’ and write magazine fillers; 2. 365 subjects, one 
a day for a year; and 3. The leading markets for 
these short articles, paying up to 10c per word. Com- 
plete, 50c. 


“99 KINDS OF COLUMNS TO WRITE,” a short- 
cut to success in newspaper and magazine columning. 
It solves problems of what to write about, the prepa- 
ration, and how and where to sell columns. Only 50c. 


“$200 A MONTH WITH YOUR CAMERA," a 
course in camera journalism plus forty ways to make 
photographs pay. Special, 50c. 

“HOW TO OPERATE A NEWSPAPER CLIPPING 
SERVICE” explains in detail a home business with your 
own hours and no boss. Ideal part-time work for 
writers. 25c. 


‘THE WRITER'S BOOKKEEPER,” a ‘‘must”’ for all 
authors. Writing is a business, so keep a complete 
record. What are your profits and losses? What are 
your income tax exemptions? A bookkeeping system 
and also a manuscript record, $1.00. 


All For $2.50 


FRANK A. DICKSON 
808 Elizabeth St. Dept. J Anderson, S. C. 


What's Wrong? 


Your story has come back, coldly rejected. You 
lose confidence; make false starts. Send me that 
story, along with a brief personal history. Find 
out what is wrong and what to do about it. Fee, 
five dollars up to six thousand words; three dol- 
lars for a short short. 


ity 
FRANK DAVID 
Box 277 Colorado Springs, Colo. 


NEW WANT TO CASH 


EDITORS’ CHECKS? 


WRITERS If you can read, we can 


teach you how to write 


NEEDED for pay, EARN AS YOU 
LEARN. First lesson FREE 


on request. No obligation. 


Send postcard today. 


COMFORT WRITER’S SERVICE 


200 S. 7th St. Dept. 3 St. Louis 2, Mo. 


Here Is the Easiest Way to 


WRITE for PAY 


| want to contact new writers 
interested in cashing hun- 
dreds of checks of $1 to 
$100, offered each month. 
No previous experience nec- 
essary. Send post- 


card for informa- FR 


tion—FREE. INFORMATION 


Saunders It. Cummings 


467-A Independence Bldg. 
Colorado Springs, Colo. 
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NEW, uncrowded, fascinating field. Grati- 
fying earnings reported by graduates in 
Employment, Credit, Social Service, Po- 
lice and Entertainment fields. Others 
have developed profitable private prac- 
tice, full or spare time, as Personal 
Problem and Vocational Counselors. 
Send for 3000 word TEST LESSON 
and Grapho Analyst FREE. 

A.1.G.A. Inc., Dept 132 Withoit Bidg., Springfield, Mo. 


A LOW COST PUBLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts in 
book and pamphlet format. Send for Bulletin 6 


The William-Frederick Press 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market 
open to beginning writers, and the only one where you 
can EARN AS YOU LEARN! One of my graduates sells 
more than $100 worth of stories and articles monthly. 
My special course of instruction in WRITING FOR THE 
JUVENILE MAGAZINES teaches everything it is neces- 
sary to know. Write for terms. Mention Author & 
Journalist. 
MAITLAND LEROY OSBORNE 

23-A GREEN ST. WOLLASTON 70, MASS. 


CRITICISM REVISION COLLABORATION 
Do your stories lack that piquant ‘‘sock’’ necessary 
for the editor's perusal? Send them to AUTHORS’ 
STUDIO and receive a fresh slant on what is wanted 
and how it is wanted. 
Rates: $1 per 100 words to 4000; 75¢ per 1000 
thereafter. 


AUTHORS’ STUDIO 


5517 N. Major Avenue Chicago 30, III. 


Ill Do It For You! 


Are you sick of rejects? Have you some good story 
plots or ideas but lack the time or ability to write 
them up in the professional style essential to reap 
checks from editors? Then send your rejected 
scripts or ideas and plots to me with 50c reading 
fee for each short plot idea or script not over 
1500 words; $1 over 1500 and not over 3000: 25c 
each additional 1000 or part thereof: and | will 
read it and quote it and quote you a reasonable 
fee for rewriting, polishing, building up the plot, 
etc., on your story—in short, doing all possible to 
turn It into a better sales bet. I!f your plot or script 
has no potentialities for sale I'll not let you waste 
your money on it and will give you a brief criti- 
cism. Reading fee is credited against ghost-writing 
fee if accepted for this service. 


| have ghost-written millions of words of stories, 
articles, books, for hundreds of satisfied clients. | 
may be able to help you see your name in print 
and make money on your raw story material. Par- 
ticulars free. 


WILL HEIDEMAN 


Dept. A NEW ULM, MINN. 


YOUR CHARACTER’S QUALIFICATION 
CARD 


BY BEN HAGGLUND 


THE first three months of my three-year army 
career were spent as a ‘‘trainee” in an army classifica 
tion center. Our end product was the ‘Form 20,” a 
large filing card which followed the soldier wherever 
he went, and gave a complete picture of his back 
ground, qualifications, and accomplishments. To me 
it was much more interesting than his Service Record, 
which left out some of the intimate details of his past 
life. 

Sitting in on interviews with inducted men, and 
subsequently filling out this Form 20, gave me the 
inspiration of using a card like this to keep story 
characters straight. Back in the carefree days when 
I handled armies of characters in a rather loose man 
ner. I often got crossed up trying to remember what 
color a character’s hair was, how tall he or she was, 
how much he or she weighed, etc. In fact, some 
characters just growed, without much thought. 

So, when I became a civilian again, I sat down 
and set up a “classification center” for all the charac- 
ters of a novel in progress. I took a pack of 5x8 
ruled filing cards (obtainable at any five-and-dime) 
and on the front side typed these items: 


1. Full name of character, including nicknames. 
2. Parents’ names (with mother’s maiden name). 
3. Birthplace and date of character. 

{. Educational history—-how many years of school 
and what kind. 

5. Marital status and dependents. 

6. Main occupation, in detail. 

7. Other occupations, since school days. 

8. Estimate of aptitude, with psychological peculi- 
arities. 

9. Sports and hobbies, including special talents- 
ability to speak foreign languages, juggle five golf 
balls, catch alligators barehanded, snag a Red Ball on 
a downgrade, etc. 

10. Physical history. Illnesses, injuries, etc. Height 
weight, complexion, general physical description, with 
photo or drawing to further identify. 

These items cover the front side of the card. | 
found that by devoting equal space to each item, | 
came out all right, and if the item ran too long, I 
simply continued it on the back of the card, which 
is precisely what the back is for. 

By the use of this card, I discovered things about 
my characters I never knew—and the knowledge en- 
abled me to present them more fully and sympathet- 
ically than I ever did before. Until I gave them this 
“interview.” I never really knew my characters! 


Tap & Tavern, 1430 South Penn Sq., Philadelphia 
2, reports it is not in need of any correspondents at 
this time, and so requests that listing be discontinued. 


WRITE SONGS? 


A Magazine Just for Songwriters; Vital articles 
on writing and selling songs. Songsharks ex- 
posed. Monthly Contest. 
20c a copy; $2 a year 
(Canada, Foreign, $2.50) 


SONGWRITER’S REVIEW 
1650-D Broadway New York 19, N. Y. 
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Send Two Dollars for Criticism of 
Your Short Stories and Short Shorts 


Prompt Attention—by Story Critiques 
Include Self-Addressed Stamped Return Envelope 


Address A. E. Mullen 


P. O. Box 172, Capitol Station, Albany 1, 


New York 


BOOK AUTHORS 


If you have faith in that rejected manuscript why 
waste time, money and effort in having it returned tp 
you? You tell us what New York publisher has it and 
our service will pick it up and deliver it to any other 
publisher in New York you mention. We are not agents. 
Address: 


A postal card will bring details. Do it now! 


SCRIPTERS SERVICE 
558 West 193rd Street, New York 33, N. Y. 


HAVE YOU AN 


WRITING? 


Storycrafters Guild determines your writing 
potenualities with a FREE APTITUDE TEST, then 
teaches you fundamentals of ALL creative writing. 
You study current material editors have bought 
and published, You learn how to write Stories, 
Articles, Radio, Motion-Picture, Novels,’ 
specialty writing of alltkinds under personal di 
rection of Frederick Palmer. EARN WHILE YOU 
LEARN through Storycrafters Guild Manuscript 
Sales Service. Send for FREE APTITUDE TEST today! 
STORYCRAFTERS GUILD. Dept. 78 : 
5617 Hollywood Blvd., Hollywood 28, Calif, | 
Send FREE APTITUDE TEST and details | 
of Home- Study Course in Creative Writing. | 


. Mrs. 
Address 
L City State 


APTITUDE FOR 


Miss | 


ED BODIN 
545 Fifth Avenue, New York City, 
Bonded agent, sells to slick, pulp and 

| book markets. He has no course and 
never circularizes, but treats authors as 


| individuals. Welcomes talented writers 


only—not those who think they win by 


pull. He sells his own writings, too. 


{ 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in 7 t and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary Col- 
lege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard 
Why neglect longer tne many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD BOZENKILL 


DELANSON, N. Y. 


Often writers who are cramped by the short story form 
or ae ee in it, need a larger form to express 
themselvec NOVEL WRITING PLAN is a day-by- 
day pot ag through preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the chapters, balancing for 
dramatic emphasis, writing the first draft, and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will ‘sell. 


Why not try this Plan? A novel may be the form in 
which you will ‘‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 


745 S. Plymouth Blvd. Los Angeles 5, Calif. 


PLOT TROUBLES? 


THIRTEEN WAYS TO PLOT is designed to solve 
your plot problems with thirteen different plotting 
methods and seven charts. Make your own mechanical 
plot aids: learn how to plot sound stories. A card 
a full details, $1.50 brings you your copy, post- 


PaGNE DOLLAR A MINUTE shows you how to cash 
in on short-short stories. A card brings your copy for 
five day examination. One dollar brings your copy 


postpaid. 
WRITE ON TIME! Writer's Calendar. What to 
postpaid. 


write and when to send it. Fifty cents, 
FREE copy of short-short markets with all orders. 
All books sold on money back guarantee 

of satisfaction. 


BLUE HILLS PRESS 


Dept. A Blue Ash, Ohio 


If you're a writer 


CAN HELP YOU! 


To find the best market for your 
work— 

To relieve you of placement 
worries— 


To give you the advice and criti- 
cism every writer needs— 


Full information supplied immediately 
upon request 


C. V. Parkinson 


Literary Agent 


BRIGHTWATERS L. I., 
NEW YORK 
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WIN Cash and Cars 


] An interesting folder describing 
FREE the ALL-AMERICAN COURSE 

© IN CONTEST WRITING. Our 
students are America’s biggest winners. Get 
PRIZE IDEAS, the bulletin that lists current 
contests, judging slant, entries that won, com- 
plete HOW TO WIN WRITE-UPS, analyses 
Sponsor’s products. SEND ONLY 10c to cover 
handling costs. 


Learn to Win! Write Now! Find Out How! 


ALL AMERICAN SCHOOL 


1639 Mohican Street, Philadelphia 38, Pa., Dept. A.J. 


SELL IN THREE MONTHS 
OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
. articles . . . serials . . . series. Now, 


stories . . 
I'm teaching it. 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE Pamphlet, 
‘Fundamentals of Juvenile Writing” 


Juvenile Book Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 


Sell the Stories 


Write! 


YOU CAN BECOME A SELLING WRITER 


Write ali types of stories or specialize in a 
particular kind. Banish all doubt by working 
with highly experienced writer-instructors who 
are sincerely interested m your output, your 
steady progress to regular sales. 

This is a new kind of training, offered you 
by one of the oldest and most able specialist- 
schools, established a quarter century ago 
Among successful STC students are the authors 
of current best sellers, “Gus, the Great’’ by 
Thomas Duncan, “Step Down, Elder Brother” 
by Josephina Niggli, and ‘Willow Hill’ by 
Phyllis Whitney, winner of the $3500 Youth 
Today award. 

Free test of your ability to see if you qualify 
for this superior training. Use the coupon 
below. 


THE SIMPLIFIED TRAINING COURSE 


1835 Champa Street Denver 2, Colorado 


Please send me free booklet ‘The Way Past the 
ol and coupon for free analysis of one of my 
scripts. 


NAME 


FULL ADDRESS. 


Milud) of California, 3839 Wilshire Blvd., Los 
Angeles 5, is at present well supplied with free 
lance material. “We are not accepting any fiction nor 


any articles, but will buy in the future only a limited | 
feature | 


of short verse,” states June Barth, 
Payment is on publication rates will 


amount 
editor 
vary with length.” 

Cumpus Magazine, 3457 South Hoover Blvd., Los 
Angeles 7, is open to material from all college writers 
everywhere. “As our editorial policy is flexible, we 
can use humor, satire, short-shorts, features, news 
cartoons, ideas—any sort of material that would b¢ 
of interest to the average college student,’ Preston 
Whitney, feature editor, informs us. ‘At present,’ 


he adds, ‘there 1s no payment for material, but we | 


can guarantee our contributors a wide reading audi 
ence, plus a copy of the magazine. Please keep all 
submissions to 1200 words or less. Avoid any sub 
ject that is not in good taste. Please mention the 
A. & J. in submitting material.’ 

Industrial Marketing. 100 E. Ohio St., Chicago 11 


Prture and Gift Jonrnal, now at 108 Olive St.. St 
Louis 2. Fur Fashions, 342 Madison Ave., New York 
and Power, 330 W. 42nd St., New York 18, have 
asked that listings be omitted as they buy almost 


nothing from free lances. 


PROFESSIONAL WRITERS 
39 E. 35th St., New ‘fork 16 


Do you need 
free-lance assistance by top-flight professionals 


in fiction, nonfiction, plays, radio scripts, or 
scenarios? 

Staff 
includes Margaret Widdemer, Wm. Allen 


(formerly with Reader’s Digest) , Marie McCall 
(formerly with Paramount), H. Richardson 
(‘Dark of the Moon’’), Mari Yanofsky (Kate 
Smith dramatizations) . 


Reasonable fees. Query before sending ms. | 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


R. D. 3 


23-A Green Street 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts 
Twenty years’ editorial experi- 
ence qualifies me to give expert 
assistance with short stories and 
novels I am _ helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you men- 
tion The Author & Journalist 

Special Courses in Writing Short 
Stories—Writing for the Juvenile 
Magazines—and Writing Articles 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
Wollaston 70, Mass. 


For Best Service, Mention The Author & Journalist to Advertisers. 
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What Will YOU Sell In 1948? 
_ Let our specialized service help you get your material 
: over to Publishers and Motion Picture Producers. 


Individual analysis and suggested revision saves you 
profitless struggle and valuable time. 


Markets are wide oper for established authors as well 
as new writers. Originals, published stories, book man- 
uscripts are in demand now! 


WRITE TODAY FOR MY FREE BOOKLET 
EXPLAINING MY SERVICE 


ADELINE M. ALVORD 


(Established 1919) 
6605 Hollywood Blvd. Hollywood 28, Calif. 


Shepherd Students 


y, C Wi are winning Cash, 
You Can Win! «: : 


Diamond 


| Rings, Refrigerators, Travel tae Fur Coats, 


Radios and Watches in Prize Contests! 
e 

You, too, can cash in on Contests! The Shep- 
herd Course will give you the Secrets of Win- 
ning. Write NOW for a Gift Copy of the new- 
est “SHEPHERD CONFIDENTIAL CONTEST 
BULLETIN’’—bringing you WINNING HELP 
for the big Contests now on. It's FREE! 


SHEPHERD SCHOOL 


Dept. A, 1015 Chestnut St. 
Philadelphia 7, Pa. 


TOP-NOTCH WRITERS 
To Help You 


A literary staff from among the best writers 
and critics in Hollywood. All experts on RADIO, 
SCREEN and STAGE technic. Literary special- 
ists. Published novelists. Writers with screen 
and radio credits to redraft your story, or direct 
you, help you reach that coveted writing goal. 


VALUABLE SALES HELP 
Sales assistance to film or radio studios and to 
publishers, if your story is acceptable. 


Also, criticism, analysis and counselor serv- 
ice. GHOSTING, revision, editing, coaching. 
Eight years in Hollywood. Send for PAMPHLET. 


H. D. BALLENGER 


1509 Crossroads of the World, Room 102-A 
Hollywood 28, Calif. Phone HI 0193 


Have You Thought of 


WRITING 
RADIO? 


You can associate yourself with one of the most 
highly paid, quickest growing, and most fascinat- 
ing fields of writing. A field where trained writers 
are needed; and new ideas and new talents are 
looked for. 


RADIO NEEDS WRITERS 


The Federal Communications Commission is 
granting licenses for new stations all over the 
nation every week. They authorized more new 
stations in the first post-war year than in the 
preceding 11 years!! 

All radio stations must have writers to furnish 
fresh material — everything from Spots to Season- 
able programs. This means well over 100 thou- 
sand new scripts every day. More words in a 
single day than are used by the great moving 
picture industry in an entire year! 

Radio is the largest and one of the most highly 
paid fields of endeavor that has ever been offered 
to the writer. It is one of the easiest for the 
trained writer to enter. 


IT 1S A SPECIALIZED FIELD 


As great as is the demand for writers in the 
broadcasting industry, radio will not accept ma- 
terial unless it is exclusively written for the air. 
It has its own form and technique of writing. If 
the script submitted is not ready to produce, the 
stations will not buy it. They will not rewrite 
your material. 


R.W.1. STUDENTS SELL! 


The success of our students speaks for the merit 
of our course; our tested and proven methods of 
teaching radio writing. 


WRITE TODAY — 


for free particulars on how you can learn the tech- 
nique of writing for the air by this easy home- 
study course as taught by R.W.I. The only organ- 
ization devoted exclusively to teaching radio writ- 
ing. Be sure and write today to: 


RADIO WRITING 


INSTITUTE 
Studio G, Box 110 
Hollywood 28, California 


YOUR SUCCESS 1S OUR BUSINESS! 
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LITERARY HELP 
From a Selling Writer 


Frequently, someone asks 
me, ‘Just what is it you do 
with your clients’ manu- 
scripts?’’ That depends on 
what your particular work 
requires. The following are 
a few examples of manu- 
scripts that were made sal- 
able under my direction: 


@ Margaret Hertzler Brown came to me with 
an outline of her novel, The Surgeon’s Daughter, 
and together we developed the plot, collato- 
rated in the writing and finally made a corrected 
copy for publication. 


@ Mary Carney Thielman required less help 
with her juvenile book, Suzy Goes to Mexico. 
A few suggestions from me enabled her to 
make her own revisions and sell the book to 
a publisher who had previously rejected it. 


@ Agnes O'Neill had written her autobiograph- 
ical work, The Cornstalk Grew, with a pencil, 
and it required both rebuilding and polishing. 
My rewrite put it into print, and it has now 
gone into several editions. 


® Dr. Ervin Adam Shaffer's novel, Renegade 
Gold, had to be revised; taboos were removed, 
plot elements were better integrated, and 
“‘dated"’ sections eliminated. 


The point is that | give individual considera- 
tion to each manuscript reaching my desk, in 
order to determine whether it should be rebuilt 
completely, revised in some minor detail or 
submitted to publishers ‘‘as 


Write today for complete details of my 
service, described in a 2,000-word folder. 


Interviews by arrangement only 


CHARLES CARSON 
601 So. Vermont Ave. 
Los Angeles 5, California 
You may order my textbook, “Let’s Write About You," 


from the Author & Journalist for $2.00. An _ ideal 
Christmas gift. 


Ghost Writer and contributor to twenty-two 
different magazines, announces retirement to 
redwoods. Will help you write to sell. Stamp, 
please, on inquiry. Address Piercy, California. 


‘Avoid that overworked and vapid ‘very.’ Use 
an intensifier that ts fresh, full of punch and 
pice.” 


From an Old Schoolmaster. 


A THESAURUS OF 
INTENSIFIERS 


(The new-purpose thesaurus—yjust off the press!) 


Here you will find 2000 poignant, vigorous 
metaphorical intensifications garnered from the best 
of modern and classic literatures, and alphabetized 
for rapid consultation and selection according to 
the term intensified. 

Helps you eliminate the vapid “‘very,” “very 
much,” ‘‘very great,” and all such overworked and 
style-vitiating adverbs and adjectives. 

Enables you to intensify with authoritative apt- 
ness, compelling cogency, figurative vividness, 
without any time-consuming groping, brain-cudgel- 
ing, or thesaurus-thumbing. A new kind of re 
ference work indispensable to editors, writers 
advertisers, publicity men, lawyers, clergymen, ex 
ecutives, or any one who writes or speaks to move 
and impress. 

CONTENTS: Adverbial intensitiers; Adjectival 
intensifiers. Alphabetic list of most useful intensi 
fers: 

Those of favorable connotation; Those of unfavor 
able connotation; Those of neutral connotation. 

Here are four intensifiers for ‘‘beauty:” 
Enchanting beauty 
Incomparable beauty, 

Pulse-stirring beauty 
Raphael-like beauty 


Can you give 16 more? Can you give 13 intensifiers 
for ‘‘charm,”’ 13 for ‘‘joy,’’ 15 for ‘love,’ for ‘‘pas- 
sion"? 


How many intensifiers can you give for ‘‘ambition,”’ 
“energy, ‘‘determination,”’ faith,” “grace,” loyalty ,’ 
“power,” ‘‘pride,”’ ‘‘silence,”’ ‘‘sweetness,”’ ‘‘zeal’’? 


Can you give apt and poignant substitutes for the 
vapid ‘“‘very’’ to intensify “handsome, “hap ppy,’’ im- 
portant,”’ interesting,’ ‘jealous,’ “lovely, “merciful,” 
‘passionate,’ ‘‘successful,’’ etc.? 

But now consult these terms and hundreds of others 
in the “THESAURUS OF INTENSIFIERS.” It will 
surprise you 

Remember. no other thesaurus or synonym book 
offers this literary aid. 40 pages (double column) 
Semi-soft cover. Only $1.00 


An excellent Christmas gift for your journalisti 
frie nd! 


The N. IL. Kobin Editorial Service J 
P. O. Box 1211 
Washington 13, D.C 
Gentlemen 

Enclosed is $1.00, for which send me your Thesaurus 
of Intensifiers. If not satisfied with same within fou: 
days, I shall return it, and you will refund me the 
money 


Name 


Address 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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THE A. & J. 
MARKET PLACE 


POETS! CHRISTMAS SPECIAL — Your favorite 
poem beautifully illustrated in water-colors for 
framing. Hand-lettering. 9x12—$1.30. Craft 
Studio, Box 4718, Sta. E, Kansas City, Mo. 

BOOKS ON ASTROLOGY, So:d - Rented. Write 
for up-to-date list. Library Astrolyte, D. 4-J, 
6531 West Blvd., Inglewood, Calif. 

STUDY GRAPHOLOGY! Analyze handwriting! 
Former students now earning money. Sincere 
course, low cost, details free, 20 years experi- 
ence. Compete scientific analysis of your hand- 
writing only $1.00. Ted Cunningham, 81 Bailey, 
So. Lawrence, Mass. 

“THE NEW FORMULA for writing short stories, 
patterned from the greatest stories ever written. 
It tells how! Dollar bill. Frank Blomberg, 4251 
Irving Park Road, Chicago 41, Illinois.” 

PROMOTER MANAGER to work with organized 
club lecturer. Might consider partnership. Lec- 
turer, Box 41, A. & J. 

EARN AS YOU LEARN WRITING. This prac- 
tical bcok is a good self-starter. $1 postpaid. 
Dorothy Banker, Box 36, Pomona, Calif. 

STARTLING $1 BOOKS: “Destruction of World”; 
“New History of Jesus Discovered”; “How Mir- 
acle Shrines Cure.” World-Press, Columbia City, 
Ind. 

INCREASE YOUR INCOME selling fillers: jokes, 
ancedotes, recipes, ctc. 280 listings. Compre- 
hensive instructions on preparation, marketing, 
miscellanecus information. 35c B. Butwin, 85 
Wilson Avenue, Kearny, New Jersey. 


OUTSTANDING PUBLICITY OFFER to writers 
(whether established or beginning)! Publicist 
experienced in promoting names wiil handle 
your single releases or entire campaigns. Rea- 
sonable. “Promoting names you know.” Query: 
Publicist, 810 West 26th, Cheyenne, Wycming. 
No obligation! 

THE PLOT BOOK, make your own. Create ori- 
ginal plots from published stories without pla- 
giarizing, ethically. Folio shows how. Price 50c. 
Also Short Features, where to get, how to write, 
where to sell, 25c. Address, Writecraft Service, 
Steger 2, Til 

HAPPIER HOLIDAYS to all members of my 
Priendship Club and their friends from Char- 
lotte Kay, Box 670, Seattle, Washington. 


EDITORS WON’T PAY YOU? Let a Million Word 
a Year Writer tell You How to Collect. “How to 
Make Editors Pay.” 25c coin. Professional 
Writer, P. O. Box 1574, Birmingham, Ala. 

ST. CHRISTOPHER key chains 35 cents post- 
paid. J. M. Smith, 149 W. 75th St., N.Y¥.C. 23” 

“GREAT POEMS,” a book of classical and his- 
torical poetry. Price 50 cents (formerly $1.00). 
Sample poem 10 cents. George B. Thornton, 
Box 289, Wilberforce, Ohio. 


HIDDEN CHARACTERISTICS, talents revealed 
in handwriting. Send $1 and 5 line ink speci- 
men. Barbara Birner, P. O. Box 1473, Milwau- 
kee, Wis. 

TWENTY BACK NUMBERS, The Author & Jour- 
nalist, our selection, $1.25 postpaid. A. & J., 
Box 600, Denver, Colo. 

GAGWRITING MAKES FINE SIDELINE—Learn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and 48-page jokebook, 10c. 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 

GREETING CAKD MARKETS! Send 25c for July 
issue containing Juvenile and Greeting Card 
Market Lists and revealing article on Greeting 
Card writing. A. & J., Box 600, Denver, Colo. 

“HOW TO WRITE POETRY,” “How to Writ: 
Play,” “Hints on Writing Book Reviews,” and 
12 other Little Blue Books of value to any 
b Lananl sent prepaid for 75c. A. & J., Box 600, 

enver. 


“PORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
gets beginners checks 25c; “Pay Side of Poetry 
Writing,” examples, markets, 50c; GLORIA 
PRESS, 192614 Bonsallo, Los Angeles 7, Calif. 


For Best Service, Mention The Author & Journalist to Advertisers. 


December, 1947 


HISTORICAL CALENDAR helpful in writing 
fillers, winning radio contests. $1.00. Pattillo 
Agency, Clanton, Alabama. 

WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer my ad, this magazine, page 23. NATALIE 
NEWELL, Ghostwriter. 

LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonab‘e rates; reliable, 
prompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth Ave., New York 17, N. Y¥. 

INTERESTING IDEA SUGGESTIONS for Timely 
Articles; variety of subjects; issued monthly. 
One dollar per issue. James R..Jacobs, Box 421, 
G.P.O., New York 1, New York. 

CARTOON GAGWRITERS—Learn secrets of gag 
analysis which enable me to make gagwriting a 
paying occupation. Send $1.00 for instructive 
pamphlet to Philip Leeming, Box 35, Mill Sta- 
tion, Harrisburg, Pa. 

WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list or appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 

CATCHING THE EDITOR’S EYE — Manual of 
practical advice on how to prepare a manuscript 
for the Editor’s attention. 25c per copy from 
Beatrice M. Murphy, 4928 Just St., N.E., Wash- 
ington 19, D. C. 


@ Are You Receiving THIS Kind of Literary Help? 


For over twenty-five years my interest has been to help 
writers to make good, for that is the way I have chosen 
to earn my income and maintain my professional reputa- 
tion. It is also my personal pleasure, for I am doing work 
I love, just as you are when you write your stories and 
articles, or when I write mine. My clients are naturally 
thrilled when their first stories are sold; and after al! 
these years I am not sufficiently blase to take coldly the 
initial success of a man or woman with whom I have 
worked hard. That is why I am just as happy over the 
more than thirty sales by my clients this month as these 
clients are themselves 

But it takes work to succeed You can't just “take 
pen in hand,’’ dash off something in fifteen minutes, ana 
expect to become famous overnight. You need a plan, é 
program. My Service charts your course. This plan fit 
you, for it is made to fit the current stage of your literary 
development. The following letters from clients, just re- 
ceived, hold significance for you: 

“IT must tell you that I have never received dollar value 
in anything I ever purchased equal to what you gave me 
in your Professional Collaboration Service. And discount- 
ing the dollar value, your insight into the errors and 
troubles of an amateur writer is amazing. I have taken 
various college extension courses in different phases of 
writing, but always came away more discouraged than 
encouraged.”’ (*) 

“My reaction to your ability and method of teaching 
the art of story writing, is exactly what I expected it 
would be—real teaching from a man who knows his busi- 
ness. You have shown by your own productions that 
you not only know your subject, but have the ability to 
impart this knowledge, and you do not spare yourself one 
iota in your efforts to make the pupil understand.”’ (*) 

“Now that our work is completed, I'd like to say that 
I'm very pleased with your Service. In your advertise- 
ments I've read — of letters from clients praising 
your work, and there is no doubt in my mind that those 
clients told the unvarnished truth. In fact, I feel now 
that many of their words were understatements! I know 
of no other critic (and I've experimented with quite a 
few) who gives so much honest, competent help for so 
little.’’(*) 

(*) Names on request. 

If YOU are really sincere in your desire to win literary 
success write for my 44-page booklet, “THE TRUTH 
ABOUT LITERARY ASSISTANCE,” which is FREE ON 
REQUEST. It gives details of my work with writers, and 
my credentials both as an author and a literary critic. It 
also contains vital information, not obtainable elsewhere. 
designed to protect your pocket-book, and describes the 
CRITICISM AND SALES SERVICE and the PROFES- 
SIONAL COLLABORATION SERVICE, which you should 
investigate. The terms are surprisingly low and con- 


LAURENCE R. D’ORSAY 


Author ‘‘The Profit in Writing’’ ($3.00); ‘‘Writing Novels 
to Sell’’ ($2.50); Landing the Editors’ Checks’ ($3.00) 
“Stories You Can Sell’ ($3.00); ‘‘Mistress of Spears 
($2.50), ete. 
Author of stories and articles in leading magazines 
Topanga 2, California 
“Builder of Literary Careers Since 1910" 
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Give your MS 
that 


"READ ME" look 


You use your best brains to 

. write a story, don’t you? Then 

why handicap your work by send- 

ing out a manuscript that looks like a 
second-rater? 

The top-flight professionals—the men 
and women who sell regularly—are ex- 
tremely careful about MS appearance. 
That’s why so many insist on Eaton’s Cor- 
rasable Bond—the typewriter paper with 
the patented surface that erases like magic! 

The surface of unique Corrasable Bond 
permits a word, a sentence or paragraph 
to be taken out swiftly and easily with a 
pencil eraser, without leaving amateurish 
smears or blurs where the erasure was 
made. 

So give your stories that persuasive 
“read me” look. Ask your stationer to de- 
monstrate the amazing qualities of Eaton's 
Corrasable Bond—or send a dime and the 
coupon below for a generous sample and 
see for yourself. 


TON 


CORRASABLE 
BOND 
Made only by 


Address: 
Samples, 
EATON PAPER CORP., Pittsfield, Mass. 
Gentlemen: 

Here is the name of the dealer from whom I 
usually purchase stationery 


Here is his address 


And here is a dime. » send me a 20-sheet 


sample of Corrasable. A. 


Name 


Street 


When Writing Advertisers, 


Every publisher, editor and | 


writer needs 


DANGEROUS 
WORDS 


A Guide to the Law of Libel 
By 
PHILIP WITTENBERG 


A leading authority shows specifically and 
fully what libel is, what words or groupings 
of words are considered libelous, how such 
words are constructed, and how they are 
scrutinized as to time and place of utterance. 
Thousands of libel cases have been examined 
for background, and the illustrative material 
used has been chosen for its striking and dra- 
matic effects. To add to the book’s value there 
is also a glossary of actual libelous terms which 
tell you what the “Dangerous Words’ are — 
in literature and journalism, in cartoons and 
photographs, in radio. 


At all bookstores @ $5.00 


COLUMBIA UNIVERSITY 
PRESS Morningside Hts., New York 27 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment, now headed by Willard E. Hawkins. 
founder and former editor of A. & J., author of 
textbooks on fiction writing, as well as short 
stories, serials and novelettes which have ap- 
peared in many national magazines. Get a com- 
plete report on plot characterization, style; an 
expert analysis of markets. Obtain the profes- 
sional coaching counsel of the A. & J. Staff. 

We have examined the early work of thou- 
sands of writers, many of whom, receiving ou 
constructive help, have later made magazine 
covers and book lists. 

Let us see some of your work. 

You can be confident that qualities of crafts- 
manship and appeal will be completely rated. 
If we consider your manuscript has prospects of 
sale, with or without revision, our detailed per- 
sonal report will include a list of prospective 
buyers. 

Criticism fee—$2.50 for first 1000 words, 
then 60 cents a thousand to 10,000 words; over 
10,000, 50 cents a thousand. Fee and \eturn 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST | 


CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Colo. 


Mention The 


Authw & Journatis:. 
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